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F. & S. Banquet Camera 

For making large indoor groups, fraternal and festive gatherings, the 
F. & S. Banquet Camera meets all requirements thoroughly. The swing- 
ing lens board has exceptional rise and fall to get subjects in remote parts 
of the room as well as those nearby. 

The F. & S. Banquet Camera is made in two sizes — 7 x 17 and 12x20 
inches. 

While especially intended for interior work it is equally suitable for 
out-of-door groups and general architectural purposes. The camera folds 
up compactly and is easily carried. Strongly made, it works with the 
utmost precision. 

See it at your Stock House. 

Eastman Kodak Company 

Folmer & Schwing Department ROCHESTER, N. Y. 
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It takes a ^^ Special Extra Fast'' youngster to beat a 
HAMMER PLATE! 

That's why, for child portraiture. Hammer Plates are 

indispensible. 
Special brands for special needs. 



Hammer's Specia Extra Fast (red label) and Extra Fast (blue label) 

Plates for field and studio work and 

Hammer's Extra Fast Ortbochromadc and D. C. Orthochromadc 

Plates for color values. 




RE6. TRADE MARK 



Hammer Dry-Plate Co. 



Ohio Ave. and Miami St. 



St. Louis^ Mo. 



9 



4^ 



we]iJ>e tHeMl 

to #4^ Aelaili^iid^il^r 1 
IfKe n.8. Anltenniw Com] 

sas^atf Oaaelon Bid j ^^ Clereli 



Digitized by Google ^' >■ " 



ABEUS PHOTOGRAPHIC 

WT 17 17 M^ I ^\^ ^ JOURNAL FOR THE 

W ILEjI^Li I PROFESSIONAL PHOTOGRAPHER 

JUAN C ABELp Editor — CHAS. L. ABEL, AmocuiI* Editor 

ISiUUMd W«ddj at 552 Fifth. 8tra«l. Umia, Ohfo. by TlM AImI ISiU^^ 
Editorial Officos. 421 Ourtoti Boildin*, CUrelaad, Ohio 

Enterel aa second-claas matter February 28, 1921, at the Post Office at Lorain. Ohio, under the Act 

of March 8, 1879 

Vol XXVIIL No. 706 SATURDAY, JULY 2. 1921 z^^l^Y^n^ 

Terms: Two doUan and fifty cents a year in advance. TO PREVENT loss or delay by nkall, all oomniunle»- 

Postase free to all subscribers in the United States. tions and photosraphs intended for publication 

Mezieo. Hawaii, Porto Rico and the Phillippine should be addressed to Abel's Photooraphie Weekly, 

Islands. 421 Caxton Building. Qcveland. Ohio. 

FOBEIGN SUBSCRIPTIONS: Canada, 18.00; other EASTERN REPRESENTATIVE: A. A. Winkler, < 

oowitriee, $8.60 per year in advance. Colon Street, Brishton Dist. Boston, Mass. 



//t y^AssIn^^By 



MORE About The Buffalo Convention. A lot of interesting oc- 
curences, not actually scheduled on the official program, will serve 
to keep things moving at the Buffalo International Convention. 

First among these will be the judging of the hundreds of slogans 
which have been submitted for the $250 prize offered by the P. A. of A. 
A very competent committee will do the judging and the prize slogan will 
be shown on the screen Friday afternoon when all the pictures and motion 
film made during the week will be shown. 

Then there will be the judging of the Big Ben pictures. This also 
calls for a $250 prize, given by the Western Clock Co., makers of Big Ben. 
We know of a number of photographers, both commercial and portrait, 
who have this $250 already as good as spent. 

Then there will be the judging of the pictures submitted through 
Abel's Photographic Weekly and the Bulletin for the paintings given by 
Charlie Hetherington. The competition being held by Abel's is for the best 
picture of a child less than three years old. The Bulletin competition calls 
for a picture of an old man. These pictures which Hetherington is giving 
are worth $600 apiece, so it is worth doing your very best to win one of the 
prizes. 

Don't forget, too, that the secretary of the P. A. of A. is going to 
give a challenge cup to the best golfer at the convention. There are Murphy 
of Newton, Iowa, Ry. Phillips of Philadelphia, Harry Wills of the E. K. 
Co., Mrs. Standiford-Mehling of Cleveland and lots of others who know 
how to yell "fore" in various keys and can "hole" a ball at fifteen yards 
with ne'er a quiver. 

The program is completed, all arrangements made and by the time 
you read this, the secretary will be on the ground beginning to piece 
things together. It's going to be a real show. 

One moment more — remember w^hat we have been saying several 
times on this page— BUY AT THE NATIONAL. Look over your stock 
rooms, your work rooms, your studio, your old apparatus — ^look them over 
once more and make out a list of the things you want and would like to 
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have and then go the limit at Buffalo. Take some of your best negatives 
along, too, and if you have or have had any little studio troubles, any pet 
formulae that won't work just right, any lens that balks, any legal worries 
or any thing you want to know about artificial light — take them all along 
with you — ^you'll find the answer at Buffalo. Ask for a Certificate when 
you buy your railroad ticket and if you go in your own car, if you are 
early enough, you will be able to park your car in our own free garage at 
the convention hall. 



Spread The Gospel of Photography 



By a Member op The P. A. op A. 



IN my conception of the following article, 
or rather nightmare, as I presume it 
will be called by some who read it, I 
wish to say that I am neither criticizing 
nor finding fault with the officers or man- 
agement of the Association's affairs. On 
the contrary, I very much admire the man- 
agement under which such successful con- 
ventions have been held and so much good 
achieved, and most especially I admire the 
man who set the ladder by making the dues 
$10.00. Now that we have started up, why 
not reach the top? 

It is the pleasant things of life that we 
most prefer, but it is not always the pleas- 
ant word that will touch our memory in a 
lasting way. A short time ago I sat for 
nearly two hours and listened to one of the 
most beautiful lectures I have ever heard. 
The language was so beautiful, so fitting 
and flowery that Daniel Webster would 
have hidden his face in shame had it been 
possible for him to be there, but the next 
day I couldn't have told you one word that 
had been said. I tried hard to recall some 
parts but, in my effort to do so, my mind 
was reflected to another lecture instead, 
and this one I heard some years ago at a 
photographic convention. This man had been 
brought there at no little expense, so they 
expected something very eloquent from him 
and, they got it. He hadn't been talking ten 
minutes until about half the audience was 
spitting fire like a bunch of mad cats and, 
even at the end of his lecture there was 
only a small group who gathered around 
to shake his hand, and I for one, was not 
counted in that group, for I was still mad 
and I haven't yet forgotten some of the 
facts he told us concerning ourselves be- 
cause he talked straight from the shoulder. 



Now I am not going to compare myself 
or this article with either of these lectures 
but, I might say that Daniel Webster is 
dead so far as this article is concerned, 
because I am going to tell you what I think. 

There is much good and a great deal of 
pleasure derived from "getting together" at 
our national convention, seeing the demon- 
strations, comparing notes in our work and 
listening to the lectures of the successful 
men; but what percent of the membership 
attend these conventions? What benefit 
does the absent member receive? This latter 
question together with an editorial in Abel's 
Weekly of May 21st regarding the article 
in a Buffalo newspaper is responsible for 
the expression of my views. How can we 
reach these absent members and make each 
membership worth "par" plus the many 
good things derived from attending the con- 
vention? Do you know what per cent of the 
population of the United States is patroniz- 
ing the professional* photographer today? 
Why is this percentage so small? There are 
two reasons. First the lack of a proper 
medium of advertising to make photographs 
popular. Second, there are about 609^ of the 
public who are satisfied with taking their 
own pictures. 

The Photographers' Association of Amer- 
ica with the proper co-operation could stim- 
ulate more business in this country than 
our whole present force of photographers 
could take care of. What we want to do is, 
fire the telephone girl and remove the den- 
tist's chair from our studios; but this can 
only be attained through a national adver- 
tising campaign. Print the national slogan 
and other signs on billboards, in local news- 
papers and in magazines all over the nation 
and, by so doing, swing the sentiment of 



DON'T WAIT TOO LONG! Get your Baby Pictures in for the HETHERINGTON COMPE- 
TITION, to be judged at the National Convention. Open to any reader of Abel's; pictures 
must be of children under three years; framed or unframed but no glass; closing date 
July second; send pictures to Abel's Photographic Weekly, 421 Caxton Bldg., Cleveland* 
Ohio, marked "Hetherington Competition." PRIZE: Six Hundred Dollar Painting by 
Charles Hetherington. 
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npHIS week we are publishing number 11 oi our series of pho- 
^ tographers' advertisements. Readers who have clipped these 
advertisements each week have by now a most valuable file of ideas from 
which to make up ads for their own use. This week's advertisement may 
not strike you today — six months from now it may be just what you want. 
If you don't file your copies, at least keep these ads. 



the public mind in the direction of our 
products. I don't know just how many pro- 
fessional photographers we have in the 
United States, but I see Abel's Weekly 
has a professional circulation of over 
3,000. Suppose we had only two-thirds of 
this number at $25.00 a membership. Well, 
I should think $50,000 would spread a great 
deal of gospel over this country, as we 
would have no foreign missions to take 
care of. 

Let's all get together and be a 'big com- 
pany* in which we can deposit and get re- 
turns. In unity there is strength, but a 
house built on the sand cannot stand. What 
have you invested in the P. A. of A. If it 
were not for the manufacturers' and deal- 
ers' money how long would your house 
stand? Neither can you draw a check on a 
bank in which you have deposited nothing. 
What returns then can you expect from 
your national association? 

The single hand, or small group work is 
a farce. I once tried to get a group of pho- 
tographers interested in a city advertising 
campaign, but I found it impossible because 



of a few old hide-bound, tight-wads who 
were actually sore and jealous because God 
was dividing a little of the oxygen of that 
city with me, so I quit. Now it is these 
old hide-bound tight-wads who don't believe 
in advertising who are partly responsible 
for the newspapers thinking so little of us, 
and they are going to prove a serious hand- 
icap to our organization unless we make 
the demand for membership so great that 
they can't afford to stay out. 

I suggested some of these ideas to one of 
our road men who is an enthusiastic conven- 
tion worker, but he said the time was not 
yet ripe for such a thing. Why is it not 
ripe? Why should we wait until we have 
reached our dotage and allow our children 
to pay an inheritance tax on our last 
month's or six months' stock bill? There is 
not a member who couldn't or wouldn't de- 
posit $25.00 or more with you right now 
just as easily as he could or would three, 
five or ten years from now, if he knew he 
was going to get returns from his invest- 
ment. Charge each member $25.00 or more, 
if necessary and then give each locality its 



Here's a good one' 
just enough said and 
well displayed. It does 
give the impression 
that Mr. Wagner's 
v^rk is high-p^riced, 
though. 



"LOOK PLEASANT PLEASE" 



THE VALUE 

OF A GOOD PHOTOGRAPH 

cannot be estimated in monetary terms. True, 
it must bear a price in keeping with the skill 
and labor expanded in the making, but the 
true value lies in its worth to you and yours. 
Be photographed on your birthday. 

HAROLD WAGNER 

Studio in the Colonnade 
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Howard D. Beach, Buffalo, N, Y,, President 
of the Photographers* Association of Amer- 
ica, and the man at the helm for the big 
Buffalo Convention, 

proportional part of the money back in the 
form of billboards and other advertisements 
bearing the national slogan and below, the 
names of the members of the P. A. of A. 
in that city and I will guarantee that old 
Bill Tightwad won't drive out the avenue 
or boulevard and see Tom Jones' and Bill 
Smith's names on this board many times 
before he is ready and willing to come 
across with his bit, and neither would the 
newspapers be so indifferent toward us 
after they found that we were buying half 
and whole page advertisements from them. 
In this way, you are creating a demand for 
membership and, of course, you are going 
to employ some one to look after this work 
and one who is competent of employing 
other means by which to swing the public 
mind in the direction of our goods. 

There are numerous ways and methods. 
The moving pictures have become a great 
guide. People get ideas, not only of dress, 
but of customs and habits as well. It is 
possible to get some of our movie actresses 
to favor us with their influence in some of 
their pictures and make the whole nation 
talk professional photographs. The National 
Biscuit Company made themselves popular 
through telling you of their special brand 
of cracker, "Uneeda Biscuit." 

Well, I can hear you now asking someone 



the question, "Where did this guy hail 
from?" so I will answer the question my- 
self. I hail from one of the same make of 
downy beds that a whole blame lot of you 
other photographers have been sleeping on, 
but the landlord and the Buffalo newspaper 
together have put pins in the cushion of my 
office chair and have aroused me for the 
time being. It is true, the newspapers are 
very indifferent toward us but, if this arti- 
cle in the Buffalo paper don't wake you 
up, then you had better stick a pin in your- 
self to find out if you really living. 

Now I would sign my correct name to 
this article but for the fact that I guess I 
would be like Ben Turpin in "The Small 
Town Idol," chased out of town. 



Clean Bromides 

A GREAT many bromide printers would be 
^^ surprised if they were told that their 
prints were dirty; that is to say, that from 
various causes the whites are not as pure as 
the paper is capable of yielding. In some 
cases the dinginess is due to actual light-fog 
caused by handling rapid papers in an un- 
safe light. This is especially liable to occur 
when ordinary pale yellow glass is used in 
the dark-room lamp. This > may be detected 
by making a print in the ordinary way> 
masking the border so that no light can 
affect it while printing, and then proceed- 
ing as usual. After fixing and washing, a 
portion only of the border is swabbed for a 
minute or so with a weak cyanide and iod- 
ine reducer, when any deposit on the un- 
treated parts will immediately become man- 
ifest. 

The ^'Ghost^ Photograph Appears 
Again! 

A CCORDING to some of the British 
-^^ newspapers, the ghost of Thomas a 
Beckett, the martyred Archbishop of Cant- 
erbury, can sometimes be seen in the crypt 
of Canterbury Cathedral, and has even been 
photographed. One such photograph re- 
vealed an impalpable figure of a prelate 
against a pillar, while another picture taken 
from the same position on another day, 
showed no such manifestation. 

It has been suggested as a probable ex- 
planation of this phenomenon of "Beckett's 
ghost," as the vergers call it, that a media- 
eval fresco was formerly painted on the 
pillar, and painted out at the Reformation. 
So the figure becomes visible through the 
overlaid material during damp weather, 
but vanishes completely on dry days. 
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The Dark Room Sink in Summer 

A FTER a few hot days the dark-room 
-^^^ sink, if not attended to, is apt to become 
somewhat offensive, if not actually danger- 
ous, to health. This is due to the fact that 
a small quantity of gelatine, inappreciable 
in each negative, is dissolved and serves to 
make the sink and waste pipes foul and 
slimy. The method of cleansing depends up- 
on the material of which the sink is made, 
stoneware being amenable to almost any 
solution from dilute hydrochloric acid to 
hot soap-suds, while lead or zinc-lined ones 
require more careful treatment. In most 
cases a good scrub with permanganate of 
potash solution, or, if this be not to hand, 
one of the commercial disinfectants, will 
remove all source of danger. When wooden 
g^rids are used they should receive specially 
energetic treatment and, in addition, if 
possible, put out of doors over the week-end. 
The subject may appear to be a trivial one, 
but as we are cognizant of several cases of 
throat trouble being caused or aggravated 
by foul sinks, it is of considerable impor- 
tance. It is assumed that in all cases the 
sink outlet is properly trapped and that no 
sewer gas can escape, although in some old 
buildings it may not be done effectively. 



Pirie MacDonald of New York City, who 
will be the big star at the Buffalo Conven- 
tion. This picture was to have appeared in 
our last issue but at press time the halftone 
was not ready ^ hence some conflicting state- 
ment in last week's number. 



A^New Developing Solution 

By John H. Gear, Hon. F. R. P. S. 



MANY years have passed since a new 
photographic reducing agent has 
been produced; changes have been 
rung around the old developing solutions, 
and they have appeared and reappeared in 
slightly different form, some under a new 
name and a different guise, but with slight, 
if any, modifications in their functions. 
Apart from other considerations it is, there- 
fore interesting to find that something both 
novel and good has, been discovered in Eng- 
land. 

D.50 is the name by which the new re- 
ducing agent will be known; its name, like 
its functions, is quite new to the photo- 
graphic community. 

Dr. Seyewetz, a little more than two 
years ago, when reviewing the knowledge, 
up to that period of the chemical principle 
which determined the formation of synthe- 
tic developers, gave a resume of the rela- 
tions between the various reducing agents, 
and stated as his opinion that it is improb- 
able that any sensational discoveries will 
be made of new developers of practical use- 
fulness, since the best developing solutions 



as regards energy are those of the simplest 
constitution. 

With that conclusion one would generally 
feel disposed to agree, but when synthetic 
productions are involved it is never safe to 
prophesy, as at any moment some great im- 
provement may possibly be evolved and 
something of much greater usefulness be 
the result. From the latter part of 1914 to 
not many months ago, a great part of the 
sources of supply of synthetic reducing 
agents was materially affected, if not for a 
time entirely cut off; British and American 
chemists stepped into the breach and we 
carried on at greatly enhanced prices. Eng- 
lish production was undoubtedly stimulated, 
and amongst the research work D. 50 came 
to light; in D.50 we shall find the nearest 
to a universal developing solution that has 
been made. It is certainly capable of doing 
more than any other single developing solu- 
tion that we have yet handled, and I think 
that it can justly lay claim to that wide 
term "universal." We are told that it is a 
mixture of compounds (some of which are 
new to chemical science) of the phenolic 
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Successful 

Lantern-Slides 

Used In 

Movie 

Theatre 

Advertising 



No. 20: By Otto Spieth, Jacksonville, III. 



(We want to continue this series of lantern-slid* advertisements. Keep it going by setiding some 
of YOUR OWN,) 



type, but which in consequence have never 
been previously used for photographic de- 
veloping purposes. 

It has many strong points to commend 
its use to photographers of all grades; I be- 
lieve it will be very popular, for all those 
with whom I am acquainted w^ho have used 
it have been most enthusiastic. I have had 
the opportunity, extending over a period of 
several months, to make a long series of 
measured tests, and subsequently of putting 
it to daily tests in practical use. It undoubt- 
edly considerably obviates the necessity for 
the large number of bottles usually required 
upon the shelves of the dark room, as the 
same formula answers very satisfactorily 
for the development of plates, bromide 
papers and gaslight papers, an advantage 
of no mean importance. That, however, is 
not the only recommendation — there is 
much more to favor its adoption. 

It is the most economical developing solu- 
tion I have handled; it can be used over 
and again for either plates or paper (with- 
out much loss in energy) to a far greater ex- 
tent than any other I know of, there is a 
perfect immunity from stain on plates, 
papers, dishes or fingers; also, it is so very 
stable that I have developed with 5 ozs. of 
the mixed solution half a dozen plates 6 '/a 
by 8 1/2 exposed upon interiors, the last 
negative being equal to the first in every 
respect. Its energy is greater than the ma- 
jority of developers now in use, and conse- 
quently a shortened exposure is necessary. 
The negative is free from color, has a long 
scale of gradation with great transparency, 
yet if desired the density of that given by 
pyro, can be easily produced. It does not 



cause chemical fog, and for that reason more 
than ^ grain of potassium bromide to the 
ounce is unnecessary; in fact, I have devel- 
oped grossly under-exposed rapid plates 
without a trace of bromide, raising the 
temperature of the solution to 70 deg. Fah. 
with excellent results. 

For portraiture it cannot fail to find 
favor ; the reduction of exposure is an im- 
portant consideration alone, but its other 
characteristics make it valuable for por- 
trait work. 

For bromide prints and enlargement it is 
equal to the best developers, and possesses 
other points of decided merit not found in 
any other single developing solution with 
which we are familiar. 

For D. O. P. it removes the one great an- 
xiety, viz., the liability of staining; with 
the papers I have used I have found that 
it gives a longer scale with an excellent 
range of tones, by direct development with 
a suitable exposure warm black to a true 
sepia color is obtained. 

I have given but a brief sketch of its 
characteristics, but sufficient, I think, to 
stimulate the interest of others to investi- 
gate for themselves. 

Recently I had the pleasure of conduct- 
ing some experiments upon high-speed 
photography in conjunction with Dr. Adol- 
phe Abrahams, and cannot do better than 
to give his opinion in own words: — 

"I was much interested in Mr. Gear's in- 
vestigation of a new developing agent, and, 
at his ;invitation, gladly co-operated with 
him in examining its properties with spe- 
cial reference to minimum exposures, the 
familiar concomitant of high-speed w^ork. 
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The exposures, some five and twenty or so 
in number, varied between '1/400' sec. and 
*l/800' sec. Whilst a fair proportion was 
comparatively well exposed, at least 25 per 
cent, suffered intentionally from gross un- 
der-exposure. The developer was slightly 
modified to deal with the latter, the bro- 
mide being omitted. I was very favorably 
impressed with the results. The developer 
appears to me to combine all the advantages 
of an ideal reducing agent; the velocity of 
development is high, development is rapid- 
ly conducted, and gradation is well main- 
tained. Hitherto I have pismed my faith to 
a dilute solution of pyrogallic acid in which 
comparatively protracted development is 
necessary with the corresponding disadvant- 
ages of tediousness and of the unavoidable 
staining of the film. But it seems to me that 
equally good results may be obtained by 
the use of this new reagent in concentrated 
form with a short period of development 
and most acceptably clean negatives. I in- 
tend to experiment at some future date with 
admittedly under-exposed plates, varying 
the temperature of the solution and the de- 
gree of concentration, although I know that 
Mr. Gear is all in favor of concentrated 
developer and comparatively brief develop- 
ment for such exposures. But the observa- 
tions I have already made with Mr. Gear 
enable me to unhesitatingly acclaim it as 
of very high value for the type of work in 
which I am particularly interested." 
The formula recommended is: — 

A. 

D.50 concentrated solution 240 minims. 

Water to make 10 ozs. 

B. 

Sodium sulphite, cryst 400 grains. 

Sodium carbonate, cryst 250 grains. 

Potassium bromide 5 grains. 

Water to make 10 ozs. 

For use take equal parts. 



Harry Collins Spillman, of New Yory City 
famous Eastern lecturer who will talk on 
"Personality*' at the Buffalo Convention. 

I have found in practice that the above 
can be made up in one solution, and have 
used it repeatedly for a week quite satis- 
factorily, certainly there was a slight re- 
duction in its energy towards the latter part 
of the week; however, with a slightly pro- 
longed development there was no disadvan- 
tage. I took the precaution of rinsing the 
sodium sulphite crystals before dissolving 
them.— 5. J. of P. 



Lighting and Exposure in Autochrome Work 



THE beginner in color photography by 
the Autochrome process will not work 
very long without finding out how 
very important it is to give the correct ex- ' 
posure for each plate. Autochrome plates of 
necessity have a very thin film and conse- 
quently very little latitude in exposure. Cor- 
rectness in this respect is of far greater im- 
portance than in any other branch of photo- 
graphy, since a slight en or of a degree that 
would make but very little difference in the 
production of a good monochrome negative 
may be sufficient to cause the loss of the 



transparency in Autochrome work. 

An exposure meter should always be used, 
preferably one of the Watkins or Wynne 
pattern, with a special dial adjusted to 
suit the needs of Autochromes, and the 
photographer should aim at great exacti- 
tude both in testing the actinic value of the 
light and also in giving the exposure indi- 
cated. One of the peculiarities of the Auto- 
chrome plate is that in sunlight it gives a 
better color rendering of the subject with 
very slight under-exposure, which saves the 
"burnt-out" or weak colors that are often 
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Dean Henry Turner Bailey, of the Cleve- 
land School of Arty Cleveland^ Ohio, Mr. 
Bailey will talk on "What to work for in 
making a Portrait** at Buffalo Convention. 

in evidence with Autochromes taken in bril- 
liant sunshine. When the light is weak, how- 
ever, slight over-exposure will be necessary 
to produce correct contrasts. The meter 
makes a proper guide in this direction, and 
its reading should always be adhered to. 

Some photographers I have met were un- 
der the belief that it is only possible to 
make good Autochrome pictures when 
bright sunlight is falling upon the subject, 
but experience has taught me that this is 
far from being the case; in fact, some of 
the best plates that I have ever taken were 
exposed in dull light. Also, a dull lighting 
tends to remove troubles from over strong 
contrasts in the lighting of the subject, 
since a dull or diffused light will be found 
to illuminate more evenly both shadows and 
high-lights. It must be kept in mind, how- 
ever, that a dull light tends to soften the 
colors of the composition; but though this 
may be the case, the general effect, the 
delicate nuances and aerial perspective will 
be far better in their rendering, and pos- 
sibly a dull light is what the pictorial color 
photographer will choose. 

One fact must be kept in mind in con- 
nection with this. The Autochrome plate 
demands considerably more exposure be- 



tween dull and bright light than is the case 
with ordinary plates, or, in other words, it 
is slower in dull light than under conditions 
of sunshine. This fact must be kept fully in 
mind when exposures are being made in- 
doors; in fact. Burroughs, Wellcome & Co., 
in their list of plate speeds issued for use 
with their "exposure calculator," give an 
indoor factor of 24, against an outdoor 
factor of 12 for Autochromes. 

Under-exposure is fatal, since there is 
no cure for it; and this, in my experience, 
is the mistake usually made by beginners, 
and to which most of the failures in Auto- 
chrome work may be traced; and when the 
worker is in any doubt, more, rather than 
less, exposure should be given. An overex- 
posed plate will, of course, produce a thin 
transparency, weak in colors, though these 
may nearly always be restored by intensi- 
fication. Some Autochrome workers always 
overexpose their plates, and rely upon in- 
tensification to bring the pictures up to the 
requisite quality. In my own experience, 
this is the only course when extremes of 
lighting compose the illumination of the 
subject. 

Many workers using Autochrome plates 
are not perhaps aware that backing the 
plate with the white side instead of the 
black side of the protecting card when in 
the plate holder reduces the exposure very 
slightly, an advantage when these slow 
plates are being exposed upon animals or 
objects liable to movement. I cannot say 
that I have tried this myself, so the exact 
extent that the exposure is decreased I can- 
not say from personal experience; and 
other workers with whom I have discussed 
the point seem more or less in doubt on the 
question. Dr. Lindsay Johnson, in his book 
"Photography in Colors," says the white 
card in contact with the film reduces the 
exposure to about three-fifths. 



Pittsburgh Section, P. P. S. of Pa. 
Elect Officers 

npHE regular meeting of the Pittsburgh 
'- Section was held at the home of Mr. 
and Mrs. A. H. Diehl, Sewickley, Penna. 
The meeting was held on the spacious ver- 
anda; President Flaherty in the chair. Mr. 
Seddon, Chairman of the BOOSTER Com- 
mittee for the Buffalo Convention, reported 
sixty-one members are planning to attend 
the big Show, and all have not been heard 
from. 

The annual election of officers was held. 
W. O. Breckon was elected President, J. D. 
Strickler, Vice-President, Mabel Cox Sur- 
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dam Secretary, E. W. Brown, Treasurer. A 
vote of thanks was given the retiring offi- 
cers. A com- roast is planned to be held 
at Sewickley Beach in September. J. W. 
Beattie, Hollywood, California, gave a very 
successful as well as interesting demonstra- 
tion of his Hi-Lites. After the demonstra- 
tion, a picnic dinner was served on the 
beautiful lawn; the long table being arrang- 
ed in the shade of huge trees. Later in the 
evening the members motored to the Beach. 
The meeting adjourned about ten o'clock, 
everybody voting Mr. and Mrs. Diehl the 
most charming and delightful of hosts. 

Mabel Cox Surdam 



Important Notice Regarding The 
Big Ben Clock Competition 

A POINT not heretofore mentioned in con- 
nection with the Big Ben Clock Competi- 
tion, which has already received consider- 
able publicity in these columns, is brought 
up by Howard M. Webster. It is this: the 
entire exhibit of photographs submitted in 
this competition is to be delivered to the 
Western Clock Company with full rights to 
use any or all of the photographs for pub- 
lication and advertising, but the possession 
of the negatives is to remain with the pho- 
tographer. The Western Clock Company will 
be furnished with a complete list of the 
participants, and the number given each 
photograph by the exhibits committee will 
be registered with name of the photograph- 
er making same. 

It is to the interest of all the competitors 
as photographers, whether they win or not, 
that these photographs be published. Also, 
whether you win or not, your photographs 
are a contribution to the advertising neces- 
sary to increase the popularity and demand 



The Pittaburgh Sec- 
tion of the P. P. S. 
of Penna. looks very 
cool and comfortable 
ensconced here on 
Diehl* s la%cn at Se- 
wickley, Penna. Wish 
we felt at cod at this 
moment. 

for photographic illustrations. Do not copy- 
right your photographs unless you send a 
release to the Western Clock Company uith 
your exhibit to Buffalo. 



Chicago Photographers Make Up 
Special Train For Buffalo j^ 
Convention 

'T^HROUGH the co-operation of Herman 
'- Sievers of Sweet Wallach & Company, 
Chicago, arrangements have been made with 
the Michigan Central to run a special train 
for those who are going to attend the Inter- 
national Convention at Buffalo. This train 
will leave on Sunday evening, July seven- 
teenth, at 7 P. M. railroad time, arriving 
in Buffalo on Monday morning. Photograph- 
ers west of Chicago who would like to go 
on this train should purchase their tickets 
direct to Buffalo, being sure to have the 
ticket read "From Chicago to Buffalo over 
the Michigan Central." Also don't forget 
to ask for the Certificate, which will insure 
half-fare on the return trip. 

Sweet Wallach & Company, 133 No. Wa- 
bash Ave., Chicago, are handling all the de- 
tails in connection with this special train, 
and photographers desiring Pullman ac- 
commodations should write them promptly. 
Their store will be open all day Sunday, 
July seventeenth, so that photographers ar- 
riving in Chicago any time during the day 
can bring their hand baggage right to the 
store, where it will be properly tagged and 
sent to their births in the train. Sweet Wal- 
lach & Company will also have a repre- 
sentative of the railroad company in the 
store all Sunday afternoon to sell railroad 
and Pullman tickets to those who require 
them. 
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PRINTING processes on paper, in the early stages, depended largely 
upon a medium in which to properly suspend the sensitizing emul' 
sion. The first of these was albumenized silver paper. But the CoUo' 
dion process which was introduced in America between 1885 and 1890 
was a vast improvement upon the Albumen process. 

These were printing'Out papers for exposure in bright sunlight, hence 
the name, P. O. P. The printing'Out papers of the present are used largely 
for proof purposes. 

From Haloid Art-Proof Papers (Half Matte and Glossy) to the most 
delicate and artistic surfaces of Haloid Professional Papers^ the same 
exacting care is exercised in the manufacture. This, by an organization 
trained in the exclusive manufacture of professional, amateur and com' 
mercial papers, with quality as the first consideration. 

Let us tell you more about Haloid Papers 



NewYockOfitt 
aa) Fifth Ave 



Chicago Office 
68 W. Waahingcon St. 



The HALOID Co. 

ROCHESTER '. NEW YORK 

Boston Office 
zoz Tremont St., at Bromfield 

HALOID 




MiUatcn€a tn Progreu of Photography — Series Seven 
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Syracuse University, Syracuse, N. Y. are 
considering the establishment of a School of 
Photography. Such a school was established 
at Syracuse in 1913 by Frank J. Marion, 
Professor E. J. Wall, F.R.P.S., being director, 
but due to disagreement between the facul- 
ty of the college and the promotors of the 
school, it was closed in 1916. 

International Kiwanis has been holding 
its annual convention here in England this 
week. We ran up against Geo. Glaus of 
Eau Glaire, Wis., who is secretary of his 
local club and also Ghas, Aylett of Toronto, 
a Kiwanian and secretary of the Photo- 
graphers* Association of Canada, 

At the studio of Frank R. Bill of Cleve- 
land, there are now on exhibition over two 
hundred portraits of children made by Frank 
and Fred Bill since the beginning of this 
year. This is their second annual exhibition 
and it has a great drawing power among 
fond parents. Quite aside from the fine bit 
of advertising it is not at all inprofitable, 
as these are all large prints and most of 
them are sold at respectable figfure before 
the exhibition is over. Over twenty-five 
hundred invitations were sent out to visit 
the exhibition. 

By the way, every one of these large pic- 
tures was made on Bill's new enlarging 
camera, on which Bert Brigdon and Fred 
Bill have been working for many months. 
We had a chance to see this new instrument 
the other day and can vouch for it that it 
is an instrument of precision. No matter 
what size enlargement you need or whether 
you want the copy the same size as the 
original, a simple turn of a crank will act 
on every moving part and the negative and 
the lens are always at the right distances 
apart to give absolute focus on the copying 
board, all the time and every time. This 
result is obtained by the action of levers 
attached to the lens board and the back of 
the camera, working or rather sliding over 
a carefully calculated extended cam rigidly 
set under the camera and attached to the 
camera bed. Cams with varying curves are 
used for different lenses. It is a very simple 
contrivance and we hope to see the camera 
on the market soon. The copying board has 
a number of clever contrivances, too, which 
are new and mighty helpful in putting out 
the work fast. 



Incidentally, some of the best of the pic- 
tures in this show will be submitted in the 
Hetherington Competition, about which «re 
have been reminding our readers for the last 
month. Look at the fourth page of this issue, 
and GET BUSY. 

Frank Scott Clark, of Detroit, has been 
very ill for three weeks, but we are glad 
to learn that he is once more on his feet 
and will soon be in shape again. 

We note in our esteemed contemporary 
the **Bulletin" that a Boston photographer 
has filed a ** revolutionary** petition in bank- 
ruptcy. Maybe the creditors will get some- 
thing out of it. That's about the only revo- 
luntionary thing we can think of in con- 
nection with bankruptcy petitions. 

Will Rounds, of Lowell, Mass., is by pro- 
fession a photographer, but by instinct and 
inclination a gardener, and around his res- 
idence studio he has succeeded in planting 
an old-fashioned formal garden which is 
one of the beauty spots of Lowell. Among 
other plants, he has 116 varieties of dahlias. 

S. A. Russell, photographer in AnnistoUy 
Ala.^ gave a talk on photography before 
the local Rotary Club recently, following it 
by showing photographs of the early days 
of Anniston, Why more photographers don't 
avail themselves of such excellent opportun- 
ities for advertising themselves a7id their 
profession, we don't see. 

People in Trenton, N. J., are being vic- 
timized by a man who solicits orders for 
pictures which he fails to deliver. He claims 
to be representing the Trenton "Times," but 
has no connection with the daily. 

And M. S. Fishback, of Youngstown, Ohio» 
writes us that he recently employed a cou- 
pon salesman only to find out later that the 
man had grossly misrepresented his offer in 
the attempt to make sales, besides having 
passed a forged check on a Youngstown 
bank. This party, while in Youngstown, 
called himself C. R. Morris. He is between 45 
and 50 years of age, medium height, broad- 
shouldered, and walks with a cane. He has 
brown eyes and a ruddy complexion 
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Every photographmr in the United States should find a place in this display case for a mounted copy of this 
full-page inspirational message which appears in the June number of THE LALIIS' HOME 
JOURNAL. Ifote how completely it conveys the Association slogan— "Be photo- 
graphed This Yrar On Your Birthday. " Write to-day for your copy. 
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We are very much worried. It is proposed 
to increase inheritance taxes so that estates 
over one hundred millions will have to pay 
90 per cent above that amount. Our poor 
children ! 
i 

Here's one that may be new to you. For 
a substitute for ground glass, cleanse an old 
kodak film of its gelatine by immersion in 
hydrochlofric acid, followed by a through 
washing. On plunging into boiling water the 
celluloid turns opalescent. 



Ben Larrimer, of Marion, Ind,, former 
president of the P, A, of A., was also one 
of the visijting Kiwanians this week. Ben is 
looking fine and says he expects to drive to 
Buffalo with Mrs, Ben. 

"The honor of being hung will be the 
only one awarded," writes J. C. in a recent 
editorial about the picture exhibit at Buf- 
falo. That's worse than being shot at sunrise. 



Amidol Developer: Properties and Preservation 



WE have often wondered what would 
have been the course of events in the 
evolution of development processes if 
amidol — diamidophenol hydrochloride — had 
been discovered before alkaline development 
with pyro had been worked out. It certain- 
ly would have been very different from what 
history now records, and one is tempted to 
conclude that instead of an imposing array 
of chemicals, which, as demn*>$5trated some 
years ago, differ but little in their ultimate 
action on an exposed plate, we should have 
had a wide choice of formulae in which am- 
idol alone appeared as the developer proper, 
and which would have allowed of striking 
variation in results. Even as things are, and 
in spite of severe competition with estab- 
lished developers, amidol has secured to it- 
self an almost unique place in present-day 
procedure. By many it is regarded, and 
rightly so, as the developer par excellence 
for bromide papers, and there are many 
workers — their number is increasing, we be- 
lieve — who have adopted it, after making 
practical tests, for the development of neg- 
atives. 

The ease with which an amidol developer 
can be prepared, its non-staining qualities, 
its response to the addition of moderate 
amounts of potassium bromide, and the in- 
ertness of its solution towards the gelatine, 
are qualities which recommend it to those 
who care about the quality and permanence 
of their finished results. In the hands of the 
scientific photographer it has proved a verit- 
able multum in pa^rvo, for not only can a 
plain solution in water be used for normal 
development, but by variation of concentra- 
tion, and of the acidity or other-wise of its 
solution in sodium sulphite solution, it can 
be made to develop either superficially or 
from the back of the emulsion. In addition, 
when its normal sulphite solution is made 
alkaline with a carbonate, it can be used 
for the development of images in silver 
iodide — images which are only developed by 



the most active of the "ordinary" develop- 
ers when these latter are made up with 
caustic alkalies. Furthermore, the developing 
action of an amidol solution in water only 
has led to a clearer recognition of the fact 
that the emulsion vehicle, gelatine, plays an 
important part in the development process. 
Most photographers imagine that the gel- 
atine has nothing at all to do with the de- 
velopment, but glance at a pyro-developed 
negative will quickly dispel such an as- 
sumption, for the developed image will al- 
most invariably be found to be in pronounc- 
ed intaglio, indicating that the gelatine ac- 
tually in contact with the image has lost its 
swelling power. This effect, which is pro- 
duced to a greater or lesser extent by all 
developers, results, in all probability, from 
interaction of some of the development pro- 
ducts with the gelatine; the former are 
thus removed from solution, and are thereby 
prevented from causing the development to 
"slow up" prematurely. But this property 
of being "tannable" is not the only one of 
interest to the photographer who uses am- 
idol. It has been demonstrated that grelatine 
behaves, under certain conditions, as though 
it were all alkali, i, e,, it will form salts 
with acids. Moreover, it is fairly anxious to 
form such salts, so much so that it will 
steal acid which is already forming a salt 
with a weak base. Now amidol is a compound 
of an acid with a weak base, and on im- 
mersing an exposed plate in an aqueous so- 
lution of amidol the acid is attracted and 
held by the gelatine, leaving behind a so- 
lution of amidol base, which is the develop- 
er proper. Thus, as the solution penetrates 
into the film it becomes weaker and weaker 
in acid, until, at a certain depth, its develop- 
ing power becomes apparent; the develop- 
ment starts,therefore, in the depths of the 
film and slowly spreads towards the surface. 
It is, of course, possible to enhance the 
"depth" effect by rendering the developing 
solution slightly more acid with metabi- 
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Veltex 

for Contact Prints 
T TENLARGING 

Veltex 

for Enlargements 

THIM, WHITE PARCHMENT-UKE 
PAPER WITH A LIVE MATT SURFACE 

Veltex and Enlarging Veltex are both 
distinguisKed by ease of nianipulation. 

The original and effective prints pro- 
duced are ^erj? often obtained bj? 
commonplace treatment. Veltex origin- 
ality of surface and texture does the 
rest. 



Price List in Defender 1 92 1 Catalog now read:^. 



Manufactured exdusi^el]? Ir? 

Defender PKoto Supplj) Co., Inc. 

ROCHESTER, N. Y. 

BOSTON NEW YORK PHILADELPHIA 

44 Federal Street TKe Printing Crafts Building 1033 Chestnut Street 

8tk A^e., 33rd to 34th Sts. 

CHICAGO KANSAS QTY MINNEAPOLIS 

109 No. Wabash Avenue Grand Ave at 21st Street 322 Fourth St., South 

TORONTO, CANADA. 71 Adelaide Street, West 
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, sulphite, in which the gelatine combines 
with the excess of sulphurous acid before 
development begins. 

Apai-t, however, from its more or less 
scientific interest, amidol exhibits charact- 
eristics of which wide-awake photographers 
have not been slow to take advantage, and 
were it not for the relatively poor keeping 
qualities of its solution in one of sodium 
sulphite, it would, in all probability, have 
been the most widely used developer of the 
present day. It may be advisable, therefore, 
to consider briefly the question of the sta- 
bility of its solutions, and to indicate what 
steps may be taken to hence its keeping 
qualities. 

In the first place, there is no doubt what- 
ever that the purity of the product, as pur- 
chased, is of first-rate importance; exceed- 
ingly small amounts of certain impurities 
will lead to rapid deterioration of the 
crystalline powder, unless contact with the 
atmosphere is rigorously avoided. The fact- 
ors which regulate the inclusion or exclus- 
ion of these undesirable impurities are the 
concern of the manufacturer, and, as photo- 
graphers, all we can do is to favor the 
brands which show least darkening, for, 
other things being equal, the whiter the 
crystals the better w^ill be the keeping qua- 
lities of any solution made therefrom. The 
rate of deterioration of the made-up devel- 
oping solution is primarily influenced by its 
alkalinity, or otherwise, and a recognition 
of this fact seems to have been the guiding 
principle in the search for substances which 
will, by their addition, allow of stock solu- 
tions being prepared. 

One of the first expedients suggested was 
the neutralization of the alkalinity of the 
sodium sulphite by the addition of about 
one-eighth of its weight of potassium meta- 
bisulphite — a suggestion which was made 
by the late C. Welbome Piper, and which is 
certainly very effective. Later, Professor 
Namias, as the result of many experiments, 
advocated the addition of boric acid to the 
ordinary solution (25 grains per fluid 
ounce) and there is no doubt that the ad- 
dition of this substance considerably im- 
proves matters also. Abroad the addition of 
relatively large proportions of sulphurous 
acid, as **bisulphite lye," is favored, but as 
the resulting solution shows a marked de- 
crease in activity, this modification has re- 
ceived but scant support in this country. 
There is also some alteration of development 
characteristics consequent on the use of 
boric acid, and experimenters are still seek- 
ing the ideal preservative. The problem is a 
substance which will prevent the oxidation 
of the sulphite will also preserve the de- 



veloper. The converse, however, is probably 
true, and indicates that the greatest effect 
will be exerted by acid compounds, which 
are at the same time "reducing" substances. 
This simply means that they will, more or 
less, readily take up oxygen. There are 
many such compounds known amongst tht 
organic acids, and although the mechanism 
of their protective action is not fully known, 
it can be readily demonstrated that some 
of them are remarkably effective. Compared 
with boric acid, for example, glycollic acid 
is much to be preferred, as the relatively 
small amount of the latter, which confers 
stability, insures minimum disturbance of 
development characteristics. If one prepares 
a solution containing 5 per cent, in anhyd- 
rous sodium sulphite and glycollic acid in 
the proportion of l/20th to 1/lOth of the 
weight of sulphite, it will be found that an 
amidol developer made up therewith shows 
such a degree of stability against atmo- 
spheric oxidation that it may be kept in an 
open vessel for several weeks without no- 
ticeable discoloration. Whilst there are other 
acids of analagous constitution which have 
been found to be similarly effective, they 
cannot yet be readily obtained conmiercially. 
Glycollic acid, on the other hand, is man- 
ufactured on the large scale, so that little 
difficulty should be experienced in obtaining 
a supply through one or other of the large 
drug houses. It is not prohibitively expen- 
sive, and its use as a preservative of ami- 
dol solutions is likely to be more widely re- 
cognized, until the manufacturers offer a 
more stable salt of diamidophenol than the 
hydrochloride. — B, J. 

Daylight and Electric Light 

THE facility of working and the wider 
choice of premises made i>ossible by 
using one or other of the modem systems 
of electric lighting has had a tendency 
to blind many photographers to the very 
decided advantages of working by day- 
light, when it is possible to do so. Not the 
least of these is the effect on the health and 
nerves of the operator who is deprived dur- 
ing the greater part of the day of the bene- 
ficial effect of the sun's rays, and it can- 
not be expected that the sitter will not feel 
a certain amount of depression on leaving 
the brightness of outdoors and walking in- 
to the subdued light of an electric light 
studio. Many camera rooms which are now 
solely lighted by electricity have sufficient 
window space to allow of all, or nearly all, 
bust portraits and half lengths to be taken 
by daylight during certain hours, and for 
both hygienic and artistic reasons this 
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Pastel Study 

10 P. M. 40 Watt Lamp F A.5 t Secondi 
By A. H. Herz, Weggis, Switzerland 



KALOSAlll 



course would seem desirable. In one home 
studio which we have visited the electric 
light was installed at one end and during 
the day was used only for full lengths and 
groups, while all other work was done by 
the light of large French windows which 
opened upon a well-kept lawn ; exceptionally 
fidgetty youngsters were often taken out- 
side with the aid of a reflex. 



Rubber Solution 

npHE value of rubber solution as a tem- 
^ porary adhesive is not so generally ap- 
preciated as it might be. Its g^^at advan- 
tage lies in the fact that after it has served 
its purpose it unay be removed by a rub 
of the finger without leaving any trace of 
its presence, except that it may have carr- 
ied away any surface dirt. For fixing masks 
upon negatives, or negatives upon a larger 
plate, it is only necessary to apply a few 
small dabs and press into contact to en- 
sure a firm hold; when done with, a gentle 
pull will ensure separation without injury. 
Small originals which have to be copied up 
to the edges may be fixed upon the easel 
by its means, the rubber being applied to 
the print pressed against the tacky surface. 
The ordinary solution as sold in tubes for 
bicycle tire repairs is quite suitable, or 
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SEED PLATES 



The measure of a plate's quality is not 
the length of the scale of tones it will 
reproduce, but the correctness with which 
it reproduces them. 

Seed 30 Plates have a scale that permits 
of perfect reproduction of the longest 
range of tones that will be encountered 
in a photographic subject. 



EASTMAN KODAK COMPANY 

ROCHESTER, N. Y. 
All Dealers'. 
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Mozne F^ortrait Camera Stand 


M 


jfnew time and labor-saving equipment for pro- 




fessional work in homes and crowded studios. 


Cut 
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fnpiHIS practical stand, desismed by Strauss-Peyton 
1 Studios, Kansas City, for their own business, is now 
manufactured at reasonable cost to supply the de- 
mand that has arisen in the general trade. 
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It appears to be just what nearly every photographer 
has wanted, beins Iifi:ht, substantial, portable and con- 
venient. It ffives studio efficiency on all occasions and is 
especially valuable for home portraiture and work in 
studios of limited space. It is recosmised as standard 
equipment; those acquainted with its advantages resrard 
t as almost indispensable. 


ren 
for 
ver 
car 


Construction is of hard wood and aluminum with steel 
rears and screws. Legs close and open like any tripod 
ind are shod with "domes of silence" to facilitate shift- 
ng. The crank lowers and raises the camera. The thumb- 
crew tiltn it to any angle. Cameras S^xlO" and ll''xl4'' 
ire accommodated. The stand is built to last a lifetime. 
>rice $60. 




i^^^^^^^ Wm hm shown at mxhibitian of 
V^^H^^ FOWLER A SLATER CO. 

•^^™I^^W Buffalo, N. Y 



EliRE $5^ DAHYBETWEBN 

:iAND & 
h^^Jm^ BUFFALO 




The GmI S14» ^SEEANDBEET 



Thelanrert and most eostly ■ ts a insr on any fnUmd water d 
- Vworld. SlMpingl -■- 



sforlMOi 

•wnr OP ERiE'» •wnr of buffalo^ 

DAILY BETWEEN 

CLEVELAND AND BUFFALO 

Umrc aer^£^X9,Sf^.l^£re^DAIo - 9sOOP.M. 

Arrive Bofialo • 7:80 A.M. Arrire Clerdani _ 7i80 A. M. 

(EASTERN STANDARD TIME) 

-"-'"• '-rNii -" - " 



^ ^ ,„jnts West 

tiekets'riMdinff betweenTl^lcnrdand and BofEalo are good for 
tranaportation on oar steamers. Ask yoar tidcet asent or 
toorist sffency for tickets via C. A B. Line. 
New Tourist Automobile Rate— ^10.00 Round Trip with 
2 daf» i e tuta limit, foe cmrs not exceeding 127 in. wheelbeae. 



ask for 



seetkiBAl imssle efaart of The Greet 

AMDBEE" sent on reeeiT»t of Hto cents. Also 
82-i»go pletoriid and deseripthre booklet free. 



TOE CLEVELAND St BUFFALO TRAHSIT CO. 



I 

m 

I 
I 



"washed sheet" or "masticated" rubber may 
be dissolved in benzole if a large quantity 
be required. It may not be amiss to remind 
non-cycling photographers that a "repair 
outfit," procurable for a few cents contains 
all the materials necessary for repairing 
the pneumatic fittings of studio and other 
shutters, as well as leaky rubber gas tubes. 



STATEMENT OF THE OWNERSHIP. MANAGB- 
MENT. CIRCULATION. ETC., REQUIRED BY 
THE ACT OF CONGRESS OF AUGUST 24, 1912. 
OF Abel's PhotoKraphic Weekly Published weekly 
AT Lorain, Ohio for April 1, 1921 

State of Ohio ) 

County of Cuyahoga S ' 

Before me, a notary public, in and for the State 
and County aforesaid, personally appeared Chas. L. 
Abel, who, having been duly sworn according to lavr, 
deposes and says that he is the business manager of 
Abel's Photographic Weekly and that the following 
is, to the best of his knowledge and belief, a true 
statement of the ownership, management (and if a 
daily paper, the circulation), etc, of the aforesaid 
publication for the date shown in the above caption, 
required by the Act of August 24, 1912, embodied in 
section 443, Postal Laws and Regulations, printed on 
the reverse of this form, to-wit: 

1. That the names and addresses of the publisher, 
editor, managing editor, and business managers are: 
Publisher, The Abel Publishing Company, 421 Caxton 

B'uilding, Cleveland, Ohio. 

Editor, Juan C. Abel. 421 Caxton Building, Cleve- 
land, Ohio. 

Managing Editor. Chas. L. Abel, 421 Caxton Build- 
ing, Cleveland, Ohio. 

Business Manager, Chas. L. Abel, 421 Caxton Build- 
ing, Cleveland, Ohio. 

2. That the owners are: (Give names and address- 
es of individual ownei-s, or, if a corporation, give its 
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J. H. SMITH & SONS CO. 



3540 Cotteffe Gror* A.ve. 
CHICAGO, ni^ 



You are looking for a rea/ 

Proof Paper 

Everybody has been. Ask your 
Dealer for 

SATINO 

a glossy surface 

VELMAT 

a semi -mat surface 

If he does not carry it, write 
or wire 

Howell Photo Paper Corp. 

901-927 Golden Gate Ave. 
San Francisco, Calif. 



name and the names and addresses of stockholders 
owning or holdinR 1 per cent or more of the total 
amount of stock.) 

The Abel Publishing Company. 421 Caxton Bufld- 
injar, Cleveland. Ohio. Juan C. Abel. 1922 Rosemont 
Road, East Cleveland. Ohio. G. M. Abel. 1922 Rose- 
mont Road, East Cleveland, Ohio. Chas. L. Abel. 
Cleveland Athletic Club, Qeveland, Ohio. Frank 
Moore Lennox Building, Cleveland. Ohio. 

3. That the known bondhoders. mortsrasrees, aad 
other security holders owning or' holding 1 per cent 
or more of total amount of bonds, mortgacres. or 
other securities are: (if there are none, so st&te.) 

None. 

4. That the two paragraphs next above, jriving 
the names of the owners, stockholders, and aeourity 
holders, if any, contain not only the list of stock- 
holders and security holders as they appear upon the 
books of the company but also, in cases where the 
stockholder or security holder appears upon the books 
of the company as trustee or in any other fiduciary 
relation, the name of the person or corporation for 
whom such trustee is acting, is given : also that the 
said two paragraphs contain statements embracinj? 
affiant's full knowledge and belief as to the circum- 
stances and conditions under which stockholders and 
security holders who do not appear upon the books 
of the company as trustees, hold stock and securities 
in a capacity other than that of a bona fide owner ; 
and this affiant has no reason to believe that any 
other person, association, or corporation has any in- 
terest direct or indirect in the said stock, bonds, or 
other securities than as so stated by him. 

6. That the average number of copies of each issue 
of this publication sold or distributed, through the 
mails or otherwise, to paid subscribers during the 
six months preceding the date shown above is 

(This information is required from daily publica- 
tions only.) 

(Signed) CHAS. L. ABEL. 

B\isines8 Manager. 

Sworn to and subscribed before me this 18th day 
of June. 1921. 

(Seal) (Signed) H. W. SLACK, 

(My commission expires Jan. 7, 1923.) 
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To eliminate plate trouble due to hot weather 

use 

Central Plates 

Our emulsions are specially toughened to stand 
the hot climates. 

Central Dry Plate Company 

New York St. Louis, Mo. San Francisco 
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The A. A. Stone Co. 

1492 W. 117di St CleTdand, Ohio 



MERCK'S 

^hotojiraphic Chemicals 



GOERZ 

"Dogmar" 
Anastigmat 

T^e Ultimate 

High Speed Lens 

free from coma 

F: 4.5 F: 5.5 



Coma, the great drawback to 
high speed lenses, has been 
eliminated in the Dogmar, en- 
abling it to give images of 
sparkling brilliancy without 
danger of making flat or 
fogged negatives when oper- 
ated at full speed. It is also 
free from flare. 

Each combination, having a different 
focal len^h, may be used separately 
with smaller stops, making useful 
lenses for landscapes and artistic por- 
traiture out-doors. 

Examine this lens at your dealers. If he 
cannot supply you, write to 



CRGoerzAmerican Optical Co. 

317L East 34th Street 
New York City 
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DEALERS WHO WANT YOUR TRADE 


ALBANY, N. Y.— F. E. ColweU * Co., 

465 Broadway. 

ATLANTA, GA.-^leim Photo Stock Co.. 

Bastman Kodak Co.. 117 Peachtree St. 

IIAT^TIMORE, MD.-^. Bussman Photo- 
Stock Co., 223-225 Park Avenue. 

BOSTON, MASS. — Bober-French Co., 

Bastman Kodak Co., 38 Bromfield St. 

BOSTON, MASS.— Balph Harris * Co., 

22-26 Bromfield St. 

CEDAB BAPIDS, lA. — Camera Shop, 

306 Second Ave., East. 

CliEVBLAND, .OHIO— The Dodd Comiwnj, 

648-52 Huron Road. 

CLBYET.ANB, OHIO— Fowler * Slater, 

806 Huron Road, S. B. 
CHICAGO, ILL.— Norman-WlUets Photo 

Supply, Inc., Le Moyne Bldg.. 159 North 

Wabash Avenue. 

CHICAGO, ILL.— Sweet, Wallach * Co., 

Bastman Kodak Co., 133 North Wabash 
Avenue 

HALL AS, TEXAS.— C. Welchsel Co. 

DALLAS, TEXAS.— Geo. H. Pittman ft 
BroH., Pacific and ISrvay St., 3rd Hoor. 

UBNYBR, COLO.— Denver Photo Blaterlals 
Co., Bastman Kodak Co., 626 16th Street. 

OALESBUBO, ILL.— Osffood Photo Supply 
Co. 

INDIANAPOLIS, IND.— The H. Lleber 
Company, 24 W. Washington Street. 

JACKSONTILLE, FI.A.— H. * W. B. Drew 
Company. 

KANSAS CITT, MO.— Kansas City Photo- 
graphic Supply Co., 1010 Grand Avenue. 


LOS ANGELES, CAL.— HowUnd * Dewey 
Co., Bastman Kodak Co., 510 South 
Broadway. 

MILWAUKEE, WIS.— MUwaukee Photo 
Materials Co., Bastman Kodak Co., 427 
Milwaukee Street. 

MILWAUKEE, WIS.— Henry Beimero, 

238-240 WeBt Third Street. 

BIINNEAPOLI8, MINN.— O. H. Peck Co., 

Bastman Kodak Co., 114 So. 5th St. 

NEW ORLEANS, LA.— Standard Photo 
Supply Co., Ltd., Bastman Kodak Co.. 
125 Baronne Street. 

NEW YORK CITT.— Georre Murphy, Inc., 

57 Bast 0th Street. 

NEW TOBK CITT.— New Tork ..Camera 
Ezchanre, 109 Fulton Street. 

NEW TORK CITT.— WiUouffhby, Inc., 

110 W. 32nd Street. 

OMAHA, NEB.— The Bobert Dempster Co., 

Bastman Kodak Co. 

PHILADELPHIA, PA.-^ohn Haworth Co., 

Bastman Kodak Co., 1020 Chestnut Street. 

ST. LOUIS, MO.— Hyatt's Supply Co., 

417 N. Broadway. 

6 South Broadway. 


Eastman Kodak Co., 380 Minnesota St. 

SALT LAKE CITT, UTAH.— Utah Photo 
Alaterials Co., 423 Main Street. 

TOLEDO, OHIO.— Oeorffe L. Kohne, 

602 Summit Street. 

WINNIPEG, CANADA^Duflln * Co., Um- 
ited, 472 Main Street. 



For Sale at a Bargain — Studio doing Rood com- 
mercial and amateur finiahinK business. Reason for 
sellinK. fgoing into the oil same. Terms if desired. 
Write Box 937, Great Falls, Montana. 6-25-2-C 

For Sale or Lease — Studio located in Northeastern 
Kentucky, in a town of twenty thousand population. 
Holiday work will pay for place. For particulars 
write S-8, care of this ;oumaI. 6-26-2 



SITUATIONS WANTED 

The insertion of an advertisement under 
"Situation Wanted" carries with it the oblisa- 
tion on the part of the employer to answer 
every letter he receives in response to his 
advertisement for a position, if only with a 
postcard. The editor of Abel's will appreciate 
being: advised when employes fail to accord 
this courtesy to employers. 



Position Wanted — By all-round photographer of 
fifteen years experience. A. Zimmer, 3435 Sheffield 
Ave., Chicago, 111. 7-2-1 



Wanted Position — I have had fifteen years of ex- 
perience at Commercial Work and Bromide, Enlarg- 
ing. Will submit the best of references. C-5, care of 
this journal. 7-9-21 

Position Wanted — Experienced conunercial operator 
and all-round man, either commercial or portrait, (of 
Qeveland, Ohio) , wishes permanent position in cen- 
tral states or Norwest preferred. Address E. C. 
Graham, Vincennes, Ind. 7-2-1-C 



Position Wanted — By all-round photographer. 
Flr^t class operator and retoucher. Eighteen years 
experience. Will rent or take complete charge of 
studio. A. H.. 1005 Grace St.. Chicago, 111. 7-2-1 

Position Wanted — BV A-1 operator, f\illy experi- 
enced with both home and studio portraiture. Can 
operate any kind of artifical light. Experience with 
modem lighting effects. References exchanged. A. E. 
Kissinger, 180 S. Main St., Memphis, Tenn. 7-2-1 

Wanted — by young man who has some knowledge 
of the photograph business, a chance to learn the 
profession throughly. None but those who are cap- 
able of imparting this knowledge will be considered. 
Salary no object in -)uch a studio. F. Burdell Ewalt. 
Corning, Iowa. 7-2-1-C 



Lear n Ph o t o <j r 

Motion Piclu re-Por(rait -Co:-. 



from a aiiooeMfiil progreMlvc photogxapber operating 20 
•tudiot in laxie dtiei, and a prodnoer of motioa pictnrea. 
Earn $35 to $100 weddj. 
Easy and picaaant occupation 
for men and women. 
Three moatla' eoona; all 
day and nigrbi «iHMi; en«rt 
ton; free i— of op^to-daisaQi 
In ^ " " 



r.BRU(ieL C0LLE6B' 

of PHOTOGRAPHY 

12e» BraadivnF. • IWw YoA 



134So.aarkSt.. 

* CoiloridrtteforBooUct 0« 
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Announcement 

J. W. McCabe Co., Inc., New York, beg to announce to their 
patrons and friends a special and comprehensive exhibition of their 

Artistic Mountings and Folders 

embracing the very latest product of the paper craft and our 
creative talent infelicitous and charming combination^ at the 39th 
annual convention^ of the Photographers* Association of America. 

July 18-23, 1921 

Booth 11 
Auditorium, Buffalo, N. Y. 



THE SUNBEAM SPOTUGHT 

WITH ROTARY DIAPHRAGM 
Used and Endorsed by the Best Studios 

Simple and easy to control, producing beautiful Spot Lii^ht effects without 
loss of tonal values. 

Any quantity of light can be used and controlled by the Diaphragm, Lens and 
Ground Glass Cap System. 

The Sunbeam Spot Light with Rotary Diaphragm controls and places the 
light where it is wanted. 

For use in producing the new and beautiful Moving Picture effects in por- 
traiture. 

Lamp Equipment: 

500 Watt Photo-Blue Mazda Bulb. 

High Power Reflector. 

Rotary Diaphragm with openings one to four inches, permitting the 
use of any quantity of light. 

Telescopic Tripod, with friction clutch top, makes easy the concen- 
tration of a light beam at any point, high or low. 

Piano, Convex Lens Cap for Sunbeam concentration of light. 

Ground Glass Cap for Diffusion and use as a Reflector in Home Por- 
traiture or Studio. 

Price Complete $50. 00 Home Portrait Case $10. 00 

KALAMAZOO PHOTO SUPPLY COMPANY 

KALAMAZOO, MICH. 
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llSOlfiKgdttfilCkUjes 

and la#ter. ^ 

SQUIRES STUDIO 

., •OSSMKS.St. 

Fine Photographs. 



L 



Make your appointment today. 



Successful 

Lantern-Slides 

Used In 

Movie 

Theatre 

Advertising 

No. 21: By The Squires Studio, 
Lawrence, Kans. 



(W» want to eontintu thit seriet of tanttm-riide iMdvertitement*. Kem it going bu tmdino com* 
of YOVR OWN.) 



Tis Here, Maybe 

Harry Baldwin, of Fort Dodge, Iowa, 
dropped in on us June twenty-fourth on! his 
way through to New York City. He as} driv- 
ing through with Mrs. Baldwin and expects 
to take in the Dempsey-Carpentier battle as 
well as the Buffalo Convention, before he 
gets back home^ Seven weeks vacation! 
Pretty soft, eh, what? 

Homeier, of Richmond, Va,, rises to re- 
mark that Goodner of Reno, Nev., tuaa 
wrong in stating that outside of Underwood 
& Underwood he was the only American 
photographer who had photographed the 
Princess Troubetzkoy, Homeier has also 
photographed the Princess, who, by the way, 
is the authoress Amelie Rives, 

E. N. Cullums, for several years chief 
oflficial photographer with the Bureau of 
Ordnance, U. S. Navy, at Charleston, W. 
Va., has purchased the studio of H. T. Wise, 
at Athens, Ohio. 



It is with great regret that we learn, as 
the magazine goes to press, of the sudden 
and unexpected death of Frank S. Noble, 
Vice President of the Eastman Kodak Com- 
pany, on July fifth. We know this news will 
come as a decided shock to many of our 
readers. 



STUDIOS FOR SALE 

For Sale — Studio in a first class location doing a 
first class business. Price reasonable. Address Smith 
Studio, Colville, Wash. 7.9.5 



Small studio in trade center of 6000. Two banki, 
twenty-five stores, no opposition. Offered by reaioa 
of age. Great opening for young man. Price veiy 
low. Address R-8, care of this journa l. 7^ 

For Sale— Studio, located in the best picture tofwi 
in the country. Last year's business, tw^ve thoosaai 
dollars. Will sell at invoice. Reason for selling, otber 
business. Five year lease, good location, entire seewd 
floor. Thompson's Studio, 711% Virginia St., Chario- 
ton, W. Va. 7-2.2-C 

Will sacrifice beautiful Iowa studio for $2000.M 
cash: account of ill health. 10.000 population, ridi 
farming community. All new equipment, 11x14 emr 
era. 4A Dallmeyer Lens. P-1, care ofthia journal. 7-3j 

For Sale — Studio, ground floor on the prindprf 
business street. One of Cincinnati's suburban towM. 
large territory to draw from. The only studio i" 
town. Reasonable rent, flat for living purposes in 
connection if desired. Owner to retire. Rent very 
reasonable. Purchase price $850.00. Good propositioB 
for man and wife. Simpkinson & Miller, 433 JSta 
St.. Cincinnati. Ohio. 7-9j 

HELP WANTED 

Wanted At Once — A-1 fast operator and rapid re- 
toucher of pleasing personality. Must be able to msn- 
age studio. Only efficient men who will qualify D«d 
answer. I assure railroad fare and a pleasant and 
permanent position to the right party. Salary $50.M 
l)er week to start. Give references and state age. Tlte 
J. J. Fein Studios, 9120 Commercial Ave., Chicago. 
ni. 7.9-TF 

Wanted — All-round man or one who can print a»d 
retouch. Give references and state salary desired, h^ 
diess Zuver Studio. 215 S. Main St.. B utle r, Pa- 7-94 

Help Wanted— Experienced person wanted in oar 
finishing laboratories. Must be expert on enlarein*. 
copying, coloring and lantern slide making. We hs« 
fine and up-to-date equipment. Address Tampa ?!«*• 
& Art Supply Co., Tampa. Fla. 7-94 

Wanted At Once— Reception room lady. SeUin* 
* 1^^ important. Permanent position to the rigW 
?^r?^x Si^.® references and state salary. Pohlc Staate 
9 West Chippewa Street, Buffalo, New York. 7-»-j! 

Wanted— A good all-round man. Must be a B«^ 
retoucher. A permanent position to the right roMO. 
Address L-1, ca re of this journal. 7-9-1 

Want^ At Once— Experienced photographer vho 
can do first class operating, retouching and printinjr; 
also look ^ter studio and work in seneral. Stodio 
located in Detroit. R-4. care of this iournS^ ^-^^ 
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CLASSIFIED ADVERTISING 

Italic type at double the rates quoted. 
Count every word, number and initial, includ- 
ing heading, name, and addreee. CASH MUST 
ACCOBIPANY ORDER. AdverUsemenU not 
acocnnpanied by remittance will be returned. 
Help Wanted Advertiiements. when desired* 
will be repeated until order can c elled. 
Miscellaneous and Studio For Sale advertise- 
ments will not be accepted on that basis. 



SITUATION WANTED: Under 80 words, one 
insertion free. Additional words. 2e each. 
Extra insertions, 2c per word. No advertise- 
ment less than 60c 

HELP WANTED: Sc per word. No adver- 
tisement less than 76c. 

MISCELLANEOUS: 8e per word. No adver- 
tisement less than 76c 

STUDIOS FOR SALE: 6e per word. No ad- 
verti seme nt less than $1.00. 
ANSWERS IN OUR GARB: lOe extra for 
Each Insertion. 



SITUATIONS WANTED 

The insertion of an advertisement under 
"Situation Wanted" carries with it the oblifira- 
tion on the part of the employer to answer 
every letter he receives in response to his 
advertisement for a position, if only with a 
postcard. The editor of Abel's will appreciate 
beina: advised when employes fail to accord 
this courtesy to employers. 



Wanted Position — I have had fifteen years of ex- 
perience at Commercial Work and Br<»nide. Enlarsr- 
ing. Will submit the best of references. C-6, care of 
this journal. 7-2-2 

Position Wanted — I am an expert hair dresser, am 
now running an up-to-date "BSeauty Parlor." I under- 
stand very thoroughly the art of draping:. I have 
decided to re-enter the photogrraphic field as recep- 
tionist and dressing room attendant. I know my busi- 
ness and can handle the exclusive trade. Would like 
to hear from first class studios not farther north 
than North Carolina. "However." I might consider 
a position farther north. I am 22 years old with 
sood appearance. They aay, I am good looking, and 
advertise my beauty parlors. Mrs. E. J. Dooling. 266 
W. Broad St., Darlington. S. C. 7-9-1 

Wanted Position — All-around workman to manage 
studio. $20.00 per week and commission. Act quick. 
G. V. John, Mansfield. Ohio. 7-9-1 

Situation Wanted by an experienced photographer 
as all-round assistant. C. J. Brandt, 310 W. 8rd St., 
Muscatine. Iowa. 7-9-3 

Wanted — Position by married man. Eleven years 
experience in general studio work. Can handle home 
portrait and commercial. Can furnish best of refer- 
ences. SUte salary paid. L. A. Underbill, 1603 N. 
13th St., La Fayette. Ind. 7-9-1 

Middle age, fair operator and retoucher (single). 
A-1 etcher, desires charge of branch or small studio, 
or as retoucher and operator. Good address habits 
and recommendations. Salary $36.00 if business war- 
rants it. Box 81, Minerva, Ohio. 7-9-1 

MISCELLANEOUS 

Wanted to Buy — Studio in town of five to ten 
thousand, doing good business. Western Wisconsin 
preferred. No junk wanted. Possession September 
fifteenth. K-6, care of this journal. 7-2-2 

I WILL RENT small modem office in the best 
location in Detroit adjoining the Photographers Re- 
touching Service, with Daylight, Electric Light, Hot 
and Cold Water, and Janitor Service for $20.00 per 
month. Just a place for an artist, home portrait, or 
commercial photographer. An unusual opportunity 
Photographers Retouching Service, 4864 Woodward 
Ave., Detroit, Mich. 7-2-2 

For Sale— 6%x8^ Goers Dagor lens in barrel, $50 ; 
No. 10 Portrait Unar lens, 18 inch focus. F/4.5 covers 
11x14 plate. $200; No. 8 Century Studio outfit com- 
plete. 11x14 camera and stand with 3 backs, $125 : 
60 Eastman film developing hangers, 6x7, ^ list price. 
This equipment is the same as new, only used a 
short time. Howard H. Redner, 1822 Fairmont Ave., 
Ft. Worth, Texas. 7-9-3-C 



Wanted — To buy studio. Ohio or nearby state pre- 
ferred. State full particulars in first letter. J. J. 
Schuermann. 804 So. Wright St.. Blanchester. O. 7-2-1 

For Sale— One E. & H. T. Anthony Camera 18x22. 
lenses, stand, table and shutter, all complete and in per- 
fect shape. Cheap. C. A. Goddard, Akron, Ohio. 7-9-1 



RETOUCHING 



RETOUCHERS FOR THE TRADE. Quick eonsis. 
tent service since 1906 by experienced retouchers. 
JUST SHOOT 'EM RIGHT ALONG--dcm't be timid. 
NATIONAL RETOUCHING SERVICE, 4664 Cottage 
Grove Ave., Chicago^ m. 1-22-TF 

RETOUCHING a4Xiuircd in 80 to 90 days by the 
Clarke system of teaching. Only school of It* eUes 
in the country. Limited registration. Aet quIeUy. 
CLARKE SCHOOL OF RETOUCHING, 760 B. 47th 
St., Chicago^ m. 4-S^TF 

Coloring, retouching capably handled by an expert. 
Mildred Black. Studio, 750 Prospect Ave., Qeveland, 
Ohio. 7-9-3 

Photographers! To show you how expertly and 
promptly we can handle your retouching by mail, we 
invite you to send a sample negative to be retouched 
free. We would not make this offer if we were not 
confident of pleasing you. Large heads and fancy 
lightings a specialty. Russell & Russell, 118 W. State 
St., Rockford, HI. 7-9-8 



HELP WANTED 

The insertion of an advertisement under 
"Help Wanted" carries with it the obligation 
on the part of the employer to answer every 
response to his advertisement, if only with a 
postcard, and to return samples of work, etc, 
promptly. The editor of Abel's will appre- 
ciate being advised when employers fail to 
accord this courtesy to employes. 



Wanted — A first dass studio and home portrait op- 
erator to join the operating staff of a fast growing 
progressive organization. A fine opportunity for a 
man who has made good in the past and who can 
command a good salary. For personal interview, see 
J. I. Morrall, at the Morrall Studio, in Buffalo during 
convention week. 7-2-2 



HIGGINS' 



PHOTO 
MOUNTER 
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At the Convention 
Aukerman Silver Recovery Units 

Will demonstrate that it is 
possible 

To Save the Bath and the Silver too 

without any "fuss" or incon- 
venience, and with spectacu- 
lar efficiency. 

The N. B. Aukerman Company 

325-6 Caxton Building, 
Cleveland, Ohio 



Mid'Western Representative East Central Representative 

Sweet' WaUach A Co., Inc, The Fowler A Slater Co., 

Chicago, III. Cleveland, Ohio 
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LEMSESI WOTT.KNSAK iMOTm 




A General-Purpose Lens 

that does all things equally well. 



LXAVE you ever felt the need of a truly all-round lens — one 
*- -*• that can be depended upon to do the hard things — and do 
hem well? 

Such a lens is the WoUensak 

VELOSTIGMAT SERIES IIF:4,S 

The qualities of this lens, as listed below, so increase its scope of usefulness, 
hat it is, indeed, an instrument of remarkable versatility. 

SCOPE OF WORK QUALITIES 

Portraiture (Note 1, 7) 1. High speed 

Groups (Note 1, 2, 3, 4) 2. Anastigmatic 

lome portraiture (Note 1 to 7) 3: Flat field 

]hild photography (Note 1) 4. Sharp definition 

Commercial and View work (Note 2, 3) 5. Compactness 

Jpeed or Graflex work (Note 1, 2, 3) 6, Moderate focal length 

Copying and Enlarging (Note 1 to 6) 7. Diffusing device 

8. Moderate price 

Your stock-house would be glad to send you a Velostigmat F:4.5 to 
ry out — ^if you tell them the size or focal length desired. 

For further information and prices, ask for our free booklet '^Studio Lenses" 
^^A Velostigmat is an anastigmat^ plus" 
See the Complete Line at Buffalo 

OLLENSAK OFTICAJL CO 

«. „ ROCHESTER. NY. r, 





Manafactarmrt ofthm Vitax Portrait Lmnt F:3. 8 and Vmrito Soft Foeat F:4 
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Lare's Master Projection Printer — 

Enlarges, Copies and Reduces. 

Takes any size negative from the smallest to 
8x10 inclusive. 

The most remarkable apparatus invented for 
many years in the photographic line. 

Uses nitrogen bulbs or Cooper-Hewitt Tube. 

Takes up only 26 inches square floor space. 

We would suggest that you not order your en- 
larging outfit until you investigate the merits 
of this machine. 

This machine will be on display at the Interna- 
tional Photographic Convention at Buffalo, N. 
Y., July 18-23 next. 

The Price without lights or lens — $407.50 

ATLANTIC PHOTO SUPPLY CO. 

S<a£ DISTRIBUTORS 
319 N Howard St. Baltimore, Md. 

Meet Us At Booth No. 72 at the National Convention 

in Buffalo Where We WiU Exhibit Our Latest 

Equipments in Artificial Light. 

The Brieloff Universal Studio Lamp is being 
used today by the leading photographers and has 
been approved as the best of its kind. 

Our latest invention, the Midget Skylight 
Lamp is the most compact little outfit for Home 
Portrait and studio ever invented, and will give 
a better flood of light than any skylight. 

It will pay you to go to the convention and 
visit our booth, if it is only to see our new 
apparatus in artificial lighting for modern pho- 
tography. By all means get our latest circulars. 

Prosch Manufacturing Co., Inc. 

61 Fulton St. New York City 
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Our Fall Styles 

featuring five new stocks 

FABRIGOLD 

SOUDAN 

MARBLETONE 

WAVERLY 

MOSAIC 

will be ready for your inspection at our booths at the 
National Convention and as usual there will also be 
new Sales and Display Albums shown in fashionable 
leather effects. 

Our this season's styles are designed for your this 
season's business — a well balanced line, at all prices — 
to enable you to dress your good — better — best — por- 
traits, each and every one, in a mounter that is appro- 
priate for the price you ask for that particular portrait. 

Remember — we both win if you use our styles and 
the half hour or so you spend in looking over our new 
offerings will pay you certain dividends. 

So be sure to ''look us up'* and let us show you 

Taprell, Loomis & Company 

(Eastman Kodak Company) Chicago, Illinois 

TAe Leading Card Novelty House of America 
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Why the PMO Printer 

THOUSANDS of seconds 
saved amount to hours 
— and hours are worth 
money to you. 

The PA-KQ adjustable 
mask does away entirely with 
an assortment of individual 
masks — does away with hunt- 
ing and sorting, replacing and 
removing. 

Any size and every size of 
kod^dc negative can be handled 
with this one universal mask 

Adjustments are made in- 
stantly by sliding the members 
of the mask to accomodate the 
desired size of n^ative. 

Regular sizes are notched 
in the slide rods— there's no 
guessing about it. 

Every change of size is 
made instantaneously — you save many, many 
seconds every day — many hours every week — actual days that 
count up in dollars. 

And the adjustable mask is only one of the PA-KQ Printer's 
time saving features— features that spell money to the owner of 
the machine. 

350 perfect prints hourly on average runs is only a conser- 
vative statement of PA-KQ speed. Operators are easily attaining 
this speed every day. 



I PA-KO CORPORATION 

lllllBI^^ 
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Mask is Adjustable 

nil 

Consider your PA-KQ Printer as a permanent investment— J' 
a quality-speed machine that contributes to your profits every "^ 
day you run it. 

It operates by foot treadle — both bands are firee to dispose 
of negative and prints at maximum speed. 

Each print is automatically numbered at the time the ex- 
posure is made. Sorting numbered prints is fast work, and sure 
work. Mistakes cost money. 

Exposure is made automatically by the platen contact 

You get straight, uniform margins because the Paper 
Register Guide is automatic also. Yet the width of margin is 
quickly adjustable. 

Ask any owner of a PA-KQ Printer— he can tell you how 
quickly it pays for itself, how easy it is to operate, and the high 
standsurd of quality it gets into the work. 



Request additfonal 
facts about the 
PA-KQ Printer 
either from your 
dealer or from us. 

All PA4iO Prices 
guaranteed for the 
year 1921. 



MINNEAPOLIS, MINN. | 
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CUMIM IN ONE 

PRODUCT NO. 101 



Requires 




METOL 
BROMIDE 
SULPHITE 



HYDROQUINONE 

Only Water and Carbonate 



ALL-PURPOSE FORMULA: 

128 ounces Water i^ ounce No. 101 2 ounces Carb. Soda 

COSTS 
$3.20 per pound 10 cents per gallon 

CUMMINGS' LABORATORIES 

415-417 Park Row Biulding NEW YORK CITY 
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^THE HOUSE THAT SHIPS PROMPTIY , 



I 



A Butlmr Lamp Portrait by J. A. Eriek»on, Erie, Pa. 



Simplicity- 



Studio apparatus — particularly 
lighting systems — should be simple 
in action, easy to manipulate, and 
sure in results. 

TiM 

BUTUR 

SUPIR-POWKR 

LAMP 

Combines all these requirements with the 
added advantage of reproducing: daylight in 
your studio. 

We hope to meet you at the Buffalo 
Convention. Mrs. Sanker and Mr. 
Butler will he at Booth Number 
Seven, ready arid glad to help you 
with your lighting troubles. 

The BUTLER-SANKER Co. 

Man ufaeturmra 
321 Frankfort Ave. CleTeUnd, Ohio 




K^ f'y t II see you 
in BUFFALO 

There will be a cheerful 
welcome waiting for you 
in Booths 4 and 5 at the 
Buffalo International 
Convention. There will 
also be a most interesting 
exhibit of the very latest 
styles we are offering. 
Those up-to-date pro- 
fessionals who have 
learned the advisability of 
using GROSS PROMPT 
SERVICE as well as those 
who feel they would like 
to know more about it 
will be well repaid when 
they visit Booths 4 and 5. 

A Pleasant Journey 
To You 
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Make portrait enlargements 
on the paper made for por- 
trait enlarging — the paper 
that puts contact quality in 
projected prints: 

EASTMAN 
PORTRAIT 
BROMIDE 

Two stocks — D White, E BufF. 
Two surfaces in each — Rough 
Matte and Rough Lustre. The 
price is the same as for double 
weight Artura Iris. 



EASTMAN KODAK COMPANY 
ROCHESTER, N. Y. 



Alt Dealers', 
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The 


Strauss-P^eyxon 


Flome F^ortrait Oamera Stancl 


J new time and labor-saving equipment for pro- 


fessional work in homes and crowded studios. 


npHIS practical stand* desisrned by Strauss-Pejrton 
1 Studios. Kansas City, for their own business, is now 
'■' manufactured at reasonable cost to supply the de- 
tiand that has arisen in the general trade. 


It appears to be just what nearly every photographer 
las wanted, being light, substantial, portable and con- 
enient. It gives studio efiTiciency on all occasions and is 
specially valuable for home portraiture and work in 
tudios of limited space. It is recognized as standard 
quipment: those acquainted with its advantages regard 
b as almost indispensable. 


Construction is of hard wood and aluminum with steel 
rears and screws. Legs close and open like any tripod 
.nd are shod with ""domes of silence" to facilitate shift- 
tig. The crank lowers and raises the camera. The thumb- 
crew tilts it to any angle. Cameras S^xlO" and ll''xl4'' 
.re accommodated. The stand is built to last a lifetime. 
>rice $60. 


^^^H^^ FOWLER A SLATER CO. 
^^■yS^^^ at the National Convention in 
•^^*«^^B Baffalo, N. Y 



Hw New Packari Ideal bium Sbtter 



For enlarging and copying 

Fitted with ruby non-actinic wings 

Is Absolutely Safe 

ASK YOUR DEALER 

Manufactuwd by 

Kalamazoo, 
Mich. 



Micliigaii Photo Shutter Co. 



SAVE IVfOP4Ery^ 

On Every Purchase 

Bass actually sav«s you real cash on erery 
parchaae of camera, lens or accessories. 

DON'T BUY BEFORE CONSULTING BASS 

BASS CAMERA CO. KU"t'aSs:S: 



Sterling 



1* I Place your orders AT ONCE for Sterling Tanks and Waterjackets. 

I AUkK "^c mott compact, greatest capacity, least costly outfit made. 
»i*m^<y STERLING Tanks and WaterjackeU have been giving soits/octum for 
: OVER 10 YEARS. 

DEICAND STERLING. There is no snbttitute. Listen to STERLING. Your dealer has them or can 
get them. It's your privilege to demand STERLING TANKS and good judgment to accept nothinir but 
STSRLING TANKS AND WATERJACKETS. 
"Pioneer Tank Maken" STTEaMLSNQ MFXl. CO. Beaver Falls. Pa. 



The Unusual Job 

DifFicult class groups in any sizes 
-—enlarged portraits singled out 
from groups — portraits combined 
from two photographs — and sim- 
ilar time-consuming specialties. 



As Well as the Ordinary 

services such as making copies, 
enlarging negatives, opaquing, re- 
touching, printing in large quan- 
tities, and anything for ^hich you 
lack the facilities. 



ALEX. J. W. COPELIN 



64^ Years 
in Chicago 



422 So. Dearborn Street 
CHICAGO, ILL. 

Anything for photographers 
they cannot do for themselves 
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Master Mountings 



W/ E extend to the photographer a 
cordial invitation to meet our 
representatives at the Buffalo Conven- 
tion. 

There a real appreciation of your kind interest 
in their efforts and your desire to renew ac- 
quaintances will be^hown you, also a display of 
the new fall line of MASTER MOUNTINGS, 
which as a whole we feel surpasses any previous 
efforts. 

Don t forget space 75y where human interest, 
aside from the mere courtesies of business, will 
greet you at this, the one big and interesting 
get-together meeting of the photographers of 
America. 
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THE SUNBEAM SPOTLIGHT 

WITH ROTARY DIAPHRAGM 
Used and Endorsed by the Best Studios 

Simple and easy to control, producing: beautiful Spot Light effects without 
loss of tonal values. 

Any quantity of lig:ht can be used and controlled by the Diaphragm, Lens and 
Ground Glass Cap System. 

The Sunbeam Spot Lig:ht with Rotary Diaphrag:m controls and places the 
light where it is wanted. 

For use in producing the new and beautiful Moving Picture effects in por- 
traiture. 

Lamp Equipment: 

500 Watt Photo-Blue Mazda Bulb. 

High Power Reflector. 

Rotary Diaphragm with openings one to four inches, permitting the 
use of aay quantity of light. 

Telescopic Tripod, with friction clutch top, makes easy the concen- 
tration of a light beam at any point, high or low. 

Piano, Convex Lens Cap for Sunbeam concentration of light. 

Ground Glass Cap for Diffusion and use as a Reflector in Home Por- 
traiture or Studio. 

Price Complete $50. 00 Home Portrait Case $10. 00 

KALAMAZOO PHOTO SUPPLY COMPANY 

KALAMAZOO, MICH. 



HALLDORSON 

PRODUCTS 

A FULL UNE OF 

Flash and Electric Lamps for 
Photographic Lighting 

Q Studio Flash Lamp 

□ Home Portrait Flash 

Lamp 

□ Giant Portrait Flash 

Lamp 

□ Flash Powder 

□ Triangle Flash Lamp 

□ Studio Electric Lamp 

□ Home Portrait Electric 

Lamp 

Electric Spotlights 

□ Style OO 

□ Style A 

□ Style B 
n Centrifugal Print ^^^^ portrait 

Washers Flash Lamp 

Mark outfit* you arm intmrm»tmd in and pin to 

your Imttmr. Wm will ««n J full information 

hy roturn mail, 

TheHaUdonoBCoBpanr "'"c^J:;^,^" 




PLATINOTYPE 

REPRESENTS THE^£'57kN PHOTOGRAPHY 

The prints add prestisre and HIGHER PRICES 

to the man who makes them. Send for latest list. 

Plati a oty p— . PalUdiotjpe and Salwte PapMS 

WILLIS A CLEMENTS PliilatUlphia. Pk. 




HOW TO BECOME A 

PROFESSIONAL 
PHOTOGRAPHBR 

EARNING 935 TO ties A WEEK 

An interesting illustrated 
booklet (free) on ehoosins a 
vocation, the exceptional op- 
portunities Photosrraphj ofiTers yoa and how to 
avail yourself of these advantages. 
Motion Picture — Commercial — Portraiture 
Three months' course. Practical instruction. Mod- 
em equipment. Day and evening classes. Easy 
terms. Cameras and materials furnished free. 
Call or write for Catalog No, 40 

N. Y. INSTITUTE OF PHOTOGRAPHY 

lUl W. 86th St., N. Y.. or 505 StaU St., Broofcly* 
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A Proof of Superiority 

Ccxjper Hewitt Light has so thoroughly demonstrated its 
superiority as a source of light for enlarging that leading 
camera makers specify it for use with their enlarging cameras. 

The particular features that render Cooper Hewitt Light 
so valuable for photographic work are: its high actinic power, 
which means shorter exposure; its excellent diffusion, which 
gives a very even distribution over the sensitized area; and its 
slight heat radiation, which is particularly appreciated in the 
small space usually given over to enlarging work. 

Write us for further information on this ideal, low cost 
photographic light. 



Cooper Hewitt Electric Company 



Lm Aii««iM- Krm BntfMrini Cmp. 
Mlhnukte- ««cwUy BiMbi* 
H«w York-IM BroMimy 
PMIwMpkla— Dtrwl BuUtaf 
ntMburcb— WmttaikeuM » ---T-t 
•l. LmIv— CMtral NaHMMl B«* WU^ 
% IW W Vahfwilty •vOdh^ 

CH-e2 
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Neco Precipitant 

MEANS TO YOU 
The Saving of ALL Your Silver 

QUICKLY, 

SURELY 
and 

ECONOMICALLY 

SAVE THE SILVER AS YOU GO 

YOU WILL FIND NECO 

Combined with our Refinery service 

The real PRACTICAL method of turning your silver into 
your bank account. Try it alongside any other method. 

Net returns plus time and space saved 
Te// the story 

MEET US AT THE BUFFALO CONVENTION 
HAVE YOU RECEIVED YOUR FREE SAMPLE? 

National Engineering & Refining Co. 

Rapid City, So. Dakota 
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the paper which means better prices 
for better prints made with the least 
waste of materials and time. 

It reproduces the subtle gradations 
of the negative, tone for tone— and for 
sepias has not been equaled. 



AN SCO COMPANY 

Binghamton, N. Y. 
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fkRE $5^ DAILY BETWEEN 

llkm & 
BUFFALO 




TheGMt SI41 «^SEEANDBEC» 




DAILY BETWEEN 

CLEVELAND AND BUFFALO 



Lave ClefvSS^XsxSfl.l^Leafe Boftlo . 9s00P.BC 
Arrive BuftOo « 7:80 A. M. Anire CteTehnd 7»80A.M. 
(EASTERN STANDARD Tnoa 



I at Buffalo for Niasara Falls 

vMowiwa Pointa, and at Clev«land for Cedar Pofait, Put-in-Baj. 
Toledo, Detroit and all polnta Weat and So u thwaat. Railroad 
tieketa reading between Clereland and BofUo are good for 
transportation on our ateamera. Aak yoor ticket agent or 
tourist agency for tieketa via C. & B. Line. 
New Touriet AatomobUa Rate— ^10.00 Round Trip with 
» daya retuia limit, for care not exceeiMng 127 in. whealbewe, 



Beantifnlly eolored aeetiottal mnto ehart "of Tba Great 
Bhip"S^ANDBEE" senton receipt of fire centa. Also 
ask for oar 82-page pietorial and deecriptive bookJeCfree. 



THE CLEVELAND & BUFFALO TRANSCT Ca 
ClvraluMUOlifo 



m 
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SEED 



PLATES 



The measure of a plate's quality is not 
the length of the scale of tones it will 
reproduce, but the correctness with which 
it reproduces them. 

Seed 30 Plates have a scale that permits 
of perfect reproduction of the longest 
range of tones that will be encountered 
in a photographic subject. 



EASTMAN KODAK COMPANY 
ROCHESTER. N. Y. 
All Dealers'. 
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The live quality of a 
picture, so easily de- 
stroyed by halation, is 
preserved in the nega- 
tive made on 



Eastman 
Portrait Film 



EASTMAN KODAK COMPANY 

ROCHESTER, N. Y. 
All Dealers'. 
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G . CRAMER, 
DRY PLATE CX)MPANY 

CHICAGO SAINT LOUIS new york 



GniM Cirailation 3.04 7 GUARANTEED 

Net Sdks Throiq^ Dealen 138 NET PAID 

GtoM Mdl Groilatkm. 3,185 aRCULATION 
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It takes a ^'Special Extra Fasf youngster to beat a 
HAMMER PLATE! 

That's why, for child portraiture, Hammer Plates are 

indispensible. 
Special brands for special needs. 



Hammer's Special Extra Fast (red label) and Extra Fast (blue label) 
Plates for field and studio work and 

Hammer's Extra Fast Orthochromatic and D. C. Orthochromatic 
Plates for color values. 




RE6. TRADE MARK 



Hammer Dry-Plate Co. 

Ohio Ave. and Miami St. • St. Louis j Mo. 

Are Yott Tied Down By Your Studio? 

Do Yott Need Help For Only A Short Time? 

Many a photographer who would like to take a vacation can- 
not afford to close his studio, yet he does not want to take the 
risk of hiring a man and trusting him with the studio and 
equipment. 

I propose to go into any man's studio and run it for him the 
same way he has run it, for a period of not less than ten days. 
He can go away on that long-anticipated trip, and forget his 
busiress, knowing it is in capable hands. 

I am a photographer of ten years experience. My wife, too, is 
a photographer and havs been fifteen years in business. We 
would work together, t now own and operate a studio doing a 
nice business, but I crave a change in scenery. Can furnish 
plenty of references, and will furnish bond if necessary. 
Write me for your date at once. 

ALVIN W. DOLPH 

Williston, North Dakota 
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/ft PiLSSiitQ^,^y 

THE International Convention. This issue of Abel's will come into 
the hands of quite a few who will still have time to pack their grips 

and make a running jump for the big convention at Buffalo. 

And we earnestly recommend them to do so. In the first place, we 
have been in Buffalo during the exceeding hot spell that gripped this part 
of the country over the Fourth, and the coolest place we have found is 
the inside of the big convention hall. Fact! It is an enormous building, 
splendidly ventilated and compares most favorably in that respect witii 
any hall we have visited for convention purposes. So don't be afraid that 
you are going to be hot and uncomfortable. We guarantee you will not — 
and then, too, think of all the cooling drinks you can get during convention 
hours, served by our gracious ladies of the Auxiliary. 

Of course, we have no idea at all what the. attendance will be but 
judging from the many letters we have received from far away points 
we believe that the Buffalo convention will not have to record a failure. 
There will be more manufacturing concerns represented than ever before. 
This convention will be known as an Exposition as much as a convention. 
The picture exhibits will surpass anything heretofore shown and we can 
say that right now because we have first of all a great exhibit of one hun- 
dred of the finest portraits that New York city photographers have ever 
made. Then there are group collections for the Interstate Trophy compe- 
tition and a splendid complimentary exhibit. Next we have twenty-iour 
portraits selected from the best work of the British photographers and a 
great collection from Eduard Blum, of continental portraiture. Further, 
there is the selected exhibit of our members and the commercial exhibit. 
It will be a wonderful treat and in addition the pictures will all have a 
wonderful setting. We rather imagine that the good folk of Buffalo when 
they come to see the exhibit will have a vastly increased respect for photo- 
graphs and photographers. 

Yes, if you still have time and are still wavering, by all means pack 
up your toothbrush and pajamas and come on over. 
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FRANK NOBLE. The sudden death of Frank Noble, Vice-President 
of the Eastman Kodak Company, on Tuesday night, July fifth, is tlie 
distressing information that comes to us in the midst of our prepara- 
tions for the national convention. 

To our great sorrow we have had to make public the unexepected 
deaths of quite a few of our leaders in the photographic world the past 
few months, and what makes it the harder has been the fact that they 
have all been our good friends and all of them we have known almost 
throughout our career in this business. 

Our memory takes us back some twenty-four years, when we were 
publishing Photo Era. It was our duty to call on the various manufactur- 
ing concerns and among others we came to a little factory in New Jersey. 
We have only a faint recollection of the name of the company but believe 
it was the New Jersey Aristotype Company, makers of a i print ing-out 
paper. There we met a tall young man; who was in general charge of af- 
fairs. It was Frank Noble. He had a very distinct personality of his own 
and we never forgot that meeting. It was not so many years later that 
this young man had risen to a position of high trust in the Eastman Kodak 
Company. He was always the same affable, charming man, entirely dem- 
ocratic and without the least pretensions because of his high office. 

Frank Noble was a familiar figure at national conventions and was 
one of the best known of the officers of the Eastman Kodak Company in 
his relations with the trade as he made it a special duty to call on the 
dealers throughout the country every year. 

His death will be deeply deplored, not only by those who worked 
with him and for him but by all who ever came in contact with him, and 
the National Association, the P. A. of A., has lost a firm supporter. 



The Psychology Of The Show Case 



PRACTICALLY every photographer 
uses either a window or a showcase for 
displaying his work, and often the 
show-case is the only form of advertise- 
ment resorted to, either because the work- 
er does not believe in window display, in 
connection with a studio, or if he does, he 
may not be fortunate enough to possess a 
window, owing to the construction of his 
premises. That publicity pays must be ad- 
mitted, as we live in an area of advertising 
at the present time. A photographer's show- 
case is either a good advertisement or a bad 
one, and if neglected at once irritates the 
public eye and does more harm than good, 
while a well-planned display is a remun- 
erative advertisement, bringing custom to 
the studio. Naturally, every display is of 
the worker's best ability when it is first 
arranged and put before the public, but 
how many neglected showcases we see about 
our towns today! When new, no doubt they 
did the worker great credit, but owing to 
neglect they are bad advertisements. The 
firms they represent may turn out real good 



work in every way, but strangers look at 
these showcases and judge the firm accord- 
ingly. It would be far wiser to reply upon 
work turned out than to own an unattrac- 
tive advertisement. What is an advertise- 
ment? It is an announcement. A photo- 
grapher's showcsise announces something. It 
tells the public where the studio is situated 
and, above all, the class of work turned out 
Hence the importance of making: it a good 
advertisement and creating a grood impres- 
sion. Let us now go one step farther and 
think of the "elements," so to speak, of good 
advertisements. The chief points of a good 
advertisement may be summed up under 
four headings, as follows: — 

1. It attracts. 

2. It holds interest. 

3. It creates desire. 

4. It impels action. 

These four points are based upon sound 
psychological facts. They act upon the mind. 
Let us now deal with each point separately 
as applied to our photographic showcase 
display. 
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"T^HIS week we are publishing number 79 of our series of pho- 
^ tographers* advertisements. Readers who have clipped these 
advertisements each week have by now a most valuable file of ideas from 
which to make up ads for their own use. This week's advertisement may 
not strike you today — six months from now it may be just what you want. 
If you don't file your copies, at least keep these ads. 



As regards attraction, the first consider- 
ation should be position. Usually the show- 
case is fixed at the studio entrance, and 
great care should be taken to use the best 
space for publicity. Sometimes a case on 
one side wall of an entrance may be passed 
almost unnoticed, while one on the other 
side may instantly attract the eye, on the 
same principle that a shop one side of a 
street may have a far more valuable posi- 
tion than a shop directly opposite in the 
same street. If a showcase be tried first on 
one side of an entrance for a short time and 
then changed to the opposite wall for the 
same length of time, a striking difference 
will be noticed in the number of people at- 
tracted to look at the display in each posi- 
tion. This point, of course, is only consid- 
ered with displays inside the doorways, 
when there is no space available facing Uie 
street. The position, then, can be chosen ac- 
cording to its power of attraction. Then 
comes the question of height. The showcase 
should be at a convenient viewing height, so 
as to need no undue effort to view the dis- 
play. Another feature to consider is light- 
ing. If artificial light is required it may be 
either from the general light in the studio 
entrance or even lighted by miniature 
lamps fitted inside the showcase itself with 
a switch in some convenient place. Even in 
daytime, if the 'entrance is .dull, it pays to 
keep the showcase lighted artificisdly, the 
main point being that light aittracts. 



Having attracted anyone to notice the 
showcase, what will hold their interest? If, 
on approaching closely, the display is found 
to be untidy or inartistic, the interest is 
not held, so the first thing should be an 
artistic case both inside and out. This does 
not necessarily imply an elaborate design; 
in fact, one rather simple and well balanced. 
The backboards should be subdued and of 
good appearance. Art boards or canvas — in 
fact, endless varieties of material — can be 
used at little cost, to cover the backboards 
forming a ground for the prints. Some high- 
grade wall coverings cannot be beaten for 
effect, these, of course, being of the self- 
colored variety, art shades or imitation can- 
vas, etc. Now a word about the selection of 
"specimens." These should be interesting 
and topicsil. A' "recent wedding group, por- 
traits of local celebrities, popular sports, 
concert or committee groups, all hold inter- 
est. It is a very good plan to change not 
only the photographs but also the scheme 
of showcase dressing. The photographer of 
average artistic ability will have no trouble 
in devising fresh ideas, and anyone having 
noticed the showcase on a previous occasion 
is attracted by the change and interest is 
immediately renewed. 

The creation of a wish obviously relates 
to the specimens on show. They should be 
carefully chosen, not only for quality but 
also for their suitability to the display. 
Taking it for granted that we have a 



Photographer Natttseh 
of De.Kalb, JU., does 
gufte a little clever 
advertising. . He be- 
lieves in few words 
and plenty of white 
space, to make his 
ads stand out from 
the rest. 



Photographs. 



We may live without Photographi 
But not so well 



Natusch 



The Photographer in Your Town. 
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Wm. L, Koehne of Chicago, III. One of the 
demonstrators at the Buffalo Convention, 
He will photograph children in the Model 
Studio. 

number of good prints, the final arrange- 
ment should be well balanced as regards 
sizes, mounts, color, and general key of 
effect. For instance, one display may be 
solid dark background work, while a change 
could be made to light vignette atid sketch 
or colored styles, the former being in a low 
key and the latter in a high key, with suit- 
able case dressing schemes to each in turn. 
Such arrangement of well-selected prints 
will be pleasing, and the desire is created 
to have portraits taken in the styles and 
processes shown because they are distinc- 
tive. "I want something like that," is what 
a customer thinks on seeing a pleasing 
style. Something distinctive — just the bit 
different from all others. To be distinctive 
one must show personality in his work, 
some power and character. This all creates 
desire and, which leads us to our fourth 
point, impels action. 

What has been the process of our adver- 
tisement so far, step by step? First, to at- 
tract clients by the power of publicity. 
Secondly, once attracted, their interest has 
been held by the pleasing arrangement of 
display. Thirdly, being pleased, they desire 
to have something like that which pleased 
them. Having the desire, they are natural- 
ly impelled to action — to make an appoint- 
ment for a sitting. So, right from the start, 
one point leads on to the next, and that 



should be chief aim of an advertisement 
The four points we should have studied is 
detail act upon the mind subconsciously and 
instantaneously, but if a sitter says to yoo, 
"I came to be photographed because I 
liked the pictures in your showcase," it is 
certain that person's mind went through 
the process we have analyzed. In condn- 
sion, if a public display of work is neg- 
lected the whole process is reversed and the 
bad advertisement is a vital danger to 
business, driving away instead of attractiof 
custom. A little study of "psychology of 
the showcase" is well repaid. — "B. JT 



Some Suggestions For Amateur 
Finishers 

XTT'ITH the coming of hot weather, th« 
^^ Osgood Photo Supply Company, of 
Galesburg, 111., found some cooling: appli- 
ance for their film tank developer an abso- 
lute essential. After trying in vain to get a 
large-mouthed bottle, or a jar with cover, 
suitable for retaining the ice without let- 
ting in the developer, they hit on a collec- 
tion of old kodak film and film-pack tanks. 
* Nearly every photo-finisher has some 
old tanks lying around. Make sure the gas- 
kets are in good condition, break up the 
ice, fill the tank, close it, and drop it in the 
developer. Use as many tanks as necessary 
to bring the temperature of the developer 
down to the required point. It really works. 

For cooling their trays for amateur print 
developing, they purchased about twenty 
feet %'' heavy lead pipe and made a flat 
coil through which they run the city water 
used for washing the prints. The developing 
dish rests oh the coil, which is in the bot- 
tom of the sink. It keeps the temperature 
just right, without ice or waste of time and 
water. 

The Osgood people would like very much 
to know what others are paying amateur 
printers, for instance, those who have no 
more skill than to print and develop eight 
hours a day, the type of man who averages 
six hundred prints a day just printing, de- 
veloping and fixing, using Pako printers; 
no washing, drying or sorting. Also, what 
do other printers get for a day's average: 
what do they have to do besides what has 
been enumerated; and what is the average 
wage paid for this class of work consider- 
ing a steady job the year around. 

Any of our readers who find themselves 
able to answer these questions can either 
write to us or to the Osgood firm direct 
Incidentally we are always glad to print 
practical suggestions like those given. 
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Cleveland Photographers To 
Attend Convention In Party 

'T'HE Fowler & Slater Company, Cleve- 
,* land, Ohio, have been very busy carry- 
ing out all the arrangements to turn out a 
"big representation of Cleveland photo- 
graphers to attend the big Buffalo conven- 
tion. The Fowler & Slater party will leave 
Monday night, July eighteenth, on the mag- 
nificent steamer Seeandbee, the largest in- 
land steamer in the world. Special rates are 
being offered by arrangement with the 
Cleveland & Buffalo Transit Line. Incident- 
ally, those photographers who are taking 
advantage of the certificate privilege can 
use their tickets on steamers of the C & B 
line between Cleveland and Buffalo in either 
direction, without extra charge. 

Mr. H. M. Fowler, and Messrs. Crosier 
And Arundel will accompany the party on 
Monday night. Seversd other representatives 
of the company will precede the party so 
AS to be on hand when the convention opens 
Monday noon. Fowler & Slater are hand- 
ling room reservations, purchasing tickets, 
and reserving berths, and it will be largely 
due to their efforts that Cleveland will be 
properly represented at the National. 

Battling For The Wedding Photo- 
graph Order 

APROPOS of our recent editorial entitled 
"Some Bad Business Practices," Martin 
Schweig, of St. Louis, Mo., writes us how 
he solved the vexing problem of finding 
some other studio endeavoring to force its 
way in where he had the order for photo- 
graphs. In many cities the scurrying of 
photographers to make photographs at wed- 
ding is almost a public scandal, and any 
methods are resorted to in the endeavor to 
make some negatives from which to force a 
sale. Here is Mr. Schweig's letter: 

"We were practically the originators here 
of the society wedding photographs. We 
have been photographing in the last eight or 
nine years almost every socially prominent 
bride. Within the last few years one studio 
here in particular has been trying to ape 
methods used by some of the photographers 
in other cities regardless of the fact that 
we had the appointment to take the pic- 
tures. They have used every effort they 
could think of to be among those present, 
offering specisd newspaper publicity, which 
was a fake, or the offer of free photographs. 

"This sort of competition was very annoy- 
ing for a time until we caught on to their 
game. Now when we make an appointment, 
besides telling the young lady how foolish 
and unnecessary it is to have anvbody else 



/. Buxbaum of Brooklyn, N, Y. Mr. Bux- 
baum will demonstrate his method of using 
the "pony emergency** lamp — just one C-3 
M<izda — at the Buffalo Convention, 

there, we tell her that we expect no other 
photographer to be present. 

"With due insistance on this we have met 
the situation very nicely, but we have to be 
continually on the alert." 

^'Electrical Transmission By 

Photographs" 

By Marcus J. Martin 
A TECHNICAL 136-page illustrated book 
-^^just published presenting in a simple 
and concise form the method of working of 
the various systems devised for the electri- 
cal transmission of photographs. To those 
desiring to experiment full instructions are 
given for the building of a machine suitable 
for transmitting and receiving. 

The science of photo-telepathy is one that 
is growing in importance, and can be ap- 
plied in ever increasing fields. Although 
barely emerged from the experimental 
stage, photo- telepathy has already proved 
of great value. Its study will be found in- 
teresting to any photographer. 
Published by Sir Isaac Pitman & Sons, 
New York, Toronto, Melbourne, Lon- 
don, Bath, cloth bound, price $2.00. 
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Well! 

He is HEfil 
Ariyonwi!! 

hoY* to hdve 

-JMfl- 

CcB ^Photolraphftd 
^CtFoLTZ&MJENDRICK 



Successful 
Lantern-Slides 

Used In 
Movie 
Theatre 
Advertising 

^ No. 22: By Foltz &l Kendrick, 
Wilmington, No. Car. 



(We wcmt to eontvMU thiM series of lantern-elide advertieeniente. Keep it going by eemdina 
of TOUR OWN.) 



Back To Normal 

By Jas. H. Smith, of The Jas, H. Smith & Sons Company, Chicago 



THIS is a hackneyed phrase which is 
somewhat overworked in these latter 
days of changing conditions, of unrest, 
and to a certain extent of labor and busi- 
ness depression, throughout the country. 

My observation, however, does not indi- 
cate that the phrase has been used in con- 
nection with the tendency, which I regret 
to observe is becoming quite prevalent, of 
ignoring the old system of lighting the sub- 
jects for portrait work in the studio from 
one broad general source which will repro- 
duce the features of patrons as they are 
almost invariably seen in their homes and in 
the varied walks of life, and adopting in- 
stead, more striking and unusual effects. 

It is to the great credit of our best por- 
trait photographers that they have not 
been swept oflf their feet by the fad now 
so prevalent for "something different" and 
for "fancy lightings," etc. I have now in 
mind an ex-president of the P. A. of A., 
as well as others who refuse to inflict upon 
their patrons, those inferior abominations 
of lighting, such as are never seen in real 
life, but which others offer as "something 
new," "the latest style in lighting," and 
which some patrons will accept rather than 
have it inferred that their photos are not 
up-to-date, even though the likeness is in- 
ferior to those of the plain lighting. 

In advertising his wares a Kansas City 
dealer mentions "everything to satisfy the 
craze for fancy lighting." Whether he real- 
izes it or not, he was right in calling it a 
"craze," and such a craze must soon pass 
because of a lack of merit. 



It is a good thing to introduce a change 
in your business if it has merit, or is an 
improvement upon the old. You would make 
that the only condition of changing a piece 
of apparatus, then why not apply the same 
test in lighting your subjects? Why shouW 
any photographer use a "spotlight" for 
producing some "new" effect, when by do- 
ing so he produces an effect which the 
friends of the subject never saw, and which 
therefore fails utterly to produce the best 
possible representation of that subject, the 
result being neither artistic or beautiful. 

I have seen a vast number of so-called 
"fancy lightings" and "double lightings" 
but it has never been my privilege to see 
eve7i one, which in my judgment would not 
have been greatly improved by using one 
source of light (properly blended, of course) 
and dispensing entirely with every double 
source of light. 

To me the great majority of fancy light- 
ings now produced are lighting al>Ofntna- 
tions, and I believe that the great majority 
of our best photographers are of the same 
mind, and it is surprising that so large a 
number should be willing to greatly lower 
their standards for qtiality of work in order 
to offer something "different," and which 
in the very nature of the case is destined 
to be merely a passing fad. Hence in my 
judgment those who first get '*baek to 
Normal*' and back to a sensible system in 
their lightings, will thereby greatly 
strengthen their foundations for futuw 
prosperity. 
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Thorwald Lee, of Minneapolis, on his re- 
turn from a camping trip on the north 
shore of Superior, sends us a report of the 
upholding by the Minnesota Supreme Court 
of the Sunday closing law as regards pho- 
tographic studios in that state. The Minne- 
apolis boys last year, in an endeavor to en- 
force a day of rest for all the photogs., had 
several who persisted in keeping their stu- 
dios open, arrested. One photographer, fined 
ten dollars, appealed to the supreme court 
with the result just stated. 

Our old friend A. I. Wranitzky, formerly 
of Texas, and now running the Tampico Op- 
tical Company, of Tampico, Mexico, dropped 
in on us the other day. Unfortunately busi- 
ness conditions compel his return to Mexico 
without staying over for the convention. He is 
taking Mr. D. K. Miller back with him to 
add to his staff. He is doing a considerable 
amateur finishing business, using Pako equip- 
ment. 

Hugh Carver, of The Fowler & Slater 
Co., Cleveland, tells us the following stunt 
which a clever faker tried to work on Jack 
CliflPord, of Lakewood, Ohio. We are passing 
it on so that none of our readers will be 
taken in. About three-thirty or four o'clock 
in the afternoon, one day not long ago, a 
good-looking young fellow about 28 or 30 
years old, and well dressed, stopped in at 
Clifford's Studio. He wanted to make ar- 
rangements for a sitting for his fiancee, who 
would drop in the next day. Also, he wanted 
to order and pay for six prints, the most 
expensive style Clifford had in the show- 
case. He knew that his fiancee would object 
to his paying for them, so he wanted to beat 
her to it, was his plausible excuse. All right, 
Clifford quoted him a price of $20.00."Well," 
says the bird, going through his pockets, 
"I haven't that much on me, but I suppose 
youll cash a check for me, since it's after 
banking hours?" Just about that time Clif- 
ford began, as the French put it, "tremen- 
dously to think," and commenced to alibi. 
The check was for $35.00. "Ill have to look 
and see if I have that much," he said, and 
took a walk through the back rooms. "No," 
he said, when he returned "I find I haven't 
$15.00 on hand." So the well-dressed 
stranger laughed it off and went his way. 
And did his fiancee show up next day 
for the sitting? Yes she did, NOT! 



/. Kennedy of Toronto^ Ontario, sends us 
the following tribute to H. B. Henderson, 
one of our pioneer home yortrait workers, 
who died a few days ago in Bellevue 
Hospital, New York City. 

"Mr. Henderson was bom in Kingston, 
Ontario; the son of a photographer in that 
city, but early in life he went to the Unit- 
ed States. Years ago he was an active mem- 
ber of the old 'Lens and Brush Club' of 
Boston, in which city he was connected 
with the Brookline Art Union; later drift- 
ing into Home Portraiture exclusively. His 
work was most artistic and in a style of his 
own, which was very advanced for those 
times and made a great hit with the Four 
Hundred of the larger cities which he 
visited. Henderson remained in Washington 
for some years, but of late has been in New 
York City, where until a year ago he ran 
the old Histed Studio on Fifth Ave. 

"Harry Henderson did not fraternize to 
any great extent with his fellow photo- 
graphers, but will be remembered for his 
charming and picturesque personality and 
kindly disposition, by all who had the 
privilege of knowing him." 

John Q. Osborne, the first man to establish 
a photographic stuclio in Spokane, Wash., 
clied on June twenty-fourth at the age of 71. 
His death followed a long illness. 

W. A. Bishop, Sandusky, Ohio, was re- 
cently elected Commander of Erie Com- 
mandery No. 26, Knights Templar. Con- 
gratulations, Mr. Bishop. 

Mr. and Mrs. Bell, of the Bell-Larson Stu- 
dios, Minneapolis, have just opened their at- 
tractive new studio on Central Avenue, that 
city. The Bells were formely in Kansas City, 
and are now sole proprietors of the Bell- 
Larson Studios. 

The Voorhees & Burdsal Studio, Dallas, 
Texas, suffered rather severely from a fire 
early in the morning of June twenty-sixth. 
Practically all of the equipment and fur- 
nishings were destroyed. 

Frank Bern, former owner of the Bern 
Studio, of Cleveland, is enjoying a wonder- 
ful vacation in Suntzerland, his home coun- 
try. He expects to return to the United 
States in the near future, however. 
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Dressing Up The "Cut-Price" Offer 



JOE HILLHOUSE, of Vicksburg, Miss., 
sends us an advertising stunt he used 
during April with considerable success. 
As he says in his letter to us, "the idea is 
an old one and almost worn threadbare by 
all kinds of advertisers," but the way he has 
dressed it up it strikes us as being well wor- 
thy of reproductfon here. 

He mailed out approximately a thousand 
of the "checks"— one of which we are repro- 
ducing here — in Vicksburg and vicinity, 
together with an explanatory circular (very 
neatly gotten up) which we are reprinting 
below. 



inducement is in the form of a check, made 
payable to you for three dollars and fifty 
cents ($3.50), and which we are enclosing 
herewith. 

This check, if brought to our Studio 
during April, will be accepted as part pay- 
ment on an order for photographs, the sit- 
ting to be made during this month. 

Several months have passed since we re- 
opened our beautiful residence Studio, and 
no doubt, our prices are well known to you. 
Of course the three dollars and fifty cents 
will be deducted from our regnilar scale of 
prices, and also, in the larger sizes it is not 
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Fmy to the 
order of. 



CRCOIT CHECK 
NOT BANHABLC 



r€cJtdou^^t x^wlu 



"^O April 4th, 1921. 



€ii^ |IIiUii0tts:e ^tttitiu 




3.50 



This credit check, if ued during April. 1921. will 
he accepted •> part payment on photographs made 
diirinc April. 



THREE OOLLAM AND FIFTY CERTS ooo 

/ ^^ ^MOTO«NA»HK 



■# 



How to cut prices without making it seem to obvious. One of the credit checks used by 
Mr. Hillhouse in the business-getting scheme described on this page. 



"Of course," writes Mr. Hillhouse, "I 
could not do this if we handled a cheap class 
of work. As a rule, I am not a believer in 
'cutting prices' to boost business, though 
there are times when it may be done profit- 
ably and in a dignified manner, without low- 
ering the standards and ideals of the studio. 
We make nothing cheaper than $15.00 a 
dozen and most of our work is in the larger 
sizes, so even with the reduction, we have 
still allowed ourselves a good margin of 
profit." 

And here's the circular, which explains 
the plan in detail: 

VICKSBURG, MISS., April 4, 1921. 

The Month Of April, coming as it does 
at the close of winter, with its disagreeable 
winds and showers, is usually, considered 
a "dull month" with photographers. 

Now we do not wish April to be "dull 
month" with us this year, and are therefore 
offering you a special inducement to have 
photographs taken during this month. This 



necessary that you take a full dozen photo- 
graphs in order to apply the check on the 
amount. 

We are mailing out checks totaling about 
three thousand five hundred dollars ($3,500) 
to our friends in and about Vicksburg. 
The check does not necessarily have to be 
used by you personally, but when properly 
endorsed on the back, may be presented by 
a relative or friend. Naturally, only one 
check will be accepted on each sitting. 

In this offer you are not limited to one 
particular size or price, but are at liberty 
to select from any of our styles of work. 

Perhaps you woiider how we can afford 
to make this unusual cash reduction. We 
w^ill tell you candidly and frankly that we 
want to more than double the usual April 
business, and in order to do so, are glad to 
share our profits with you. 

We make sittings only by appointment, 
and by the way, our telephone number, 
which is 243, does not appear in the cur- 
rent issue of the telephone directory. 

Studio Of Joe Hillhouse. 
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To safeguard the quality of 
your results on photographic 
papers use 

ELON 



We make it — we know its right 



EASTMAN KODAK COMPANY 

ROCHESTER, N.Y. 



All Dealers'. 
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To eliminate plate trouble due to hot weather 

use 

Central Plates 

Our emulsions are specially toughened to stand 
the hot climates. 



Central Dry Plate Company 



New York 



SL Louisy Mo. 



San Francisco 



The Prevention of Halation 

By D. Charles 

(Concluded from July 16th issue) 



It is a fact that in the case of plates 
which do give halation rapid development 
with a normal developer, or one slightly 
stronger and not cold, will reduce this lia- 
bility. In proof of this a client who had 
been trying his hand at out-door night- 
scenes complained to me of the intense 
halation round every street lamp. I asked 
him how he developed? The answer, "Tank." 
On my recommendation he tried rapid de- 
velopment, and had entire success with the 
same make of plate. There is no difficulty 
about this if one employs tHe time-and- 
temperature method. Having developed a 
trial plate of a trying subject, at say, 70 
degrees by judgment, but noting the time, 
it is easy for any experienced photographer 
to decide whether for the future he will de- 
velop such subjects for a longer or shorter 
time, and to make a rule of doing so at 
that temperature. 

Now I come to the last of my list of h€da- 
tion-giving factors, namely, the lens. And 
in writing this I can visualize the smile of 
derision on the faces of some of my readers. 
Yet I am of the opinion that, next to the 



plate, the lens is more often the cause of 
provoking halation than any of the other 
factors. This opinion is the result of ex- 
perience in many carefully noted cases. 
While not pretending to any theoretical 
knowledge of optica, I think that the way in 
which a lens produces halation of a brightly- 
illuminated area is by the imagoes of such 
details being reflected from one surface of 
the lens to another, and such reflected 
images being still powerful enough to be 
projected by the lens along with the normal 
image, but not quite coinciding with it and, 
of course, very much out of focus. Besides 
this there is a certain amount of flare, or 
diffused light, produced by every lens when 
a brilliant subject is being photographed. 
It is well known that single lenses are the 
least liable of all to this sort of trouble, but 
the occasions on which they can be used 
are so rare, on account of defects in other 
respects, that they are ruled out by the 
practical photographer. Of lenses in general 
use I have found anastigmats made to work 
at a maximum aperture of F/8 most satis- 
factory as regards freedom from halation 
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PRINTING processes on paper, in the early stages, depended largely 
upon a medium in which to properly suspend the sensitizing emul^ 
sion. The first of these was albumenized silver paper. But the Collo' 
dion process which was introduced in America between 1885 and 1890 
was a vast improvement upon the Albumen process. 

These were printing^out papers for exposure in bright sunlight, hence 
the name, P. O. P. The printing^out papers of the present are used largely 
for proof purposes. 

From Haloid Art^Proof Papers (Half Matte and Glossy) to the most 
delicate and artistic surfaces of Haloid ProfessUmal Papers, the same 
exacting care is exercised in the manufacture. This, by an organization 
trained in the exclusive manufacture of professional, amateur and com' 
mercial papers, with quality as the first consideration. 

Let us tell you more about Haloid Papers 



NcwYofkOfia 
aajRIifaAve. 



ChkagD Offiot 
68 W. Washington St. 



The HALOID Co. 

rcx:hester -. new york 

Boston Once 
xoi TrenuMit St., at Bromfield 

HALOID 
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tn ProgreM o/ Photography — Serie» Seven 
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The Hit of the Convention 



The hundreds of finisher 
graphers who saw the ^ 
Photo Printer at the Photog 

vention held at Buffalo, July 1 
it by all odds the greatest ; 
machine on the market. 



If you missed the convention 
a postal will bring our il- 
lustrated description— just 
as good as seeing the ma- 
chine itself. 



The Co-operative Machine 
& Tool Company 

915 Washington Ave., South 
Exelunvm Manufacturers 

Minneapolis, U.S.A. 



Learn Photography 




Portxaits or Gimmeicu 

E. BRUNEL 

College of Photography 

12t9 BrM^way N«w TmIk City 

134S«.a«rkSt. CUcagsJIl. 

FascinatinK, profitable work, 
tauKht by successful photosrra- 

pher operating studios in largest cities. Earn $35 
to $100 weekly. Day and night classes. 8 months' 
course. Easy payments. Addresa Dept. H. 



LOOKING FOR BARGAINS? 

THEM SEND AT ONCE FOK A FUE COrT OF OUK 

BARGAIN BOOK and CATALOGUE 

in which you will find listed hundreds of used 
and new Cameras. Kodaks, Lenses and Sup- 
plies of every description at remarkable savins 
prices. Every item sold is backed by our 

10-DAY FREE TRIAL GUARANTEE OR 
MONEY BACK IF UNSATISFACTORY 

If you have a Camera or Lens and you 
wish to trade same for some other, 
consult us, as we may have just the 
outfit you want. 

CENTRAL CAMERA CO. 

124 S. Wabash Ave.. D*i»t. A-W-l. Chieace. lU. 



in results. It is not at all difficult to make 
comparative tests of lenses as to their qual- 
ities in this respect without actually expos- 
ing any plates. The way to do this is to 
arrange a movable light of fairly large 
area, such as a lamp of any sort with a 
sheet of tissue paper or ground glass in 
front of it. Then, having focussed the cam- 
era on a subject containing some darkish 
details, not too brightly illuminated by 
some other light source, examine the image 
with a focussing magnifier, and, while do- 
ing so, get an assistant to bring the bright, 
movable light so that it comes into the field 
of view and away again, and note whether 
the brilliance of the detail examined is 
affected or not. If it is seriously affected, it 
is obvious that such a lens calls for the use 
of a hood when used on any subject in 
which any bright aiea is likely to shine in 
the lens, and should be avoided altogether 
for such as actually include brilliant por- 
tions. Even without going to such trouble 
as this it is surprising how the probability 
of halation is revealed by the use of the 
magnifier. For a considerable time I was 
worried with a distinct thickening of fine, 
' white lines in a certain c'.escription of dark 
subjects. This was when employing either 
of two lenses I had then in use, and was 
^;^ shown both in making original or repro- 
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THE 

New York Studio Outfit No. 3 

A DEPENDABLE 
EQUIPMENT 

It is built on the prin- 
ciple that well- designed 
and smooth-working appa- 
ratus saves time, materials, 
and labor, and gives the 
greatest possible freedom 
for the exercise of skill. 

The details of this outfit 
are clearly illustrated and 
explained in a new folder 
which every photographer 
should read. A copy will 

I For 8x10 and 5x7 negatives 

be sent you on request, p^ ^^^^^ ^^ ^^,, ,, 

By reason of its conven- 
ience and quick response to studio demands, the New York 
Studio Outfit No. 3 is the logical choice of those who seek a 
higher average of good negatives. Its superior points, its fine 
appearance and mechanical correctness, will impress you on 
even casual inspection. For permanent satisfaction, select the 
New York Studio Outfit No. 3. Ask your stock house about it. 

ANSCO COMPANY 

Binghamton, N. Y. 
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Wagenhorst 

Wer" Twin Arc 




Two arcs give 
a remarkable cov- 
ering power in 
groups, keen defi- 
nition, and better 
modeling, plus 
speed, an essen- 
tial combination. 

The stand auto- 
matically holds 
the lamp, reflector 
and diffusing 
screen at any po- 
sition from 4'2'' 
to 9'^ from the 
floor. 

The outfit is com- 
plete including lamp, 
adjustable stand, re- 
flector, diffusing 
screen, rheostat, 20 ft. 
of 8 wire cable and 
12 Columbia While 
Flame Carbons. 

Writm for Circular 




Maimfactured by 



J. H. Wagenhorst & Company 

YOUNGSTOWN, OHIO 




J 



Economical and Convenient 

SEPTONA 

The 

EFFICIENT TONING SOLUTION 
FOR ALL DEVELOPING PAPERS 



This product is free from all the dis- 
agreeable features of the Ferri Cyan- 
ide and Hypo Alum baths, eliminating 
all foul odors and scalding of the 
hands. 

SEPTONA will render beautiful warm 
tones in two to ten minutes according 
to the temperature of the bath — can 
be used either hot, warm or cold. A 
trial bottle will convince you of its 
merits. 

8-oz. bottle making 2000 ozs. of Toning 
Bath, will tone 1000 5x7 prints 

Price $1.25 per Bottle 

Directions xoith every bottle 

The Product now on the market ia the 
No Seum Brand 



Drane Bldg. LAKELAND, FLORIDA 



duced negatives of the kind of subject re- 
ferred to though both appeared to give good 
definition otherwise, and I then attributed 
the fault to halation in the plates, but on 
trying a new anastigmat on the same plates 
was agreeably astonished to find the trouble 
vanish. 

Another instance which will illustrate my 
point is when using a lens for enlarging, 
more especially in apparatus in which a 
condenser is used. 

(To he concluded) 



HELP WANTED 

The insertion of an advertisement under 
"Help Wanted" carries with it the oblisftion 
on the part of the employer to answer every 
response to his adveKisement, if only with a 
postcard, and to return samples of work, etc. 
promptly. The editor of Abbl'b will appre- 
ciate being advised when employers fsdl to 
accord this courtesy to employes. 



Wanted At Once — Reception room lady. Sdlinic 
ability important. Permanent position to the risrht 
party. Give references and state salary. Pohle Studio, 
9 West Chippewa Street. Buffalo, New York. 7-d-TF 

Wanted — First class commercial operator, one who 
is qualified in all commercial branches. Must know 
how to drive an auto. State salary and experience. 
C. H. Poland. 180 S. Main St., Memphis, Tenn. 7-16-4 

Position open for a first class printer. Benjamin 
Studio-Grand, 714-716 Race Street, Cincinnati, O. 7-80-1 
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G.CRAMER. 
DRY PLATE COMPANY 

CHICAGO SAINT LOUIS new york 
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Easy- Changed, 
Always-Ready 

BACKGROUND CARRIER 



Every photographer who sees 
it wants one at once. It solves 
the background problem. 



Manufactured and Patented by 

The 

Cutright-Sharps Co. he. 



Wanted -Would like to procure the services of a 
good reliable solicitor, especially for home portraits. 
Kindly arive references and terms when writing. P-2, 
care of this journal. 7-16-S-C 

Wanted At Once — A-1 all-round man. Must be first 
class retoucher. Lots of work and permanent employ- 
ment. Give reference and state salary desired. Ad- 
dress Studio Swann. Box 1087, Charleston, W.Va. 7-80-1 

Wanted At Once — Reception room lady with pleas- 
ing personality — seHins ability most important. I as- 
sure to the right party railroad fare and a pleasant 
and permanent position. Give references and state 
salary and age. Apply The J. J. Fein Studios. 9120 
Commercial Ave.. Chicago, III. 7-30-1 

Wanted — First class operator who is also a good 
retoucher. Position opened October Ist. State exper- 
ience, reference and salary. A. R. Buehman, Tucson. 
Ariz. 7-30-1 

Opportunity is open for enterprising lady photo- 
grapher of fair ability and a few hundred dollars, 
to secure partnership in prosperous concern. Execu- 
tive ability chief essential. Chance to ow^n the whole 
later, as owner will retire. Beautiful New England 
town of 10,000. Small competition and excellent 
proposition for some one. C-6, care of this journal. 

7-30-1 



STUDIOS FOR SALE 

-* ^- 

Studio For Sale — Bona fide proposition worth in- 
vestigating. Prosperous New England studio in town 
of 10,000 doing $6000.00 business. Well stocked and 
equipped to 11x14. Owner retiring this fall; will 
sacrifice. Inventories $2700.00. Address C-3, care of 
this journal. 7-23-2 

For Sale — Studio in a first class location doing a 
first class business. Price reasonable. Address Smith 
Studio. ColviUe, Wash. 7-9-6 
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THE phenomenal success of the 
REEVES SUPER WHITE 
LIGHT at the International Con- 
vention of the A. P. of A. is just 
another proof that the best photo- 
graphers of this and other coun- 
tries demand the very best in light- 
ing equipment that the market af- 
fords. There is no Home Portrait 
light on the market that will excel 
the Reeves. It is also used in the 
studio and for commercial work 
with remarkable success. In fact, 
it is the LIGHT SUPREME. 

Write us ^or prices and a demon- 
stration. 
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LOOKING FOR BARGAINS? 

THEN SEND AT ONCE FOR A FEU COFT OF GUI 

BARGAIN BOOK and CATALOGUE 

in which you will find listed hundredi of UMd 
and new Cwneras, Kodaks, Leases and Sup- 
plies of every description at remarkable savins 
prices. Every item sold is backed by our 

lO-DAY FREE TRIAL GUARANTEE OR 
MONEY BACK IF UNSATISFACTORY 

If you have a Camera or Lens and you 
wish to trade same for some other, 
consult us» as we may have just the 
outfit you want. 

CENTRAL CAMERA CO. 

124 S. Wabadi Ave.. DepC A-W-l. Chicago. ID. 



PRIVATE ARTISTS 

to the 

PHOTOGRAPHERS 

Your work receives individual 
attention at our studio 

COLEGROVE Bros. Inc. 

Homm of Diatinetwe Portraiture 
774 Main Street Buffalo, N. Y. 



The sweet girl graduate who had he] 
picture taken a seemingly short time ago 
and came in a shorter time ago for a wed 
ding picture, came in last week to have tin 
hahy's picture taken. As she looked at tb< 
baby's picture, something stronger than i 
family resemblance struck her, and sh< 
hurried to your studio to call your attentioi 
to her discovery. The baby of today was 
sitting in the same chair by which the sweet 
girl graduate had stood, and in which th< 
bride had sat, the same background beam 
ing its benediction on all three pictures. 

Don't you remember anything about tin 
incident? Well, maybe she did not come tc 
you with the discovery, and you missed the 
jog you should have had. 

However that may be, this is a thing that 
might happen in many studios. So oftei 
the one large ground renders a sameness tc 
all pictures, often for a period of several 
years. This need not be. If you do not fed 
it possible to purchase more than one large 
ground, secure variety by the use of several 
smaller grounds. Every studio should have, 
besides the large ground, a plain white and 
a plain black ground. To this add as you 
can, other grounds, so that the tiny infant 
will not be photographed in front of a 
church scene suited to a wedding party, or 
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All the advantages of Bromide 
speed and latitude — all the 
quality of contact prints, when 
you make portrait enlarge- 
ments on 



EASTMAN 
PORTRAIT 
BROMIDE 



Rough Matte and Rough Lustre 
in two stocks — D White and E 
BufF. The price is the same as 
for double weight Artura Iris. 



All Dealers'. 



EASTMAN KODAK COMPANY 

ROCHESTER, N.Y. 
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To eliminate plate trouble due to hot weather 

use 

Central Plates 

Our emulsions are specially toughened to stand 
the hot climates. 



Central Dry Plate Company 



New York 



Sl LouiSy Mo. 



San Francisco 



get it, and the man who sits down quietly, 
expecting it to come to him is going to lose 
out. 

We could mention other cities where busi- 
ness passes from one photographer to an- 
other, and we know ourselves from actual 
experience that this applies more or less 
to every business, for no matter how hard 
we try, it is utterly impossible for us to 
secure employes that always treat the cus- 
tomers just as they should be treated. If 
you wish to retain your customers, their 
good will and their advertising, no matter 
what you think about it, remember, "Your 
customer is always right." — Ohio Photo 
News. 

Another WoUensak Booklet 

NOT long ago the Wollensak Optical 
Company, Rochester, N. Y., issued a 
little booklet entitled "Studio Lenses." We 
have just received a supplement to this 
booklet, entitled "Commercial Lenses," which 
they will be glad to mail to anyone inter- 
ested, on request. It describes the triple 
convertible Series I Velostigmat and the 90 
degree wide angle Series III Velostigmat, 
two lenses of extreme interest and impor- 
tance to the photographer who does com- 
mercial work. 



Sensational Portraiture 

A FEW months ago a paper was read 
^^ before the Society of Arts in Paris on 
a new process by Mr. Louis Lumiere for 
producing single portraits with stereoscopic 
effect. The process consists of making a 
series of six exposures representing six 
vertical planes passing through the object 
photographed. In photographing the human 
head the camera is first focussed on the 
tip of the nose and an exposure made. A 
second exposure is made focussed on a plane 
passing through the eyes. The third might 
be slightly in front of the ears, and so on. 
The lens used is specially constructed to 
have a very small depth of focus, and the 
photograph of the tip of the nose will show 
with extreme clearness the tip of the nose, 
but the remainder of the face is altogether 
obscure. The same is true of the other pho- 
tographs, which represent clearly only that 
plane on which the camera is focussed. 
Glass positives are made from the neg^atives 
and super-imposed one over the other, the 
distance between the plates being propor- 
tioned to the actual distances in the object 
photographed. These plates are placed in a 
box at the rear of which is a diffused lights 
and the photograph is seen through a glass 
in the front of the box. The resulting effect 
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jBoycottinq the Sun < — = 

/T was a long step from the tedious daylight processes that usheredin. 
the advent of printing-out papers, to the simple exposures of gas light 
But this was accomplished in 1893, by Dr. Baekeland, who, at the age of 
thirty invented and placed upon the market, the first developing-out paper. 
So<alIed ''gas light" papers have done much to popularize photog- 
raphy. They have simplified the process in remarkable degree and have 
still retained all of the finer qualities of the printing-out and collodion papers. 
HALOID Rito {fast speed) and HALOID Kalo {slow speed) repre- 
sent the highest types of present-day developing-out papers for the amateur 
finisher. They have been perfected vntti the same scientific thoroughness 
and care that has always been exercised in the making of PiALOID Pro- 
fessional and Commercial papers. They are the products of experience — 
the results of years of study in the exclusive manufacture of photographic 
papers of quality. 

Ask for descripthx booklet 



The HALOID Co. 



NewYorkOffiee ^| Az> 1— T A T llTTl I Vl Chi«go Office 

225 Fifth Ave. X f/C jLjLJLVxJKy LLy V>C/« 68W.W«rf»ingtoiiSt. 

ROCHESTER '. NEW YORK 



Boston Office 
10 1 Tremont St., at Bromfield 
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Marks Your Negatives 



Yl 



^OU are relieved of another drudge detail 
by the PAiSO Negative Marker. 

This new PMO time saver marks your 
negatives distinctly in one-sixth the Ume 
required by the hand stylus. 

In place of scratchy, hard-to-read num- 
berings, the PMO Marker speeds out negatives with sharp, 
businesslike markings that cannot be misread. 

Operation is simplicity itself: 

Set movable brass slides to desired number, place neg- 
ative on felt covered platform, and press the button. 
Thaf s alL 

The number is exposed on the negativey and will 
develop up with the subject, dear and sharp. 

To number negatives consecutively, you need move 
only one slide as each negative is marked. The day's stack 
of negatives are marked uniformly and distinctly in negli- 
gible time, with the PMO Marker. 

Construction: Frame of Marker is of aluminum and is 
strongly built. Negative platform is covered with green felt. 
Numerals are die-cut into movable brass slides — five slides of 
numerals, one of letters. Numbers run from 1-A to 
99,999-J. Electric bulb in base furnishes exposure light 
when pushbutton is pressed. 

The PA-KQ Negative Marker is simple, strong — nothing 
to get out of order or wear out. Comes complete with 
lamp cord and plug, ready to attach to socket. Price, $20.00. 

THE PA-KO 

MINNEAPOLIS 
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Six Times as Fast 

The PMO Negative Marker will pay you prompt 
dividends: 

It saves five-sixths of your time in marlcing. 
It makes classification of negatives simple, 
speedy, certain. 

It gives a final touch to your work with its 
uniform, print-style markings. 
Order through your dealer, or direct from us. 



CORPORATION 

MINNESOTA 
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GET WHAT YOU WANT WHEN YOU WANT H 

Speed 
True Color Value 
Even Distribution 
Twenty-Four Hour Service 

ALL IN THE ILLUMINATION THAT YOU GET FROM 

COLUMBIA PHOTOGRAPHIC CARBONS 

Made to fit all Photographic Lamps 
Write for complete story 

National Carbon Company, Inc 

Cleveland, Ohio San Francisco, CaL 

CANADIAN NATIONAL CARBON CO., Ltd. ■ Toronto, Ont 



AD NO. S4tl2l 



For a SIMPLE. INEXPENSIVE PAPER ffiv- 
inff beautiful SEPIA PRINTS try a package of 

PAGET SELF TONING PAPER 

Send for sample print and liat 

WILLIS & CLEMENTS 
PHILADELPHLA, PA. 



MOTION PICTURE APPARATUS 

MOTION PHOTOGRAPHY IS FAR MORE 
PROFITABLE THAN PORTRAITURE 



Lmt BaBB Fiwurm For You On A Compimtm Outfit 

IH He. DMrUni St. 
D«rt.8 CUeM*.lll. 



BASS CAMERA CO. 



Learn Photography 
rl Pictures 

Portraits or Gnninercii 

£. BRUNEL 

College of Photography 

I2f 9 BrMdwa; New T«rk Cftj 

134 Se. CUrk St. CUcage. IIL 

Fascinatins:. profiUble work, 
taught by successful photoprra- 
pher operating studios in larKest cities. Earn $36 
to $100 weekly. Day and night classes. 8 months' 
course. Easy payments. Address Dept. H. 



Will Towles has decided to hold anotker 
class in portraiture the week of September 
twenty-sixth. These classes of his are Terr 
limited in number, and the requests « 
hand which caused his decision to havetto-- 
one pretty nearly fill it to capacity. He cm, 
however, acconmiodate a few more. His i^ 
dress is 1520 Connecticut Ave., Washiag- 
ton, D. C. 

LeRoy C. Bauer, photographer and (1^ 
in photo supplies in Chillicothe, Mo., kai 
filed a voluntary petition in bankruptcT. 
showing liabilities of $5,800 and assets of 
$3,500. 

**UArt Photographie'* is the title of & 
new monthly journal published at Brussik 
Belgium. The magazine caters to botJi an^- 
teur and professional photographers. 

In a recent issue we mentioned the wori 
of A. O. Clement, of Goldsboro, N. C^ ^ 
preparing a photographic history of North 
Carolina. Mr. Clement writes to say that 
the idea was his own, and he prevailed* 
the State Department of Education to ?« 
it over. The work is to be done in naows 
and set pictures, under the general dir«ti« 
and supervision of Mr. Clement, who is de- 
voting to it such time as he can spare fr«8 
his own studio. 
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LEMSESI WOTJZNSAK J SMOTTE 



What do you want to know 

about Lenses? 



1921 



Wollensak — Rochester 

Gentlemen: Please send, with- 
out obligation, descriptive 
literature and suggest lens for 
scope of work checked below: 

All-round 

Amateur 

Architectural 

Banquets 

size plate 

. Busts 

Child Photography 

Commercial 

Copying 

Diffusion 
In negative 
In enlargement 

Enlarging 

Full-length figures 

General 

Groups 

Hand Camera 

Home Portraiture 

Landscape 

Portraiture (studio) 

Press 

Speed 

Studio 

Telephoto 

Views 

Wide Angle 

Name 



Address _ 



^ I ^HE optics of photography are un- 
^ doubtedly more complicated than 
any other factor involved in the mak- 
ing of a negative. The choice of a lens 
for a given purpose, and its proper 
manipulation, often present genuine 
problems to the photographer who 
would have only the best results. 

Accordingly, as specialists in the manufac- 
ture of lenses and shutters, we believe we owe 
it to the profession to be of every possible assist- 
ance in problems concerning photographic 
objectives. Here in Rochester we have for 
your convenience a Service Department. 
While maintained at some expense, any service 
it can render is, in every case, gratis. Call on 
us frequently. 

If you have not received your copies of our 
attractive booklets on Commercial and Studio 
Lenses fill out the Coupon at the left and 
mail it to us. 



No imported Lenses 
Excel American Lentes 




No Anterican Lenses 
Excel Wollensak Lenses 




OLLENSAK OPHCAL CO 

ROCHESTER, NY. r, 

US.A. ^ 




Manafacturmra of thm Vmloatiwmat, Vittuc and Vmrito 
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EASTMAN 
PROFESSIONAL BOOKLETS 

"The Photography of Colored Objects" 

A book for the man who wishes to know more about the theory 
of color-rendering in monotone and the application of this theory 
to practical photographic work. It is a book worth studying, on a 
subject worth knowing. With color charts, diagrams and compar- 
ative illustrations. Post paidy^o cents. 

"Lantern Slides" 

How to Make and Color Them 

A hand-book of information concerning the production and col- 
oring of lantern slides with a new method of dye toning by the aid 
of American-made dyes. Free on application. 

"Elementary Photographic Chemistry" 

The chemistry of photography, with a description of the prepar- 
ation and properties of the different chemicals used. 

Free on application. 

"Color Plates and Filters for Com- 
mercial Photography" 

A booklet which makes clear the principles involved, the materials 
to use and the way to use them in the photography of colored ob- 
jects. Free on application. 

EASTMAN KODAK COMPANY 

ROCHESTER, N. Y. 
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SEND YOUR ORDERS 

for Enlargement Work to us. We will follow your directiont 
carefully and give you prompt service. 

The A. A. Stone Co. 

1492 W. 117 Street 
Cleveland 



Send for new booklet describing "control 
at full opening" and containing a list of a 
few prominent users of the 

STRUSS PICTORIAL LENS, 

FRED'K W. KEASBEY 
Box 303 MorrbtowB. N. J. 



D 



efenHer 



for Superior Prints in 
Black and White or Sepia 

The VIM and SPARKLE of 
the original black and white tone 
is perfectly translated in the 
Professional Defender SEPIA 

In making SEPIA PRINTS, the 
CONTROL, UNIFORMITY and 
LATITUDE oi Professional 
Defender is strikingly demon- 
strated. 

Write for price liMt, etc. 

Defender Photo Supply Co., he. 

Rocheater, N. Y. and Branchea 



LOOKING FOR BARGAINS? 

THEM SEUD AT ONCE FOI A FIEE COfT OP 001 

BARGAIN BOOK and CATALOGUE 

in which yon will find listed hundreds of used 
and new Cameras, Kodaks. Lenses and Sap- 
plies of every description at remarkable saving 
prices. Every item sold Is backed by oar 

ICDAY FREE TRIAL GUARAHTEE OR 
MONEY BACK IF UNSATISFACTORY 

If you have a Camera or Lens and yoa 
wish to trade same for some other, 
consult us, as we may have just the 
outfit you wanL 

CENTRAL CAMERA CO. 

124 S. Wabash Av«^ Dei»t. A-W-l. Chicaco. DL 



Wanted — Permanent position with progressive firm. 
State best salary and conditions of work. Central 
states preferred. Now employed, but desire a change. 
Address N-1, care of this journal. 9-10-1 

Position wanted by an all-around man, or will 
rent or buy on terms good studio in fair sized town. 
R. J, Ashby, Rennellville. N. Y. 9-3-«-C 

Position wanted by young man with a good photo- 
grapher. Have had some experience operatinsr, dark 
room, printing and retouching. Am not an expert but 
am trying to learn. Salary $25.00. D-6, care of this 
journiU. 9-S-S 

A portrait and commercial printer, also contunercial 
operator, wants permanent position in some middle 
west studio. References furnished. R. J. Hu^rhes. 17S1 
Summit St., Toledo, Ohio. 9-10-1 

Wanted — Position as operator and retoucher in 
first class studio. Large work preferred. All-around 
man. Salary $50.00. References. Address C. K. Cahill. 
c/o Parker Studio, Roanoke, Va. 9-10-1 

Situation Wanted — Operator, manager, or all- 
around man, both portrait and commercial with a 
number of years experience. Can furnish references. 
L-1, care of this journal. 9-10-1 

Position Wanted — High-class operator, studio and 
home portraiture, open for immediate enisaspement. 
Capable of managing, understanding all branches. 
Have outfit with fastest lenses and artificial light. 
Also drive any car. Make best offer in first letter. 
Box 1224, Pittsfield, Mass. 9-10-1 

Fine hc»ne portrait and studio operator and re- 
toucher, now employed* wishes to make a change. 
Experienced in all branches of studio work. Only 
those catering to best clientele and offering a perma- 
nent place need reply. Samples and best of refer- 
ences on request. Salary to start not less than fifty 
a week. Address S-1, care of this journal. 9-10-2-C 
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Master Mountings 



Each season, as the new lines of 
MASTER MOUNTINGS enter the 
photographic field, we find other 
mountings competing which are good. 

Making ''good" mountings is not sufficient for 
us. Were our mountings merely ''good" our 
sales would not be increasing constantly and our 
list of customers growing monthly. 

Our ideal in creating MASTER MOUNTINGS is that 
they shall be **more than good/\and that we have suc- 
ceeded this year as in the past is proved by our steadily 
mounting sales record as compared with that of 1920. 

So much has been said o{ quality in our advertisements that you may think 
of MASTER MOUNTINGS as being high-priced. That is not the 
case. Write us to put you on our calling list, so that one of our rep- 
resentatives can submit our line for your inspection. Both the mount- 
ings and the prices will please you. 
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A Proof of Superiority 

Cooper Hewitt Light has so thoroughly demonstrated its 
superiority as a source of light for enlarging that leading 
camera makers specify it for use with their enlarging cameras. 

The particular features that render Cooper Hewitt Light 
so valuable for photographic work are: its high actinic power, 
which means shorter exposure; its excellent diffusion, which 
gives a very even distribution over the sensitized area; and its 
slight heat radiation, which is particularly appreciated in the 
small space usually given over to enlarging work. 

Write us for further information on this ideal, low cost 
photographic light. 

Cooper Hewitt Electric Company 

raukcc — Security Bulldlnc 




•t. Unto C—trml NattoMl Bm* BMr. 
iTTMwt— Voivmlty I 
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** Business generally good for such hot 
weather,*' writes R, B, Armstrong, of Roach- 
dale, Ind, 

After a St. Louis photographer had fin- 
ished photographing a customer and was 
preparing to make another exposure, the 
customer held him up at the point otf a re- 
volver, relieved him of eighty dollars and a 
diamond ring, and went on his way rejoic- 
ing. The photog hopes to nail him some day, 
as he has a first-class likeness of him. 

Wm. Shewell Ellis, of Philadelphia, post- 
cards us from England. From there he is 
going to France and Switzerland. Says 
he thinks of all the boys when drinking 
cocktails. 

Chas, S, Livingston, one of our readers 
in Darlington, S. C, writes that after hav- 
ing suffered for many years with metol 
poisoning, he finally stumbled on a quick 
and practical cure, a remedy anyone can 
prepare for himself without experience and 
at very slight expense, Mr, Livingston 
writes us that he will gladly pass this in- 
formation on to any one who writes him., 
enclosing a two-cent stamp for reply. 

We very seldom publish "pats on the 
back," but we simply cannot resist the temp- 
tation this time, since Mr. Johnson expresses 
so clearly our own ideas about Abel's Weekly 
and the field it is trying to fill: 

"Abel Publishing Co., Cleveland, Ohio 
"Enclosed find check for another year of 
your weekly. The paper is put out in such 
a way as to be more than a photo weekly. 
It's different from the rest and although not 
so full of classy write-ups on subjects that 
have been written and re-written about until 
we know what's coming by simply reading 
headlines, you do more good work and have 
more interesting papers for those who are 
making the real money. In other words, from 
a professional photographer's standpoint, you 
give us real ideas instead of dreams and 
formulae, which would only be used by mem- 
bers of Camera Clubs who enjoy wasting 
time rather than improving it. I noticed your 
article recently in answer to those who ob- 
ject to the style of the paper. I, for one, like 
it very much, and wish you success in con- 
tinuing and improving it along the same 
lines. 

Everard L. Johnson, Patchogue, N. Y. 



Photographers throughout Alabama are 
being invited to join in an exhibit of pho- 
tography at the Little Art Gallery, Watts 
Bldg., Birmingham, Ala., under the auspices 
of the Alabama Art League, Charles R. 
Hatcher, well known professional, being one 
of the committee in charge of the photo- 
graphic exhibit. Among other features, one 
of the Loan Collections of the P. A. of A. 
will be shown. Photographers interested 
should write the Little Art Gallery. 

A New Jersey correspondent writes that 
he saw the following photographer's adver- 
tisement on the screen in one of the largest 
theatres in Newark, N, J, BRING IN THE 
BABIES AND GET A LARGE ONE 
FREE, Some offer, that! 

A Chicago newspaper photographer was 
sent to get a photograph of a beach beauty, 
and eloped with her. No doubt his city editor 
will accept this as a proof of the young man's 
ability to snap the subject. 

Questions We Cannot Answer 

Do you recommend air brushes for dress- 
ing bald heads? — Hopeful. 

If a man develops an awful jag, would 
you call that a chemical fog? — Interested. 

I have had to photograph a masquerade 
ball. Ought the print to be masked? — Com- 
mercial. 

When a sitter appears to be very obtuse, 
should she be photographed with a wide- 
angle lens? — Publicus. 

Gee, how we'd like to take a vacation! 
Now J. A, Groen, of Louisville, Ky., scrib- 
bles us a note from, the side of his camp- 
fire at Glenwood, Ind,, to congratulate t«, 
like so many other readers have done, on 
the resumption of the loose-leaf supple- 
ments. He says fishing is good, and there 
are many nice-looking bathing suits in the 
vicinity. Wonder what he means, 

Mr. and Mrs. J. M. Maurer have been mak- 
ing a grand swing of the west, including 
Pueblo and Colorado Springs, Colo., and Salt 
Lake City, Utah. They wrote us from San 
Francisco, where they were attending the 
K. of C. Convention. Before returning to Gal- 
veston, Texas, they intend to visit LosAngeles 
and several other places. 
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The proportions of a picture have much 
to do with its attractiveness. 

The long narrow rectangle is specially 
pleasing for pictures of houses and grounds, 
gardens, landscapes, groups and many 
architectural subjects. 

Seven by eleven is an example. It's a 
size that is fast becoming popular. It 
looks larger than 8 x lo yet the materials 
cost no more. 

See the Eastman View Camera No. 2, 
7x11, before you buy a new outfit. 



All Dealers'. 



EASTMAN KODAK COMPANY 

ROCHESTER,N.Y. 
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The Wildimg Studio, RichfortI, Vt., use 
the emblem of the P. A. of A. in red on 
their business cards. The name, address and 
national slogan appear in blue. It makes a 
▼ery attractive card, and certainly brings out 
the emblem in most prominent style. 

"/ tUm't believe whipping does children a 
particle of good^** declared Mrs. Farraday, 
returning flushed and discotrraged from a 
ri^t to the photographer with her son Clar- 
ance. **Here Pre put in more than an hour 
urith that child in that hot room trying to 
make him look pleasant, I gave him ttvo 
good beatings^ but after each he looked 
glummer than ever." — The American Le- 
gion Weekly. 

The U. S. Civil Service announces an 
open competitive examination for assistant 
photographer (wet plate) on August 3, 
1921. Vacancy pays $1,200 per year. For 
complete information, write for form 1312 
Assistant Photographer (Wet Plate) to the 
Civil Service Commission, Washington, D.C. 

''Our bu s i nes s always lets down a bit in 
the summer,** said a well known Rfth Ave- 
nue ph<»tographer recently, "but this year the 
dullness is more accentuated. In going over 
our books today to send out letters to our 
customers with children to remind them that 
it is time to have the kiddies photographed 
again, I was surprised to find how many of 
them had gone to Europe." 

A. E. Hess, of Johnstown, S. Y., received 
much favorable comment on a rather un^ 
usual display in his showcase^ recently. He 
borrowed a picture which had been made 
fifty years ago in the same studio by his 
predecessor and showed it in company with 
another made of the sfime sitter quite re- 
cently, showing . the marked advancement 
made by photography during that period. 

O. C« Conkling, of St. Louis, Mo., writes 
to tell us of a very eoccessful talk on photo- 
graphy given before the local Kiwanis Club 
by Martin Schweig. Mr. Schweig, who is well 
known to many of our readers, entitled his 
talk the "VisibU Presence of the Unseen," 
and covered in addition to a brief history of 
photography and its modem uses an explan- 
ation of how the ultra-violet and '• infra-red 
rays can be photogra phe d, and their ap- 
plication to the field of me dic in e. 



Permission to take the first photograph 
of President Harding seated at his desk in 
the executive offices was granted to Benja- 
min Grey on June twenti^h. Grey is a 
wounded soldier, trained in photography by 
the federal vocational system. 

Frank Medlar, of Spencer, Iowa, has let 
thd contract for the construction of his new 
studio, which is to cost $35,000. 

H. B. Thevenet, of G. H. Pittman & Bro., 
Dallas, Texas, tcrites that prospects look 
excellent far the recently organized Dallas 
Camera Club, which numbers among its 
members besides the prominent amateurs of 
the city, some of the best of the portrait and 
commercial men. 

All the portrait studios in Youngstown, 
Ohio, closed for three days in order to en- 
able proprietors and employees to take in 
the Buffalo Convention. No half-way meas- 
ures about those Youngstown boys. WTien 
they decide to do anything, they do it thor- 
oughly. Some of the studios closed for the 
entire week of the convention. A consider- 
able number of the commercial men joined 
in the movement. The members of the Ma- 
honing Valley Photographers Association, 
the society which includes Youngstown and 
vicinity, will close their studios every Sun- 
day during July and August. 

QUESTIONS WE CANNOT ANSWER 

I want to take some photographs of scrap 
game. Would you recommend using a 7x11 
view camera? — O. W. 

Why does a lantern sBde?— P. B. X. 

What is the best material for re-covering 
silver; plush or velour? — £. G. G. 

We have some very stringent s p ee d laws 
in our city. Can I be pinched for usiof fast 
pUtes?— I. W. W. 

The London Salon of Photography will 
be held at the Galleries of the Royal So- 
ciety of Painters in Water Colors, S-OyPaU 
Mall East, London, England, from Septem- 
ber tenth to October eighth. The last day 
for receipt of pictures is Wednesday, Au- 
gust SI St. We have a very few regulation 
blanks, which include the entry form, and 
trill send these to any readers interested. 
First come, first served. 
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Evmry photographmr in the United Staim $hould find a place in thi$ display ctuefor a mounted copy of thia 
full-page intpirutional meuage which appean in the June nunU>er of THE LADIES' HOME 
JOURNAL, Note how completely it convey the Auociation alt^an — "Be photo- 
graphed This Year On Your Birthday. ** Wtite to-day for your copy. 
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Why the PMO Printer 



THOUSANDS of seconds 
saved amount to hours 
— and hours are worth 
money to you. 

The PAKO adjustable 
mask does away entirely with 
an assortment of individual 
masks — does away with hunt- 
ing and sorting, replacing and 
removing. 

Any size and every size of 
kodak negative can be handled 
with this one universal mask. 

Adjustments are made in- 
stantiy by sliding the members 
of the mask to accomodate the 
desired size of negative- 
Regular sizes are notched 
in the slide rods— there's no 
guessing about it. 



S "b Every change of size is 

■ "^ made instantaneously — ^you save many, many 
M seconds every day — many hours every week — ^actual days that 

■ count up in dollars. 

m 

m And the adjustable mask is only one of the PA-KQ Printer's 

■ time savmg features— features that spell money to the owner of 
^ the machine. 

■ 350 perfect prints hourly on average runs is only a conser- 
I vative statement of PA-KQ speed. Operators are easily attaining 

■ this speed every day. 



I PA-KO CORPORATION 

~ ■■■■■■■■■■■■1^ ^ 
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Mask is Adjustable 

Consider your PA-KQ Printer as a permanent investment— p"g 

a quality-speed machine tliat contributes to your profits every ^" ■ 

day you run it. | 

It operates by foot treadle — both hands are free to dispose ■ 

of negative and prints at maximum speed. | 

Each print is automatically numbered at the time the ex- ■ 

posure is made. Sorting numbered prints is fast work, and sure | 

work. Mistakes cost money. M 

Exposure is made automatically by the platen contact | 

You get straight, uniform margins because the Paper | 

Register Guide is automatic also. Yet the width of margin is ■ 

quickly adjustable. . ^ 

Ask any owner of a PA-KQ Printer — he can tell you how J 

quickly it pays for itself, how easy it is to operate, and the high m 

standard of quality it gets into the work. ■ 



Request additional 
facts about the 
PA-KQ Printer 
either from your 
dealer or from us. 

All P±KO Prices 
guaranteed for the 
year 1921. 



MINNEAPOLIS, MINN. | 

mmmmmmmmmmmaamam 
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Superior in rendition of negative 

value and in tone quality. 

Particularly desirable 

for SEPIAS. 

Defender Photo Sopply Co., he. 

ROCHESTER, NEW YORK 



CombinatioB Pictures 

How often has every photographer 
heard one of his patrons say, upon 
returning a set of proofs, "My! the 
pictures of the children are all so good we 
just don't know which one to have finished." 
The photographer then proceeds to help this 
patron decide upon one or two of the po- 
sitions and writes up the order. Now, after 
doing this, why not suggest a combination 
of all the positions, printed upon a single 
sheet of paper? 

Some photographers even go so far as 
showing a finished combination intead of 
proofs, allowing the patron to select sepa- 
rate prints from any of the positions shown, 
and then selling the combination afterward ; 
offering as his reason for doing so that he 
had intended using the picture as a sample. 

If the proposition is presented right you 
will sell them eight times out of ten, and 
do it easily. 

There is something about combination 
pictures which appeals to people much more 
than single prints, or even enlargements. 
The writer always has on hand a finished 
combination picture (unmounted) which is 
laid upon the desk before the customer; 
after having had time to admire it, the 



proofs of her own child are laid carefully 
in their respective places upon the combi- 
nation print which gives almost the finished 
effect, and you will be surprised to see how 
many times it takes hold and puts o\er a 
sale. Another thing to keep in mind is the 
fact that these pictures, if they are going* 
to be preserved, must of a necessity be 
framed sooner or later, and those photo- 
graphers who have a frame department 
have the chance to add materially to their 
income. It is a convincing argument that 
the picture should be framed before it is 
soiled. 

After an order has been taken for in- 
dividual pictures from a set of negatives, 
the profit from the combination is prac- 
tically all velvet, so to speak, as there is 
no expense equipment necessary to pro- 
duce it. 

A combination print is rarely ever mailed 
out of town as are single prints, the parents 
retaining it themselves; thus these beauti- 
ful and attractive pictures stay right in 
your own home town, where they will re- 
main always as an everlasting advertise- 
ment for your studio and for your work. 
• — Stock House Chatter. 



Things The National Association 
Should Do 

By E. R. Cox 

1AM only a buck private in the photo- 
graphic game, but have been making 
photographs since 1888, and it is only 
natural that a man who spent the most of 
his life at a retouching desk is bound to 
have done some thinking. I don't like to 
"horn in" on a man who has things on his 
mind, but while the Milwaukee convention 
of the P. A. of A. came nearest to being a 
photographic convention of anj^ing I have 
ever seen, I have one suggestion: I don't 
believe the "little fellow" is properly looked 
after at conventions. 

We old fellows are apt to forget our am- 
ateur, or apprentice days, and many things 
that are done and shown at conventions 
are way over the heads of the cubs who 
have drifted into this game more recently- 
To my mind the best thing at Milwaukee 
was the talk by Will Towles, and his criti- 
cisms by which the mistakes in each piece 
of work were made as plain as day. 

This brings me to my suggestion, where- 
by the National can make itself of perma- 
nent all-year-round value to the photo- 
graph. There should be a department where 
professional questions can be answered, and 
the common every-day work of the pro- 
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A. Butlmr Lamp Effmct by J, A, Erickaon, ErU, Pa, 

Decorative 
Effects 

It is not every customer — or every 
costume— that is suitably portrayed 
in this manner. As a rule one wants 
to make this style of picture on the 
spur of the rnoment. With 



BUTUR 

SUNR-POWIR 

LAMP 

you are ready at all times, not only for the 
unusual portrait, but also for the ree:ular 
every-day picture, demanded by so many 
conservative sitters. 

The All-Pnrposc Photographic Light 

Smnd for dmscripHvm circular 

The BUTLER-SANKER Co. 

Manufaeturmra 
321 Frankfort Ave. ClereUiid, Ohio 



KALOSAT 

.**The Spectral Diffusion 
Lens" 



THE dictates of modem photography de- 
mand impressionistic rendering of land- 
scape and portraiture. It is the order of the 
day with the soft-focus lens holding sway. 

In a Kalosat you have more than a 
* 'Spectral Diffusion Lens. ' ' You have a lens 
capable of rendering your subject in a very 
superior manner. It has qualities that are 
unsurpassed in the realm of photography — 
results that show soft delicacy of tone, great 
breadth of effect, beautifully depicted lighting 
and no flare or hajb. Delicate skin modu- 
lations can be portrayed with infallible 
accuracy and beauty, and retouching is re- 
duced to practically the vanishing point. 
These pleasing qualities and more. 

This better lens was shown at the recent 
convention at Buffalo and there added to its 
laurels. Obviously there is a reason. 



A»k Your Dmalmror Wriim Us for Catalog "O" 



Hanovia Lens Laboratories 

Newark, N. J. 
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Are Yoo Bed Down By Yoor Studio? 
Do You Need Help Far Only A Short rime? 

Many a photographer who would like 
to take a vacation cannot afford to 
close his studio, yet he does not want 
to take the risk of hiring a man and 
trusting him with the studio and 
equipment. 

I propose to go into any man's studio 
and run it for him the same way he 
has run it, for a period of not less 
than ten days. He can go away on 
that long-anticipated trip, and forget 
his business, knowing it is in capable 
hands. 

I am a photographer of ten years ex- 
perience. My wife, too, is a photo- 
grapher and has been fifteen years 
in the business. We would work to- 
gether. I now own and operate a studio 
doing a nice business, but I crave a 
change in scenery. Can furnish plenty 
of references, and will furnish bond 
if necessary. 

Write me for your date at once. 

ALVIN W. DOLPH 

WiUiston, North Dakota 



fession criticized. By questions I mean the 
things the average man would like to ask 
a demonstrator — ^those things which usually 
come up when there is no demonstrator 
around. Back in the old Aristo days I used 
to make up a list of questions and keep 
them in the finishing room to ask Jake, or 
Henry, or Will, when they arrived on the 
next trip. 

Also I would suggest a department through 
which photographers could trade lenses, 
equipment and even backgrounds. I think 
the manufacturers themselves could not ob- 
ject to this, because where the photogrraph- 
ers could cut expenses by trading outgrown 
apparatus, they would have more money to 
spend for new ideas. 

As for the convention itself — if you are 
to make things go at the higher dues, you 
have got to "get out where you can smell the 
rain in the dust of the country roads," as 
Opie Read used to say. It is astonishing how 
many photographers attend conventions 
from county-seat towns. In fact they are 
the ones who seem to go. City fellows don't 
attend unless they are in some way connect- 
ed with the show, or expect to be. Conse- 
quently we have got to find some way to 
whelp the individual photographer in his 
way, not ours. The different lectures are 



really wonderful when you sit down and 
read them, but who, if he has individuality, 
ever thinks of following them in his every- 
day actions. The way to help is to help the 
professional be natural. The artificial adop- 
tion of other methods has ruined more ar- 
tists than it has ever made. 

And I say if you could induce each com- 
mon every-day worker to bring to the con- 
vention a full dozen of his every-day pic- 
tures and let a bunch like Towles and some 
of the demonstrators give him a heart-to- 
heart talk you would please more members 
and make the National more popular than 
all the highbrow stuff you ever pulled in all 
your life. 

I hope you will excuse my presumption. 
I have nothing to criticize about the Mil- 
waukee convention, but merely want to sug- 
gest how conventions and the Association 
can be made still more valuable to the 
members. 



Bausch & Lomb Issue New Folder 

npHE Bausch & Lomb Optical Co., Ro- 
'■' Chester, N. Y., have recently issued an 
interesting little folder on "Anastigmat 
Lenses," which they will be glad to send to 
any reader on request. In addition to price 
lists on Bausch & Lomb Tessars and Pro- 
tars, some excellent reproductions of work 
done by these lenses are included. 



The Cool Way— The Clean Way— 
The Saving Way 

T^HOSE who know the charms of the 
* Great Lakes have already made plans 
for their annual pilgrimage to America's 
Wonderland. Lake Erie, with its incompar- 
able fleet of nagnificent passenger vessels, 
is especially attractive to travelers, and 
plying its waters you will find some of the 
largest and most palatial steamers. 

Of these thp Great Ship Seeandbee, oper- 
ating daily between Cleveland and Buffalo, 
is undoubtedly the most popular. The See- 
andbee is the largest and most costly steam- 
er on inland waters of the world, and her 
immense proportions and luxurious appoint- 
ments prompt passengers to call her "The 
Floating Hotel." 

The traveler finds rest and confort via 
this lake route. By boarding the steamer 
at Cleveland or Buffalo at 9:00 p. m. (East- 
em Standard Time) he may break the 
monotony of the all rail journey, enjoy a 
night of refreshing sleep and reach desti- 
nation at 7:30 the following morning. 
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To eliminate plate trouble due to hot weather 

use 

Central Plates 

Our emulsions are specially toughened to stand 
the hot climates. 

Central Dry Plate Company 

New York St Louis, Mo. San Francisco 



4RE $5!£ DAUY BETWEEN 
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CLASSIFIED ADVERTISING 

Italic type at double the rates quoted. 
Goont every word, number and Initial, indud- 
inir headinsr, name, and address. CASH MUST 
ACCOMPANY ORDER. Advertisements not 
accompanied by remittance will be returned. 
Help Wanted Advertisements, when desired, 
will be repeated until order canceled. 
Miscellaneous and Studio For Sale advertise- 
ments will not be accepted on that basis. 



SITUATION WANTED: Under SO words. 

insertion free. Additional words. 2c es. 

Extra insertions. 2c per word. No adirertiM- 
ment less than 50c 

HELP WANTED: 8c per word. Ko adver- 
tisement less than 76c. 

MISCELLANEOUS: 8e per word. No suiver- 
tisement less than 76c. 

STUDIOS FOR SALE: 6e per word. No ad- 
vertisement less than $1.00. 
ANSWERS IN OUR CARE: lOe extra for 
Each Insertion. 



For Sale— 11x14 Seneca view camera, one double 
plate holder and carrying case. Camera fitted with 
10x12 back for commercial work and 7 double plate 
holders for same. Only used twice and is new. New- 
man's Studio, Chanute, Kansas. 7-16-2 

A real snap : 3-An Dallmeyer Portrait Lens ; No. 2 
Century studio small camera; 8x10 view outfit ; B'urke 
& James Ingento enlarging outfit ; rapid printing 
machine : display case ; three lenses ; two posing chairs ; 
one child's posing set and retouching stand. All for 
$430.00 or will sell any one piece separate. All items 
in first class condition. Best reason for selling. If 
interested write Mrs. S. O. Brickson, Bowman Flats, 
Moorhead, Minnesota. 7-16-1 



HELP WANTED 

The insertion of an advertisement under 
"Help Wanted" carries with it the obligation 
on the part of the employer to answer every 
response to his advertisement, if only with a 
postcard, and to return samples of work, etc.,. 
prtHnptly. The editor of . Abel's will appre- 
ciate being advised when employers fail to 
accord this courtesy to employes. 



Help Wanted — Experienced person wanted in our 
finishing laboratories. Must be expei't on enlarging, 
copying, coloring and lantern slide making. We have 
fine and up-to-date equipment. Address Tampa Photo 
& Art Supply Co., Tampa, Fla. 7-9-2 

Wanted At Once —Reception room lady. Selling 
ability important. Permanent position to the right 
party. Give references and state salary. Pohle Studio, 
9 West Chippewa Street, Buffalo, New York. 7-9-TF 

Wanted — We have good steady positions now for 
two good all-round men. Salary $30.00 per week and 
commission. Give age and experience and send sam- 
ples with first letter. W. R. Loar & Son, Grafton, 
W. Va. 7-16-2 

Wanted- First class commercial operator, one who 
is qualified in all commercial branches. Must know 
how to drive an auto. State salary and experience. 
C. H. Poland. 180 S. Main St.. Memphis, Tenn. 7-16-4 

Wanted -Would like to procure the services of a 
good reliable solicitor, especially for home portraits. 
KindTy give references and terms when writing. P-2, 
care of this journal. 7-16-3-C 

Wanted -Reliable portrait operator who can work 
under the light in the studio or make sittings in the 
home. One with ability to put backgrounds in nega- 
tives. Apply at Abel's Weekly Headquarters during 
the convention at Buffalo, New York. 7-1 (hI 

Wanted — Frst class retouchers. Photographers Re- 
touching Service, 4864 Woodward Ave., Detroit, Mich. 

7-16-2 



For a SIMPLE. INEXPENSIVE PAPER giv- 
ing beautiful SEPIA PRINTS try a package of 

PAGET SELF TONING PAPER 

Send for sample print and list 

WILLIS & CLEMENTS 
PHILADELPHIA, PA. 



Wanted — At once, first class commercial photo- 
grapher. Fine opportunity and steady position witli 
live concern. Address with terms and referen<-es or 
experience, Y-1, care of this journal. 7-lft-l 

Wanted An all-round helper (either lady of ir»- 
tleman). One who can assist at retoucfainK and be 
willing to help in any capacity. Must have gooJ 
personal r€*fei*ences. Send full particulars in first 
letter and state salary expected. Newman's Studio, 
Chanute, Kansas. 7-lS-l 



RETOUCHING 



RETOUCHERS FOR THE TRADE. Quick coomB- 
tent service since 1906 by experienced retoncben. 
JUST SHOOT 'EM RIGHT ALONG— don't be timid. 
NATIONAL RETOUCHING SERVICE. 4654 CkittMt 
Grove Ave., Chica«ro. 111. I-22-TF 

RETOUCHING acquired in 80 to 90 day* hy fkt 
Clarke system of teaching. Only school of Its «h« 
in the country. Limited reffistration. Aet oakUy. 
CLARKE SCHOOL OF RETOUCHING. 750 £. 47th 
St., Chicago, Rl. 4-90-TT 

C<4oring, retouching capably handled by an ocperL 
Mildred Black, Studio, 750 Prospect Ave.. Oevdaad, 
Ohio. 7.94 

Photographers! To show you bow expertly and 
promptly we can handle your retouching by mail, we 
invite you to send a sample negative to be retoadwd 
free. We would not make this offer if we were tuA 
confident of pleasing you. Large heads and fancy 
lightings a specialty. Russell & Russell, IIS W. Stale 
St., Rockford. 111. 7-9-3 

Retouching — Photographers! Will good retouching 
plus prompt service satisfy you? Try it. Send your 
negatives to Vene Fidler, 1712 Moreland Ave., Balti- 
more, Md. 7-3 6-1 -C 



SITUATIONS WANTED 

The insertion of an advertisement under 
"Situation Wanted*' carries with it the obtiga- 
tion on the part of the employee to answer 
every letter he receives in response to his 
advertisement for a position, if only with a 
postcard. The editor of Abbl's will appreciate 
being advised when employes fail to aecord 
this courtesy to employers. 



Situation Wanted by an experienced photosrapfaer 
as all-round assistant. C. J. Brandt, 310 W. Srd St.. 
Muscatine, Iowa. 7-9-3 

Position Wanted by a Photographer. WiH consider 
renting a studio or will handle a branch studio <mi 
good terms. Ira A. Hickok, Genend Delivery. St. 
Paul, Minn. 7-1 6-f 



Bend for new booklet describing "eoBtrol 
at full opening" and cental Ding a list of a 
few prominent users of the 

STRUSS PICTORIAL LENS. 

FRED'K W. KEASBEY 
Box 303 Morristowa,N.J. 
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The customer appreciates 
quality — make the print on 





TO 





The paper without a 
disappointment 



All Dealers'. 



EASTMAN KODAK COMPANY 
ROCHESTER.N.Y. 
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The sound reason for Film 
success is the fact that with 
Film the photographer can 
make better negatives. Use 



EASTMAN 
PORTRAIT FILM 



All 'Dealers'. 



EASTMAN KODAK COMPANY 

ROCHESTER, N.Y. 
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None but the finest chemicals, the purest silver, 
the most expert handling and a rigid system of 
supervision enter into the making of HAMMER 
PLATES. That's why they are uniforn, reliable 
and unsurpassed. Special brands for special needs. 



Hammer* s Special Extra Fast (red label) and Extra Fast (blue label) 
Plates for field and studio work and 

Hammer's Extra Fast Orthochromatic and D. C. Orthochromatic 
Plates for color values. 




Hammer Dry -Plate Company 

Ohio Ave. and Miami St. - St. Louis, Mo. 



^^Agfa^' Standard Developers 

ARE AGAIN ON THE MARKET 
Tour Stock Houso can noiv supply yon 

Rodinal Ortol Amidol 
Glycin Eikonogen 

INSIST ON THE "AGFA" BRAND 

Sagamore Chemical Co., Inc. 

120-122 West 31st Str«et - - New York 

Sote Amsrlcui Ag.nts 

HIRSCH & KAYE 

239 Grant Ave. SAN FRANCISCO, CAUF. 

Pacific Coast Distributors 
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ON Raising Prices. It may seem a bit out of place to discuss the mat- 
ter of raising prices at this time but there are occasions when a 
raise is entirely in order, especially if such action can be backed 
with a good and sufficient reason. 

Such an occasion and the problem confronting the particular party 
who wanted to raise his prices was presented to us at a recent convention. 

This photographer — for of course, he was that — ^had somehow neg- 
lected to raise his prices when every one else was doing so, feeling that 
the tremendous increase in the number of sitters fully offset the extra 
expense he was under during the recent sky-rocketing. Now, with the 
Dack-swing of the pendulum, he was feeling the pinch a bit. Not that 
business was entirely bad, but it was no better than before the war and 
his prices were the same while the prices he had to pay to keep up any 
kind of front was much higher. 

He figured that this was scarcely a time when he could come to his 
customers and tell them that he needed more money and had to raise his 
prices. He was afraid he would lose his customers and find it hard to get 
new ones. Yet the need was there and somehow he had to meet it. The 
way we looked at this for him was as follows: 

A photographer errs when he figures that he is just in business to 
sell photographs to certain people who happen to patronize his place of 
business. What he really has to sell is Service — a much abused word, but 
still it is Service — photographic Service in this particular case. All any 
man has to sell is Service, of one kind or another, and the better the 
Service he has to sell, the better the Service he renders, the higher the 
price he can demand for such Service. 

In rendering Service, we are, in a measure, the employe of some one 
who buys that Service from us. And we receive our pay in that capacity. 

Now going further in this simple proposition, just as our assistants — 
our employes, etc., expect and usually ask for more pay for better Service 
rendered through acquired knowledge of our business or needs, so in like 
manner, why should not the one who renders photographic Service ex- 
pect and ask for better pay for work which grows better through expe- 
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rience and through knowledge of what the buyers of that Sendee want? 
To us, it seems entirely plausible that the photographer should simply 
let his customers know that it is now time for them to pay him a little 
more for the Service he renders them, because, first of all, his living con- 
ditions require it, secondly the long period he has served them faithfully 
and well entitled him now to a raise in hvi salary as one who serves. 
There you have it — a raise in salary is all it amounts to and if we were 
this particular photographer we would make some such announcement as 
the following: — 

I Have Raised My Own Salary! 

For six years now I have served my customers and friends to the best 
of my photographic knowledge. My charges for this service have not 
varied in all that time, yet my work has improved and my knowledge 
of my customers requirements cannot be questioned. 

I am just six years older, too, and like every one else, need more 
money with increasing age and responsibilities. 

I have raised the pay of my own assistants and now feel it is 
time to have my own pay raised. I cannot very well ask each one of 
my customers individually to agree to this so I agreed upon the 
amount of raise for them — and from this date on will charge 15 per 
cent extra for my services in all kinds and grades of photographic 
service which I am called on to render. 

And I appreciate your confidence in me. 

Signed So and So. 
This seems to us to be one way of solving the increase in price prob- 
lem. Anjrway, it will arouse interest from its novelty. 



The Height Of The Camera 

THE height of the camera in relation to camera is of even grreater importance, al- 
the object or view to be depicted is a though it must be confessed that the pho- 
subject which does not usually receive tographer will here often find himself be- 
the consideration which it deserves. Many tween two evils. A rather low position ^iU 
photographers practically work at a fixed minimize the "wide-angle effect" of table 
elevation and adjust their subjects upon the tops and chair seats which are near the 
screen, either by tilting the camera or by camera, but at the same time it causes 
using the rising front, thereby neglecting such near objects to obstruct the view of 
a valuable aid to successful and artistic other things which it is desired to include, 
rendering. In such cases, the general effect must be 
It is granted that no particular elevation considered and the distortion minimized by 
has advantage over others, the sole aim be- keeping such low objects as chair seats as 
ing to choose such a one as will suit the far from the camera as possible, and bring- 
lines or proportions of the subject. In land- ing a small table or cabinet into the fore- 
scape, commercial work or portraiture a ground. The flat surface in this case will 
high or low view-point must be adopted ac- be higher and the perspective less offensive, 
cording to the exigencies of the case, and With single articles of furniture, as pho- 
it must not be forgotten that a difference tographed for illustrative purposes, this 
in ground level between the camera and trouble does not arise, and for these a low- 
subject must be allowed for in reckoning er position with the camera kept perfectly 
the height of the camera. This may seem level is to be preferred to using a higher 
too obvious to need mention, but it is some- one and tilting the camera, as is commonly 
times overlooked. done, particularly when the available space 
When working on indoor subjects, either necessitates the use of a shorter focus lens 
general views of interiors or single articles than is desirable. There is one contingency 
of furniture and the like, the height of the in which a very high standpoint is advan- 
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nPHIS week we are publishing number 90 of our series of pho- 
''' tographers' advertisements. Readers who have clipped these 
advertisements each week have by now a most valuable file of ideas from 
which to make up ads for their own use. This week's advertisement may 
not strike you today — six months from now it may be just what you want. 
If you don't file your copies, at least keep these ads. 



tageous in interior work, and that is when 
making flashlight or even daylight views 
in rooms containing a number of persons. 
In such cases it is necessary to choose a 
position from which all the faces are vis- 
ible and, in the case of a dinner, the dis- 
play upon the tables. Here the camera may 
be placed any height up to eight feet, or 
even more, from the floor and the lens 
pointed down, the camera back being 
brought to the vertical so as to secure both 
parallelism of the upright lines and to 
bring the nearer sitters into focus with a 
fairly large aperture. By this means it is 
possible to use a much larger aperture than 
if the camera were level, and the saving 
of flash powder or of time of exposure is 
considerable. When working by dayligtit 
the risk of movement is thus grreatly re- 
duced. 

In. portraiture, camera-height plays a 
very innportant part, and neglect of it mili- 
tates against the success of the artist. The 
practice of placing the sitter upon a plat- 
form, so generally adopted by portrait- 
painters, indicates a recognition of the 
merits of a low position for the eye. The 
reason generally assigned for this is that 
it gives a more dignified appearance to the 
sitter, while it has also been claimed that 
a more natural effect is produced when the 



picture is afterwards hung at a consider- 
able height. The photographer will find it 
instructive to make duplicate exposures up- 
on a life-sized plaster bust, altering noth- 
ing but the height of the camera, the lens 
being three feet and five feet from the 
floor respectively, and the head being in 
the position usually occupied by that of a 
sitter. Upon comparing prints, many note- 
worthy differences will be found. At the 
three-feet elevation the neck will appear 
longer and more graceful, being more or 
less clear of both shoulders, the nose short- 
er, and the mouth more turned down to- 
wards the comers, than is the case with 
the picture taken at five feet. Lowering the 
camera is, of course, equivalent to raising 
the sitter as the painter does. Some very 
successful portraitists prefer to take bust 
pictures while the sitter stands, which, of 
course, comes to the same in the end, but 
the risk of movement, now that the head- 
rest is abolished, prevents many from at- 
tempting to do this. 

It may be contended that as far as the 
features are concerned the same relative 
positions between the lens and the face of 
the sitter can be obtained by slightly in- 
clining the head forward or backward. 
There is some truth in this, but such in- 
clination must alter the pose of the head 



Grownups are proud of their childhood pictures 

Just for Them 

Keep a photographic record of your own growing children FOR 
THEM. 

Our photographs are worthy keepsakes for them. 

Ford's Studio 

418 Central Ave. 



There's a good idea in this advertisement ^ hut it is not well brought out. We would put 
the display line **Just for Them" first, and the line beginning "Grownups*' should be the 
second sentence of the paragraph following the heading.- 
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and neck, as well as the lighting, and the 
general effect will not be so good. A com- 
mon mistake in taking full-length figures, 
where the lens has to be raised to the height 
of the sitter's breast, is to g^ive an exces- 
sive tilt to the camera, so as to include the 
feet and foreground; or, failing to obtain 
sufficient tilt, to lower the camera. The 
proper course is to work at the proper 
height, to tilt slightly, and then to center 
the image by lowering the lens board. It 
must be remembered that in any case, and 
more especially with a tall sitter, the lens 
is always in a relatively low position with 
a standing figure. 



Railroad Rates To Minneapolis 
Convention 

PRESIDENT Snow has just been able to 
get special railroad rates to the Min- 
neapolis convention. This will be on the 
Certificate Plan. You must ask for a Cer- 
tificate for the North Central Convention 
when you buy your ticket at the ticket 
office. You pay full fare going to Minne- 
apolis. At the convention you give up your 
Certificate for endorsement by the proper 
official and on your return home, you pre- 
sent the endorsed Certificate at the ticket 
office and then pay only HALF-FARE for 
the return trip. This applies to yourself or 
assistants or your family. BUT three hun- 
dred and fifty (350) certificates must be 
turned in at the convention to get advan- 
tage of this rate so DON'T FAIL to GET 
A CERTIFICATE, even if you don't ex- 
pect to use it on the return. HELP THE 
OTHERS WHO WILL. 



Those Lx>cal Views! A Suggestion. 

THERE is one section of the local view 
business that seems to be neglected, and 
as there is some depr'* *.. '-i trade, doubt- 
less there are many photog^raphers doing a 
little local view-publishing as a side-line. 
We refer to interior subjects. Look in the 
drug stores, you will find the park, the city 
hall, the main streets, and the local public 
buildings will be shown taken from all as- 
pects, but rarely will you see an interior of 
the smaller schools and churches. This fact 
was brought to mind by an experience of a 
reader who recently made two views of a 
small Sunday school, an outside view and 
the interior, and although there are scores 
of postcards of the town, so far as we 
could gather these were the only two views 
ever taken of this place. He first showed 



them to one of the officials of the i^ace: 
he sold a gross of postcards on the spot tk 
same day, and they are still going strao^. 
It is wise not to neglect any subject, be- 
cause however small it may appear, there 
are usually sufficient people interesled is 
it to make the job worth while. Liook at tbc 
public schools. You may see a picture of t^ 
scholars, of different classes, but rardy « 
view of the old schoolroom itself; and tko^ 
of us whose school-days are now in tbc \bbjl 
past would rather like a picture of tile oU 
room with the schoolmaster's desk» even ii 
it brought back painful memories. T^ 
views may be taken at dinner time vha 
the scholars are away, or on Saturday 
when there is a holiday. 

Do a few samples, both black and white 
and sepia, and take them to the stores, bc: 
forgetting the one nearest to the p^a 
taken, as then they are sure to be seen ^ 
the scholars. If you feel you have got soetf- 
thing a bit exclusive, make a small enlai^ 
ment; it will draw attention to the sraaJkr 
pictures, and the store-owner will only be 
too pleased to exhibit it for a time as at 
attraction to his window. To conclude, make 
a good job of it, put your name on ead 
card, and you will find this branch of pho- 
tography quite worth while, whether ii 
postcards or larger sizes 



Defeating Pirate niotographers 

DURING the staging of thrilling scenes 
for motion picture purposes, many d 
the film producing firms in America havr 
been greatly annoyed by amateur and press 
photographers making exposures on tr* 
ranged scenes, such as railway acddents. 
aeroplane stunts, etc. After spendinir 
$25,000 on staging and taking: one scece, 
the officials of one firm detected six pirate 
photographers at work upon it, and having: 
many more thrilling scenes to arrange set 
to work to discover a method of preventiB|( 
their open-air scenes being pictured by 
other photographers, particularly pirate 
movie cameras. After much thought aad 
many experiments we are told that the rv- 
flection-mirror method was decided upoa 
When the next big scene was ready tk 
producer detected several pirate cameras 
upon roofs and in windows, but this tisK 
(says "Popular Mechanics") he was pre- 
pared for them. As many of his a^sta]l&^ 
as there were pirate cameras were on tbf 
scene with small hand mirrors. The pirate 
camera men were not requested to leave, 
and no attention whatever was paid te 
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them. When the scene was ready for tak- 
ing, however, the men with the mirrors 
ivere ready. As the director called for his 
>perator to beg^in filming, the men with the 
Tiirrors directed beams of reflected sunlight 
iirectly into the lenses of the pirate cam- 
eras. The reflected light in their lenses pre- 
:;luded the possibility of their taking the 
picture. Several of the pirate camera men 
jvent on photographing before they discov- 
ered the beam of reflected light in their 
enses, but many observed the mirrors and 
jeams of reflected light and simply picked 
ip their cameras and tripods and marched 
iway knowing that they were outwitted. 

Handling Small Film Negatives 

\yf ANY professional photographers who 
*^^^ undertake amateur finishing are often 
lot aware how very delicate a film nega- 
itive is even after it is dry, until some 
accident has occurred to its surface that 
night have been avoided had a little care 
>een bestowed as the result of a warning 
previously given. The finisher should take 
;are to see that no scraps of broken film 
from the edges are adhering to the nega- 
tives when they are pinned up to dry, and 
le will as far as possible try to dry cellu- 
oid films away from dust which will read- 
ly adhere to either side. But the amateur 
ivho develops his own films is not often as 
careful as he might be in ensuring that his 
negatives are free from imperfections of 
;his kind. When these are brought in to be 
enlarged, no attempt should be made to get 
rid of dust particles, since the film is so 
ielicate. As far as may be, such defects 



should be permitted in the negative and 
carefully worked out in the enlargement. 
Some workers advocate cleaning dirty 
films with a tuft of cotton batting moisten- 
ed with wood alcohol, but we have found 
that with this there is serious risk of dam- 
aging or abrading the surface. Perhaps the 
most difficult among defects of this kind is 
the hard dry scum (formed by the washing 
water, imperfectly removed) that is often 
in evidence upon amateur films. If this is 
treated with alcohol, as above suggested, 
there is a risk of the hard gritty particles 
comprising the defect abrading the film. 
In this case, the best way is to soak the 
film for an hour or so in clean water, gently 
rub off the scum with a piece of old cham- 
ois leather and pin up to dry. 

Flappers Mount Pictures of ^'Stead- 
ies On Shoe Buckles 

Tj* LAPPERS have discovered a sure way 
^ to bring the men to their feet. The new 
cue is to mount the picture of your "steady" 
on a colonial shoe buckle. Thus his subju- 
gation is advertised to the world. 

When one is equally "keen" about two 
men the solution is simple. One has two 
feet. Assign each a buckle, awarding the 
favorite the right foot position. 

Removable frames for the pictures add 
zest to the chase. When the man gets "in 
solid" merely have a tiny drop of silver sol- 
der lock him in position. When a new picture 
appears, your social set will invite the "or- 
iginal" as your escort. Thus an evening 
spent with a man you "just detest" can't 
happen. — Exchange. 
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Several readers have asked if we will 
sell the halftones of the pictures used in 
the loose-leaf supplements. We will sell 
these — to the makers only, of course — at 
$2.00 per halftone, which is about half- 
price. They can be used for circulars and 
advertising matter of all kinds. In order- 
ing, be sure to state the number of the sup- 
plement in which the halftone appeared. 

A final figuring up of the membership of 
the P. A. of A. shows that a total of 1790 
photographers, employes and manufacturers 
paid their dues to the Association during this 
year. Not a bad result, we take it, when the 
big increase in active dues is considered. 

We had a visit from Harry H. Scofield, 
formerly with tlie A. M, Collins Manufact- 
uring Company of Philadelphia, Penna,, a 
few days ago. Scofield has been taking a 
vacation of 'nearly a year, and now^ after 
spending the last two inonths fishing near 
Sault Ste, Marie, is ready to get ba^k to 
work calling on the photographers. 

An Englishwoman recently lost her life 
in an attempt to save her camera. Drop- 
ping it from a moving tram, she jumped 
to the street in an endeavor to recover it, 
but lost her balance and fell under the fol- 
lowing car. 

Photographers of Davenport, Iowa, Rock 
Island, 111., and Moline, Iowa, — the tri-cities 
— held a meeting in Davenport September 
twenty-first and perfected an organization. 
The matters of collective advertising, ex- 
hibition of work, and Sunday closing were 
passed upon. Officers were elected: C. H. 
Sandstrom, Moline, president; F. A. Free, 
Davenport, secretary; John Eckman, Rock 
Island, treasurer. The next meeting is to be 
held in Moline on October fifth. 

All the representative photographers in 
the tri-cities were present. The meeting was 
also the occasion of a farewell supper to 
Robert Hoffman, manager of the Davenport 
branch of Sweet Wallach & Co., who leaves 
shortly for St. Paul, and as an introduction 
to Mr. Rodgers, the new manager of the 
Sweet Wallach Davenport store. Mr. Hoff- 
man was presented with a fine traveling 
bag as a token of esteem from the tri-city 
photographers. 



Mrs. Holly Todd, for many years recep- 
tionist for R. W. Johnston in Pittsburgh, 
writes us that she hats just taken over » 
charming studio in San Francisco, a ground- 
floor establishment in the fashionable shop- 
ping district, with an exclusive patronage. 
She reports excellent success. 

There are anywhere from five hundred 
to one thousand Rotary photogrraphers in 
the country now. In passing we will men- 
tion that the next Rotary International 
convention will be in Los Angeles, begin- 
ning June fifth and the following week the 
Shriners will hold their annual conclave in 
San Francisco. These dates will not inte^ 
fere at all with the probable dates for the 
1922 P. A. of A. International Convention. 

Frank Moore of Cleveland will shortly 
move into his studio in the BuUcley Build- 
ing on Euclid Avenue, right in the midst 
of the new theatre district with five new 
theatres urithin a block of him. Chircostn^ 
who is now across the way from the Moore 
Studio, who will also move shortly. He is 
going further up Euclid Avenue into a 
studio being built fcnr him unth a wonderful 
Italian Garden approach. 

The Daguerre Club of Indiana has ar- 
ranged for its Fall meeting to be held at 
the studio of Chas. Gilbert Shaw, Bloom- 
ington, Ind., from October fourth to sixth 
inclusive. A fine program has been pre- 
pared, including demonstrations, criticisms 
of pictures by members and a picnic trip to 
the home of T. C. Steele, a well-kno^Ti por- 
trait and landscape painter who lives in the 
hills of Brown County. 

We regret that the dates chosen for this 
meeting coincide with the dates of the Min- 
neapolis convention as we would much liked 
to have attended this meeting. We hope 
Secretary George Holloway will not forget 
us for the next meeting. 

The Fall Meeting of the Prefessi^ml 
Photographers Society of Ohio wiU be held 
in Cleveland October tenth and eleventh. 
The program has not been planned yet but 
it will be out shortly. Members are urged 
to arrange to take those two days off /f<^ 
their business and be in the Fifth City j^ 
the meeting. 
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Jvde Strause, and hia 
trrandaon, of St. Louis, 
Mo. J. R. Strauss, J. 
C's son. and father of 
the good-looking young- 
ster, toas among those 
jyresent, but behind the 
camera. 



President George Kossuth of the Middle 
Atlantic States Association writes that the 
Schenley Hotel in Pittsburgh has been defi- 
nitely decided on as the convention location 
for 1922. The last week of March, 1922, is 
the date. 

The M. A. S. board will meet at the 
Schenley Hotel October twenty-fourth to be- 
gin lajring plans for the convention and in 
the evening there will be a banquet attended 
by the board and the Pittsburgh Booster 
Bunch. 

Can any reader give us the address of a 
man named Hildrith, who does enlarging 
work? Mr. L, R. Yarber, Box 191, St. 
Clairsville, Ohio, is very anxiotis to get in 
touch with him. 



Admirers of Edward Fitzgerald's transla- 
tion of the "Rubaiyat of Omar Khayyam'* 
will not doubt be interested to know Fitz- 
gerald's ideas on portraiture. In one of his 
letters (to W. H. Thompson) appears the 
following: "I am all for a little Flattery in 
Portraits: that is, so far as I think, the Paint- 
er or Sculptor should try at something more 
agreeable than anything he sees sitting to 
him. When people look either bored, or 
smirking, he should give the best possible 
Aspect which the Features before him might 
wear, even if the Artist had not seen that 
Aspect. Especially when he works for 
Friends or Kinsfolk; for even the plainest 
face has looked handsome to them at some 
happy moment; and just such we like to 
have perpetuated." 
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By Woodhead Photo Co.. Springfidd. II1& 

Those who attended the recent Springfield Convention of the Photographers Assoaatm 
of New England. Not many there, but a good time was had by alL 



Groups In The Studio 

/^ NE of the greatest difficulties encoun- 
^^ tered in making large groups in the 
ordinary studio is that of obtaining even 
illumination of all the figures. This can be 
minimized by closing the curtains or blinds 
at the end of the studio where the group 
is posed and admitting as much light as 
possible from the other end, taking care to 
open the blinds right up to the top. This 
will give a high front light, which is what 
is wanted. Another aid is to use a large 
white background as a reflector. This should 
be placed about midway between the figures 
and the camera and slightly turned to 
throw the light upon the shadow side. Care 
must be taken not to include the edge of 
this reflector upon the negative. If the light 
will allow it, a rather small stop should be 
used in preference to swinging the camera 
back, as the latter procedure has a tendency 
to destroy the proper proportions of the 
various rows. If it can be managed, the 
best results are to be obtained by working 
at a slight angle across the studio, the cam- 
era being nearer the glass side. Full ex- 
posures should be given with large studio 
groups, so that the back row of figures can 
be fully developed before the front row is 
too dense. 



Fatal Cheapness 

/^NE of the most insidious pitfalls which 
^^ beseth the path of the young photo- 
grapher is the idea that a successful busi- 
ness can be built up by charging prices 
which are lower than those of his estab- 
lished rivals. It should always be borne in 
mind that it is much more difficult to ob- 
tain decent prices after working for low 
ones than it is to do so from the beginning. 



We have had many opportunities of watd- 
ing the starting and progn'ess of yoosg 
professionals, and can say with confidena 
that those who have adopted the high^ 
scale prevalent in their neighborhood hi^ 
been more successful than those who hiw 
begun by "cutting." The reason is obvioas. 
The established man has a larger clientde, 
and therefore his running expenses are wt 
so heavy in proportion as those of the be- 
ginner, who is therefore tempted to ea»- 
omize in materials and labor to the detri- 
ment of his work. Naturally, the work 
offered must be worth the price asked far 
it, and therefore our beginner must choose 
a locality in which his productions will be 
up to the standard of the neighborhood. Id 
our experience, given a good class of work, 
customers do not take notice of even a sab- 
stantial difference in price. 

The Treat 'Em Rough Studio 

THERE is a studio in Kansas City coo- 
ducted in a most unusual manner. There 
none of the time-worn photogn^phic phrases 
are indulged] in. You never hear "now sfflilf 
or look pleasant, please," but instead, « 
gruff— "Get that scowl off your mug-or 
ril knock your block off'— or "Straighta 
up, ain'tcha got a backbone?" 

Nonejof the niceties of the modern stwiw 
there. If you are indignant at the temper*' 
mental didos of a subject when making ^ 
or her sitting you say so. No hiding it w»' 
der^a forced smile. 

The subject never replies to a bawling <«« 
from the operator, indeed the latter is Bax- 
ter and monarchy of this studio, his victim 
has nothing to say about how the pictore e 
made — whether front or side view— hot ^ 
glumly obedient to the every command « 
the camera king.i 
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What a relief to conduct your photogpra- 
phic business in this manner, no bitter de- 
nunciation of your method of lighting. 
Never a word about large ears, nose or 
mouth. If freckles are prominent or a mole 
gets in the limelight it's all right, pictures 
are accepted anyway. 

Just two exposures are made of each sub- 
ject; there are no resittings, everyone is 
satisfied. There are no complaints regard- 
ing the operator's ability. 

However, we trust the tactics of this 
studio will not become prevalent through- 
out the land, as all photographers will not 
be able to put it over. 

Lieut. Nathan Gardner, former Kansas 
City photogrrapher, is the manager of this 
unique studio, and Mr. Frank Loomas, 
recently of Lawrence, Kansas, is the pho- 
tographer. 

The studio is part|of Kansas City's Ber- 
tillon department and* is commonly known 
as the Rogues Gallery. "Mo Valley Photog,'* 

White Enameled Trays 

FOR a good many years the Barnes Man- 
ufacturing Company of Mansfield, Ohio, 
have been manufacturing white enameled 
trays and tanks for photographers. They 
have been having such good success with 
these and users have spoken so well for 
them that they have decided to push the 
line somewhat heavier. We think a good 
many of our readers will be interested in 
their announcement in this issue. 

Firelight Portraits 

T^HE firelight effect in portrait work is 
* perhaps regarded as "cheap" by many 
high-class photographers, but to the more 
modest studo it affords a welcome variety in 
samples and is always attractive to the gen- 
eral public. The introduction of the electric 
bulb has rendered the production of these 
pictures very simple, and we advise all who 
use this illuminant to arrange one or more 
of their lamps for it. All that is needed is 
to arrange for the light to come down as 
low as the bars of an ordinary grate, to 
provide a screen or framework to give the 
effect of the jamb of a fireplace, and to 
screen the lamp itself from the lens. A com- 
mon error in this class of work is faihire 
to illuminate the figure so that its outline 
is not altogether lost. In a genuine firelight 
effect it is always possible to see the whole 
figure, but in many photog^raphs we can 
only discern the face and hands and a few 
high-lights nearest the lamp. This can be 
avoided by using reflectors so placed as to 
catch the light from the lamp and throw 



it upon the figure in a natural way. Under- 
exposure and over-development are to be 
avoided, the use of a dilute developer be- 
ing the best way to avoid hardness. 

The Cady Combination Mask 

pHAS. H. CADY of Omaha, Nebr., a 
^^ long-time reader of Abel's and well- 
known professional, has a combination mask 
on the market which is of interest to all 
professional photographers. While this mask 
has been on the market for a year or more, 
and has by now become well-established on 
the stock-house shelves, it has never been 
advertised in Abel's, and we take this op- 
portunity to remind our readers that for 
making combination pictures from both 
dark and light ground negatives they will 
find the Cady Mask of valuable and inex- 
pensive addition to their studio equipment. 
Ask your dealer, and mention Abel's. 

Single Solution Intensifiers 

THE principal disadvantage of the most 
popular methods of intensification, such 
as mercuric chloride, followed by ammonia 
or ferrous oxalate, or the chromium formula 
of Welborne Piper, is that there is little 



Sam Marks, of the Western Photo Supply 
Co., Chicago, dressed up for his fishing 
trip, the results of which appear on the 
page follotving. 
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Same of the Wall-eyed Pike 
which succumbed to the lures 
extended by Messrs. Marks 
and Dietrich. Note that all 
fish have their mouths open. 
Probably caused by shock 
when they saw the two tough- 
looking customers who caught 
them. 



control over the amount by which the light- 
resisting power of the image is decreased. 
It is true that by modifying the strength 
of the solutions and the proportions of the 
ingrredients, more or less density can be ob- 
tained, but it remains that in any case, the 
intensification is done in what we may call 
one jump, and that the extent of this can- 
not be judged until the process is complete. 
For this reason it is much to be preferred 
to use a single solution with which the 



Jack Dietrich, of the Chicago office of the G. Cramer 
Dry Plate Co.. Sam Mark's partner on the. fishing 
excursion. Note the brawny arms. Page the village 
blacksmith. 



strengthening can be watched and stopped 
directly the desired stage is reached. In this 
category, the most useful agents are found 
in mercuric iodide and uranium. The latter 
however, does not find much favor with pro- 
fessional workers, on account of its color, 
which renders retouching difficult, and its 
fugitive character. Mercuric iodide is free 
from these objections, and has also the ad- 
vantage that a trace of hypo in the film is 
not detrimental. By dilution the rapidity of 
its action can be controlled, and if the neg- 
ative appear to be a little too dense, a short 
immersion in a weak bath will reduce it to 
the desired degree. 

Cop3ring Sepia Prints 

IT is much more difficult to copy sepia- 
^ toned prints than black and white or 
P. O. P., there being usually much loss of 
detail in the shadows. This is due to the 
non-actinic color of the image, which at a 
certain depth of deposit practically ceases 
to have any effect on the slow ordinary 
plates which are usually employed for copy- 
ing. For this reason, orthochromatic or, if 
to hand, panchromatic plates should always 
be used for such subjects. As there are no 
color contrasts, a light-filter is not usually 
needed, although it will minimize the effect 
of surface reflection. It is always desirable to 
use as large a lens-aperture as will give the 
desired definition, as a small stop always 
tends to g^ive a more contrasty result. For 
the same reason, a strong light should be 
used to illuminate the original, even direct 
sunlight being suitable for very dark prints. 
Those who have had little experience in 
copying will find it instructive to make a 
strip exposure pulling out the slide an inch 
at the time, so to give exposures in the 
ratio of 1, 2, 4, 8, and so on. A first-class 
result is then insured upon a second plate 
exposed for a time equal to that given to 
the correctly-exposed strip. 
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THE AIR BRUSH IN 
PHOTOGRAPHY 

The most comprehensive work ever written 
on work with the Air Brush, especially as 
applied to photogrraphy, working up enlarge- 
ments, etc. 

143 PAGES - 45 ILLUSTRATIONS 

BOUND IN CLOTH 

83.00 post paid 

Mr. Geo. F. Stine, the auther, is known 
as one of the most expert workers with the 
Air Brush in this country, and the series of 
32 illustrated lessons, which forms a consider- 
able portion of the book, is the most detailed 
and carefully worked out course of instruction 
that could be imagined. With the help of this 
book any photographer can learn to use the 
Air Brush. 

In addition to the comprehensive series of 
lessons, there are seven chapters on coloring 
with the Air Brush, a very valuable addition 
to the book, and something not heretofore 
found in print. 

The Abel Publishing Co. 

421 Caxton Blclc. ClereUnd, Ohio 
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A New Way of Handling Enlarged 
Colored Prints 

DETROIT, Mich., colorist, Gordon Pat- 
terson by name, has come to the fore 
with a rather novel idea for getting co- 
operation from photographers for the sale 
of colored large prints. He makes these 
prints in 8x10 and 11x14 sizes, plate- 
marked and with fancy borders. Toned and 
tinted in oil the prices run from $2.00 to 
$4.00 per print. His proposition is this; on 
the photographers' order he makes one 
print. If the photographers fails to sell the 
print, he returns it to Mr. Patterson with 

Why Worry When Yoa Can Get What Yon 
Want When Yoa Want It 

—with — 

BROWP4TONE3 

It's that Superior One Solution Toning Bath. WHY 
IS IT SUPERIOR 7 No other chemical need be added. 
Your prints tone to a beautiful brown in six to eisrht 
minutes. Expose and develop your prints in the resr- 
ular way. By usinjc BROWNTONE you always get 
results on any Rrade paper, contacts or enlarsre- 
ments. A trial will convince you. 

Eight ounce bottle one dollar 
Gallon bottle Twelve Dollars 

Manufactured by 

SMITH CHEMICAL COMPANY 

Aak Your Dealer DEFIANCE, OHIO 



When you need letters 

to bring customers to your studio 

to push home portraiture 

to announce new styles and prices 

to get in collections 

at Communion, Commencement or 

other occasions 
to bring in the children 
for special propositions 

Let us write them for you 

$3.00 per letter 

Two letters for $5.00 

Money returned if letter is not 
satisfactory 

Be sure to give complete informa- 
tion, especially about your class 
of trade, prices, styles, etc 

The Abel PnUishiiisGMiiiNUiy 
421 Caxton Bldg. aeveUni Ohio 



another negative and 15 per cent of the 
original remittance, plus cost of mailing, 
and Mr. Patterson makes another colored 
print from the second negative. If neces- 
sary this is repeated again until the pho- 
tographer makes a sale. If the studio is 
charging a good price, say four times Mr. 
Patterson's charge, they are taking practic- 
ally no chance as they can still make money 
even if they had to repeat three or four 
times. Of course Mr. Patterson would lose 
on this, but as the prints are really good 
at least a third of them should sell easily. 
This is of course purely a speculation prop- 
osition, but a rather unusual one. Mr. Pat- 
terson's address is 927 Gratiot Ave. 



A 



Fixing Bromides 

N experience of one of our readers will 
probably be of interest to many others. 
Making a batch of two dozen prints from 
the same negative, he was much disappoint- 
ed to find, on taking them into white light 
to wash, that they were much weaker than 
they should have been, judging from the 
appearance in the developer. Being con- 
vinced that reduction had taken place Jn 
the fixing bath, he made a further print, 
which he developed to the same depth and 
fixed for three minutes only. Upon inspec- 
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tion, this proved quite satisfactory, and it 
was returned to the fixer for a further 
period of fifteen minutes, at the end of 
which it was found to be in the same con- 
dition as the rest of the batch. The fixing^ 
bath contained hypo and meta-bi sulphite 
only, a similar solution having previously 
worked quite satisfactorily. A fresh sam- 
ple of hypo had, however, been used for the 
batch in question, and this probably con- 
tained some impurity, the nature of which 
we do not know. We mention this incident 
because it may account for uneven depth in 
a batch of prints, some of which have re- 
mained in the fixing bath much longer than 
others. — B. J. 

A Copying Note 

THE copying of old photographs is an 
important branch of our art, but it does 
not always receive the care which is due to 
it. As a rule, the originals are irreplace- 
able, and their loss or injury is a very seri- 
ous matter to their owners. No attempt 
should be made to clean or improve them 
until a negative has been made, this being 
in the nature of an insurance against ac- 
cidents. If it then be thought desirable the 
surface may be washed with clean water, 
or bread crumbs may be used. There is. 
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however, always a risk of removing the 
spotting or working up, and it is not easy 
to replace this upon a faded print. It is 
also likely, if the print is upon albumenized 
paper, that the surface will be cracked. 
The application of any liquid will wash the 
dirt into the cracks and make' the appear- 
ance worse instead of better. The surface 
of a daguerreotype shoidd never be touched 
by an inexperienced person, the only per- 
missible cleaning being by means of a bel- 
lows to remove loose dust or fluff. Much 
trouble may be avoided by having a fixed 
storage place, preferably a safe, for cus- 
tomers' originals. These have a very annoy- 



ing way of getting mislaid either before or 
after copying, and the photographer's rep- 
utation is not enhanced if this happens. 

Leaky Roofs 

'T^HE long hot season which is now draw- 
-^ ing to an end has probably loosened the 
putty in many studio roofs, and the first 
heavy rain is likely to reveal a goodly crop 
of leaks. There are some skylights which 
appear to defy all ordinary methods of ren- 
dering them weather-proof, but from ex- 
perience we are able to suggest what would 
appear to be a permanent cure. It is, to 



THe E3. N. I^odge Companv 

203-215 North Ninth Street 
Columbus, Ohio 


desire to announce that they have purchased the business oj 


THE KIMBALL-MATHEWS CO. 


The same management and working organization, together with increased 
facilities, insure a high standard of production and service, worthy of the 
continued confidence of the trade. 
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for Portrait Prints 
QUALITY! 

The long scale — 

for perfect reproduction of negative values. 

Accurate gradation — 

for softness and Sparkle combined. 

Latitude and tone control — 

for uniformity and certainty of result. 

Appropriate tint and surface texture — 

for refinement and style. 



Quality shows in every Professional Defender print and at 
every step in the making. Brilliant prints in black tones 
or sepias. 



Defender Photo Supply Co., inc. 

Rochester, N. Y. and Branches 
ASK YOUR DEALER 
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use instead of putty of paint one of the 
plastic materials now extensively employed 
by builders to repair leaky slate, zinc and 
lead roofs. Our experiment was made with 
a semi-fluid composition, which was applied 
to every suspicious place in a studio roof 
with a palette knife. It appeared to run 
into the smallest cracks, and while in a few 
days it became fairly firm, it has not yet 
become hard enough to chip out of its 
grooves. There appears to be no necessity 
to remove any putty which is not actually 
loose, and there is no need to replace putty 
which has come away. There are several 
similar products, which would probably 
answer as well, and can be obtained from 
any building supply dealer. 



Be Prepared 

A COMMON failing of many photograph- 
^^ ers who are mainly occupied with por- 
trait work is a lack of readiness to undertake 
a "rush job" as a moment's notice. It some- 
times happens that a record is required of 
an accident or, perhaps, a crime, when every 
moment is precious, and if there is any de- 
lay caused by having to collect the various 
items of an outfit, or by reason of the ap- 
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Make the quality of your portrait 
enlargements distinctive — use the 
paper that is made specially for 
the purpose — that has distinctive 
quality, 

EASTMAN 
PORTRAIT 
BROMIDE 



Rough Matte and Rough Lustre 
in two stocks — D white and E 
buff. The price is the same as 
for double weight Artura Iris. 



EASTMAN KODAK COMPANY 

ROCHESTER, N. Y. 

All Dealers' 
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To truly ''get" 
the kids— 

COERZ 

"DOGMAR" 
Anastigmat 

F:4.S F:S.S 

The above picture was made in March on an or- 
dinary plate with a Dogmar. 

The extreme speed of the Dogmar catches those 
natural but fleeting^ expressions that make real pic- 
tures of children. 

And speed, too, without the danger of flat or fogged 
negatives. 

Fine definition to the comers of the plate; uniform 
illumination. 

For all high speed work you can depend on the 
**Dogmar'\ 

Ask Tour Dealer to shonv you 
the *^Dogmar*\ or lurite us. 



COEPZ 



CP.GOERZ AMERICAN OPTICAL CO 

317L EAST 54 »i» STREET 

HEW vowrcrrv 



PRIVATE ARTISTS 

to tht 

PHOTOGRAPHERS 

Yonr work receioet individual 
attention at oar studio 

CoLEGROVE Bros. Inc 

Home of Dutinctive Portraiture 
774 Main Street Buffalo, N. Y. 



Photographers White Enameled Tank 
Write for prices 

The Barnes Mimificbiriiis Co. UMaAu, oy» 



paratus being too heavy or bulky to be 
transported with ease, the opportunity is 
lost, to the annoyance of the would-be cus- 
tomer and the pecuniary disadvantage of 
the photographer. To avoid such contingen- 
cies it is well to have a small camera, say, 
postcard size, ready to pick up and carry 
out. Even the filling of holders causes need- 
less delay, so that roll film or a film pack 
is to be preferred to plates, as film does 
not deteriorate so rapidly as plates do in 
many holders. A postcard-sized film camera 
is very suitable for this class of work, and 
it should be provided with a light tripod. 
Snapshotting should be avoided, the lens 
being well stopped down, and time expos- 
ures given, so as to g^et negatives wliich 
are well exposed and full of detail. The 
absence of a swing-back is a disadvantage 
but it will be found that it is rarely re- 
quired in this class of work. 

HELP WANTED 

Wanted — Two fast retouchers who can do good 
work and hold likeness. State age. experience aM 
salary want'Hi in first letter. H. L. Spedding. 61§ 
E. Libertjy St., Ann Arbor, Mich. 10-1-2 

Wanted— Young man that is an expert retoacher 
and finisher. Position is in a live studio in the best 
city of 100,000 in the U. S. Send samples of retoueb- 
inK, photo of self, wages wanted, etc. in first letter. 
All letters answered. Rex Foto Studio. Peoria. 
Illinois. 10-1-2 
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CAUFOKNIA CABP 
e>lANUFACmBJNG 00. 



inctsco. 




CALCARD 




s:::::::s:::L4 




ORJLGINALITY' 

DISTINCTION 

WOI^KMANSHIP 

SEPyiCE 

^^^{i p(^s to lise onh^ the hestr^ 



MOUNTINGS 



Qyrres-bondence ^^^ZiciYei^/ 

BRANCH OFFICES 

iMeyv uori^ 'k ^ '5155 Qrand Qntmljirminal 

Qkicaqo % ^ ISoTj/Vorih l^iasi^^ih 

Jos^JxMcUs '^ '^ 424 ^(mtkprocuiiiwl "^ 

Seattle '^ ^ 119 Joshua Qncnplda. 
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The All-Purpose 
Photographic Light 



By Clifford Norton 

TiM 

BUTLER 

SUPBR-POWKR 

LAMP 

One Butler Lamp will greatly in- 
crease the efficiency of your studio. 
It will surpass skylight in your 
operating room, it will do your 
proof printing faster than the sun, 
and if your enlarging room adjoins 
the operating room, it will also do 
your enlarging faster and better 
than the old way. 

WRITE NOW FOR DETAILS 

The BUTLER-SANKER Co. 

Manafaeturmra 
321 Frankfort Ave. Cleveland, Ohio 



The Ritz Portrait 

This is one of the most popular pic- 
tures v\ e have ever put out. Made 
from original negatives only (any size 
neg:ativej on a rich lustre paper and 
looks like a large photograph. Either 
white or cream stock, soft focus effect. 

Size 10x16 tinted border inclosed in a 
handsome folder. Price 2.50 

Send in a trial order and we know you 
will be pleased with the result. 

The A. A. Stone G>. 

1492 W. 117 Street 
Cleveland 

Photo Enlargemont* of AU Kiiub 



srruATiONS wanted 

The insertion of an advertisement under 
"Situation Wanted" carries with it the oUiga- 
tion on the part of the employee to answer 
every letter he receives in response to his 
advertisement for a position, if only with a 
postcard. The editor of Abel's will appreciate 
lieinfr advised when employes fail to accord 
this courtesy to employers. 



Wanted a position as retoucher by lady having 
several years experience in photography. J-1, care 
of this journal. 10-1-1 

Firstr-class retoucher, etcher and colorist. Ions 
years of experience, best references. L. J. HeitauU- 
er. Room 602, 117 W. Ohio St., North Side. Pitts- 
burgh. Pa. lO-l-l 

Young man wishes a position in first-class studio 
as printer or Reneral assistant. Ajddress Box S3S, 
Southampton, New York. 10-1-1 

Photographer, who has a permanent position for 
a competent retoucher, etcher and all-around man 
with long experience, please state oflfer of salary to 
"Permanent," 1108 Brown St., PhUadelphia. Pa 10-1-1-C 

Position wanted by an A-1 printer and assistant 
operator, fourteen years experience. Only those who 
offer permanent positon need apply. Salary $35.00 
per week. K-3, care of this journal. 10-1 -2-C 

Position wanted by young man as printer or fin- 
isher in first-class studio in or near Cleveland. Gea 
A. Martin. 1347 E 59th St., Cleveland. O. 10-1-1 

Wanted — Position as general assistant in first-dsss 
studo. by young lady. Several years experience. Pre- 
fer reception room work. M-4, care of this joumsL 

10-M 
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The Photographer's Dream Materialized 



VICTOR PORTABLE HIGH-LIGHT LAMP 

A STUDIO UTILITY OF GENUINE MERIT 

DEPENDABLE and EFFECTIVE 



SUNLIGHT 



If HEN YOU fVANT IT, 
WHERE YOU fVANT IT. 



LAMP — 400 Watt Monoplane Filament for socket attachment, 

any voltage. 
LAMP SUPPORT BRACKET— Permits adjustment of lamp. 
LENS — Finished ground lens, condenses the light to spot 30 

inches in diameter at a distance of three feet (varying in 

size with the distance.) 
DIFFUSING SCREEN— Ground glass disk. Creates artistic 

lighting effect. May be detached when necessary. 
TILTING DEVICE— The lamp can be adjusted to any angle 

from straight to horizontal. 
STAND — The sturdy folding stand adjusts the height from 

50 to 70 inches from the floor. 
FINISH — Baked black enamel and polished aluminum — lasts 

a lifetime. 
WEIGHT— Seven Pounds complete. 

For "Spotting"— "Backlighting"— **Shadowing" 
AS ESSENTIAL TO A PHOTOGRAPHER AS PLATES 

Price $30.00 

Manufactured and Guaranteed by 

Victor Animatograph Co.^ Inc. 

DAVENPORT, IOWA, U. S. A. 
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Ik New Packari Meal Idum 


ShHcr 


For cnUrffins aad oopyins 

Fitted with nil»7 non-aetinie wbuis 

Ii Abaolutdy Safe 

ASK TOUR DEALBR 

MMMi/Mtured by 


Michigu Plioto Shutter Co. ^^^^^^ 



MOTION PICTURE APPARATUS 

MOTION PHOTOGRAPHY IS FAR MORE 
PROFITABLE THAN PORTRAITURE 



Lmi Ba— Figur* For Km On A Cwnptmtm OaifH 

BASS CAMERA CO. SSft'SsSlSt 



For a SIMPLE. INEXPENSIVE PAPER siv- 

ins beautiful SEPIA PRINTS try a i>aclcace of 

PAGET SELF TONING PAPER 

Send for sample print and list 

WILLIS & CLEMENTS 
PHILADELPHLA, PA. 
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Fully Equipped'' 

To Repair Shutters and Cameras 

Send them to us. All workmanship the best and 

fully guaranteed. 

ROCHESTER PHOTOGRAPHIC 
SHUTTER REPAIR COMPANY 



1284 Clinton Ave.. North 



Rochester. N. Y. 



All-around Photographer, twelve years experience, 
first-class studio and home portrait operator. Ase 
twenty-eight years, married. Wants steady position. 
Iowa or Minnesota preferred. Kenneth DeLontr. 830 
Williston Ave.. Waterloo, Iowa. 10-1-1 

Experenced man desires to locate as retoacher. 
printer and general all-around, specializing in print- 
ing and retouching. Reliable man. Must be penna- 
nent. References exchanged. R. G. Brown. 1221 Eait 
10th. Second Floor. Kansas City. Mo. 1 0-1-1 -C 

Position wanted in studio of established worth, by 
man having practical experience in printing and 
all-around manipulation of studio work. R. G. Phil- 
lips. Jr.. 203 W. Fifth St.. Bloomberg. Pa. 10-1-1 

Position wanted by steady and reliable all-round 
man. Commercial and outside included with portrait. 
Salary reasonable. Address c/o Krueger's Studio. 
106th and St. Qair. or 11819 Euclid Ave.. Qeveland. 
Ohio. 10-1-1 

A young man would like a position as beginner 
in all-around photo studio. Willing to work for small 
wages. Speak seven different languages. Address B. 
B. Ban. 794 Starkweather Ave.. Cleveland. O. 10-1-1-C 

Wanted — By young married man. a position in s 
reliable studio. Capable of filling any position with 
the exception of retouching. M-3, care of this jour- 
nal. 9.24-2-C 

New York City photographers! If you need a firrt 
class operator or all-around man. twelve years expe- 
rience, best references, married man (80), please 
state proposition. C-8, care of this journ al . 9-2 4-2 

Wanted — Position as operator or as general work- 
man.except steady retouching. Over sixteen years 
experience in first class studios. W. R. Baker 416^ 
E. Third St.. Middletown. Ohio. 9-24-S 
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One of the Sensations at the International Convention 
of Photographers in Buffalo July 18-23 

Toning or Tinting of Photographs in Sepia, Azure Blue, Sea 
Green, Old Rose, Cream and other beautiful colors witA 

£ ^Q 6 1? 1 G S S 
PERMANENT PHOTO OIL COLORS 

The only artists oil colors in U. S. A. that are fine enough to be reduced to a 
transparent liquid base. Brilliantly beautiful. Absolutely Permanent. May be 
applied with a tuft of cotton over the entire print in a perfectly even tone and 
become a part of the emulsion, permanently. 

Photographers at the Convention were wild over this new process of chang- 
ing a normal print to any color in a moment, permanently. 

Procure a Box of these Peerless Photo Oil Colors of your dealer and start 
at once. Or we will mail direct if he cannot supply you. Take no substitute. 

Price per set of fifteen tubes ... $2.50 

Bottle of Guni'lVax Solution for reducing the colors - .50 

"A product of the Peerless Laboratories at Rochester^' 
A FEW OF THE SPECIAL ITEMS WE ARE EXPLOITING AT PRESENT 
Peerless Self-Blending Transparent Water Colors, films and bound books. Colors 

in Liquid Form for Lantern Slide Coloring. Box Sets, single colors. 
Permanent Air Brush Colors in paste form. Opal glass jars, finest made. Guar- 
anteed not to clog the brush. 
Chinese White, paste form in opal glass jars. Unequalled for pen or brush. Mix- 
ing Palettes, Brushes, Mounting Paste, etc., etc. 

Address Japanese Water Color Co. Rochester, n. y., u. s. a. 
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DEALERS WHO WANT YOUR TRADE 



4m BrMdwAj. 


IX>8 AKGBUBS, CAI^^Howbuid B Boiror 
Co., Baatman Kodak Co.. 510 Sonti 


ATUkVTA, OA.— Olewi Fhoto Stock G«^ 
■Mtflum Kodak Co.. 117 Peachtree St. 


Broadway. 


ATLANTA* OA— Hootherm Photo Material 
Co., 83 Peachtree 8t. 


Milwaukee Street 


Btock Co^ 22S-220 Park ATonne. 


HII.WACKBB, WIS^ Henry Brimew, 

288-240 Weat Third Street. 


BIRMINGHAM, ALA^BdomU Photo Sup- 
pljr Co.. 2229-2231 S<Hond Avenue. 

mOBTOV, MA88. — Boboy-FTMick Co., 
■Mtman Kodak Co.. 38 Bromileld St. 

BOBTOir, MASB^Balpk Hanla * Co., 
22-20 Bromflold St. 

CBDAB mATIDS. lA. — CaaMra Shop. 
SM Second Ato.. Bast. 


MDfNBAPOLIB, MINKw-O. H. Pock Co.. 

Baatman Kodak Co.. 114 So. 5th St. 


Boppiy Co., 1A4^ Baatman Kodak Co.. 
125 Baronno Street. 

NBW TOBK CITT^-Goorco Mvrphy. lac, 
57 Baat 0th Street. iF-#. -— . 


•48-1(2 Huron Road. 
OIATBI.AXD, OHIO— Fowlor * Slator. 

8M Hnron Road. S. B. 
CHICAGO. n^L^Nomum-Wlllota Photo 

Bappty. Tae.. Lo UojM Bldff., IfiQ North 

Wabaiih Arrnne. 
CHICA<K>. II<I«.— Swooi, Wallach B Co.. 

Baotnan Kodak Co.. 138 North Wabaah 

ATenn# 

DAI«I<AS. TBXASw— Geo. H. Flttman B 
Bro., Pariflc and Bnray St.. 


NBW TOMK CITT.— New York ..Cameia 
Bxchaace, 100 Fulton Street. 

^S J^^.?^ CITY^WIlloackby, lac. 

110 W. 82nd Street 

Baatman Kodak Co. 

Baatman Kodak Co.. 1020 CheatnnT StiSt 

ST. Jjpms. MO.— Hyatt'a Supply Co., 
417 N. Broadway. 


Co.. Baatman Kodak Co.. ft2fi Kith ^treM. 

AAT.B8BIJBO, II<I...-08rood Photo Snpplr 
Co. 

1N1>TANAPOT.TS. TWI).— The H. I.lebor 
CompanT. 24 W. Waahfnirton Street. 

JACKSONTITXB. FLA.— H. B W. B. Drew 

Company. 

KANSAa CTTT. MO.— Kfin««ii« City Photo- 
imphle Snpply Co.. 1010 Grand Arenne. 


6 South Broadway. 

Baatman Kodak Co.. 880 Minnesota St 

8AI.T LAKB CITY. UTAH.— Utah Phote 
Matorlalo Co., 428 Main Street 

TOLBDO, OHIO.— Goorco I.. Kohae. 

002 Summit Street. 

WINKIPEO, CANADA.— DnllB B Co., Um- 
Itod. 472 Main Street 



Position wanted by studio and home portrait oper- 
ator. Twenty years MetropcJitan experience, best 
studios only. Capable manaRer and worlman in all 
branches, except retouching. Prefer middle west or 
south. Address W-3, care of this journal. 10-1 -2-C 



Position Wanted- By experienced younR man as 
general assistant, in first-class studio. I prefer Ohio 
or Eastern States. Have best reference. N-2, care 
of this journal. 10-1-1 

STUDIOS FOR SALE 

For Sale Studio in a well-known southern city 
of 40,000, at H prreat sacrifice. Well equipped and 
situated in the heart of the business section. Studio 
and location must be seen to be appreciated. Price 
$3000.00. Address S-6', cure of this journal. 10-1-3 



HIGGINS' 




PBOTO 

MOUNTER 

PASTE 



The kind you are sure to use 
with continuous satisfaction. 



AT DEALERS GENERALLY 



CHAS.H.HIGGINS,ACO.IIfn. 

ni Nklh Strwl IROOKLTN. N. T. 
IfMcfcw: Cycaf , L seJea 



For Sale— Studio in Central California: doinirffood 
Reneral photographic business. Fully equipped and 
modern. S-4, care of this journal. 9-S4-! 

For Sale— Studio in Northeast Nebraska. Good 
equipment and location. Write for particulars. R. J. 
Richards, Hartington. Nebr. 9.24-2 

For Sale -Portrait Studio doinR eijfhl thoasand 
dollar yearly business. Furnished livinf? rooms in 
connection. Livest town in Montana. Good reason 
for selling. French Studio, Missoula, Montana. 9-24-4 

For Sale- Best studio in northern Illinois manuftct' 
urinif town of seventy-five thousand. Located on main 
street, doinff twelve thousand dollars worth of busi- 
ness per year. Equipped up to eleven fourteen. Good 
liffht and work rooms. Thirty-five hundred dollars 
cash. Fine chance for hish class operator. Addms 
A. S. Hurter. 509 South Wabash Avenue, Chicago^ 

ni. 9-n-z 

For Sale — Strictly modern up-to-the-minute studla 
Established business showing splendid profits, in city 
of over 200,000 population, handlinsr medium dass 
trade. A genuine barjarain for cash sale. Address Box 
W-8. care of this journal. lO-l-l-C 

On account of sickness, I must sell my photo studio 
in town of forty thousand, in best location, doiag 
five thousand dollars worth oC business 3rearly. Should 
do more with proper manaicement. Price $1,400.00. 
Terms. R. F. Nichols. 67 W. Main St.. BatUe Creek. 
Mich. ^ 10-1-4-C 

Main Street Studio For Sale— All new modem 
equipment for professional and amateur fiaialuBg. 
CoIleKe town, population of 10,000 to draw frcn. 
Lonff lease on flrround floor studio, and Hvinir nwat 
on second floor. Sellinsr quick to go into other boa- 
ness. MacAvoy Sisters. Buckhannon. W. Va. S-17-4 
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Enlargements | 

'ONCE, THEN ALWAYS" | 




MERCK'S 

Photographic Chemicals 



HOW TO BECOME A 

PROFESSIONAL 
PHOTOGRAPHER 

EARNING $3S TO ties A WEEK 

An interesting illustrated 
boolclet (free) on ehooeins a 
vocation, the exceptional op- 
portunities Photography oflfers you and how to 
avail yourself of these advan tastes. 
Motion Picture — Commercial — Portraiture 
Three to six months' course. Practical instruction. 
Modem equipment. Day and evening classes. Easy 
terms. Canienu and materials Turntshed free. 
Call or write for Catalog No. 40 

N. Y. INSTITUTE OF PHOTOGRAPHY 

HI W. S6th St., N. Y., or 505 Stat€ St., Brooklyn 




R. J. HTZSIMONS 

75 Fifth Avenue New York, N. Y. 
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CLASSIFIED ADVERTISING 

Italie type at double the rates quoted. 
Count every word, number and initial, indud- 
ins headinff, name, and address. CASH MUST 

ACCOMPANY ORDER. AdvertisemenU not 
accompanied by remittance will be returned. 
Help Wanted Advertisements, when desired, 
will be repeated until order cancelled. 
Miscellaneous and Studio For Sale advertise- 
ments will not be accepted on that basis. 



SITUATION WANTED: Under 30 words, one 
insertion free. Additional words, 2e each. 
Extra insertions, 2c per word. No advertise- 
ment less than 60c 

HELP WANTED: 3c per word. No adver- 
tisement less than 76c. 

MISCELLANEOUS: 8c per word. No adver- 
tisement less than 76c. 

STUDIOS FOR SALE: 6c per word. No ad- 
vertisement less than $1.00. 
ANSWERS IN OUR CARE: lOe extra for 
Each Insertion. 



HELP WANTED 

The insertion of an advertisement under 
"Help Wanted" carries with it the oblisaUon 
on the part of the employer to answer every 
response to his advertisement, if only with a 
postcard, and to return samples of work, etc, 
promptly. The editor of Abbl'8 wiU appre- 
ciate beinff advised when employers fail to 
accord this courtesy to employes. 



Wanted — First-class all-around photographer to act 
as instructor in established school of photography. 
Give afire, experiences, and salary required, in first 
letter. Address Lr-2, care of this journal. 9-17-4-C 

Wanted— A general assistant. Must be able to re- 
touch. State experience and salary expected in first 
letter. J. Goldfine. 101 Baltimore St.. Cumberland. 
Md. 10-1-2 

Wanted — Youns man. unmarried, who has had 
some practical experience in studio, especially print- 
ins. Studio flrround floor and surroundings most pleas- 
ant. V-1. care of this Journal. 9-17-TF 

Wanted — Experienced general assistant. Young man 
preferred. Printing, some operating and framing. 
Retouching desirable, but not necessary. C. A. Payne, 
Watkins, N. Y. . 9-24-TF 

retoucher and printer. B-3, 
9-lO-TF 



Wanted- - First-class 
care of this journal. 



Wanted — A good commercial operator and all-around 
man. Must be able to bring in twenty to fifty good 
negatives of machinery or anything under all kinds 
of conditions. Must be able to block negatives and 
help all around. Salary to the right man $86.00 per 
week. Permanent. Staunton Photo Co., Rochester. 
New York. 9-17-8-C 

Wanted — Capable young man of good appearance 
as assistant, principally printing. Must work all 
around except retouching. Town of 60,000 in middle 
west. Fine opportunity. State salary, experience and 
what reference. F-1, care of this journal. 9-24-2 

Wanted at Once — Receptionist to handle best trade. 
Must be good retoucher. Send photograph of self, 
samples of retouching and salary expected in first 
letter. Homeier-Clark Studio, Richmond. Va. 10-1-1 

Wanted — First^dass printer and general assistant. 
Send photo, references and salary expected which 
must be moderate. Foster's Studio. 112 N. 9th St., 
Richmond. Va. 10-1-2 

Retoucher and Receptionist — Permanent position. 
Send photo and samples of work. Fred T. Loomis. 
Hulett Bldg.. Elm ira. N. Y. 10-1-1 

Do you want to go into business for yourself without 
any money investment. We want a young man who is 
a first-class home portrait and studio operator and 
retoucher. Not much home portrait work is done in 
this city. Half interest will be given to one who is 
able to add home portrait work to our business which 
amounts to now $12^000 to $14,000 yearly. Cooley 
Studio. 1626% Champa St.. Denver, Colo. 10-1-1 

Wanted — Elxpert printer, retoucher and dark room 
man, capable of taking complete charge of the fin- 
ishing in a high class home portrait and studio busi- 
ness. Assistance furnished. Send complete description 
of experience and salary expected. Lee F. Re^an. 
7962 Kercheval Ave., Detroit, Mich. 10-1-2 



Wanted at Once — Man to manage old esUblishcd 
studio doing high grade work. Must be good operator 
and retoucher. Send photograph of self, samples sad 
state salary expected in first letter. Homeier-Osrk 
Studo. Richmond, Va. 10-1-1 

Wanted — Strictly first class retoucher. One who esn 
put in backgrounds. Efficiency in other branches of 
photography not necessary. Continuous retoadiiiig. 
Write Chas. Townsend, Des Moines, Iowa. 10-1-2 

RETOUCHING 

RETOUCHERS FOR THE TRADE. Quick conils. 
tent service since 1906 by experienced retoucfaera. 
JUST SHOOT 'EM RIGHT ALONG— don't be timid. 
NATIONAL RETOUCHING SERVICE, 4664 Cottagt 
Grove Ave., Chicago, 111. 1-22-TF 

Coloring, retouching and airbrush work, also min- 
iatures and porcelains. Prompt service. Miss B. 
Johannesburg. 2268 Ehidid Ave., Cleveland. O. 9-24-2-C 

F. W. Kolbe. Expert Retoucher. Fine retouching 
for the trade. Send me a trial order. 284 JolineAve., 
Long Branch, N. J. 10-1 -4 

PHOTOGRAPHERS! Expert Retouching. Beauti- 
fully Modelled, with prices and promptness of ser- 
vice that will please you. Russ^l & Russell. 113 W. 
State St.. Rockford. Illinois. 10-1-4-C 

MISCELLANEOUS 



DO KODAK FINISHING T—We*i« 

attractively printed, practical delivery envdopei it 
half what YOUR printer charges. Send for wmpkw 
The Art Press, Fremont, Ohio. 7-16-TF 

Wanted studio in small tow^n, one that can be 
worked by man and wife. Living quarters in con- 
nection preferred. State fully rent, equipment, snd 
furnishings. Right price — reasonable terms. Hubert 
DeMont. 4356 Ellis Ave.. Chicago. lU. 9-24-2-C 

For Sale- -One 8x10 camera; one F & S profess- 
ional printer ; one 6^x8^ camera ; fifteen 6^x8^ 
double plate holders ; one 8x10 camera equipped with 
Autex shutter and Voltos lens F/8. All in good con- 
dition. Beaumont Photo Finishing Company, Bess- 
mont, Texas. 9-24-2 

For Sale— F. & S. Home Portrait outfit Na 2. com- 
plete Camera, tripod, reflector, 6x8 sliding ground 
glass carriage, one film holder and two velvet-lined 
Sole Leather Cases. Practically new, used for only 
about a dozen sittings. Price 1160.00. Also 3A Grsfiex. 
Ross F/4.6 lens, velvet lined leather case, in ilM 
condition. Price 1100.00. L. P. Ciapp. Marinette. 
Wis. 10-1-1-C 

Wanted to buy studio, cheap for cash. Jesse Esrilc 
over 16 E. Washington St., Greencastle. Ind. 10-1-1 

For Sale- -One 11x14 commercial camera with wide 
angle Darlot lens, five plate-holders : camera slonc 
lists $178.00. Check for 1126.00 takes the above whole 
outfit. Also 14x17 View Camera, three plate-holden 
French Darlot wide angle lens. Check for $75.W 
takes this outfit. Both outfits are like new. Hsoso" 
Bbb. 312 Pearl St., Buffalo, N. Y. 10-1-1-C 

Wanted— To buy second hand 8x10 view esmers. 
or 8x10 enlarging camera, second hand. Jack QifloitL 
11812 Detroit Ave.. Qeveland, Ohio. , 10-1-* 
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No subject is too difficult 
no lighting too daring for 
the man who uses 



EASTMAN 

PORTRAIT 

FILM 



EASTMAN KODAK COMPANY 
ROCHESTER, N.Y. 

All Dealers' 
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I CRAMER HI SPEED 
PLATES 



1?^- — 



They're like 

Daylight Saving 

— for they'll add 
an hour of 
' picture -taking 

time to the 
ever shortening 
Autumn days 



G.CRAMER 

DRY PLATE COMPANY 

CHICAGO SAINT LOUIS - NEW YORK 



rott Grcnlation. 3. 1 52 GUARANTEED 

!t Sales Through Dealers 119 NET PAID 

ran Maa Grcnlation 3,27 1 CIRCULATION 
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Negatives made on HAMMER PLATES are unequalled 

for brilliancy, richness of detail and color values. 

HAMMER PLATES are speedy and reliable. 

Their record proves their claim. Special 

brands for special needs. 



Hammer's Special Extra Fast (red label) and Extra Fast (blue label) 
Plates for field and studio work and 



Hammer's Extra 



Fast Orthochromatic and D. 
Plates for color values. 



C. Orthochromatic 




Hammer Dry -Plate Company 

Ohio Ave. and Miami St. - St. Louis, Mo. 
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Special Supplement to Abel's Photographic Weekly 

Vol XXVIII, No. 72Uy November 5, 1921 

Series II, Sample Studies No. 7 



By H. W. Flint. Waterloo. Iowa By J. A. Groen, Louisville, Ky. 

(Winner in Iowa Baby Health Contest 
conducted by Chicago **Herald Examiner" 19tl) 



By Cain's Studio. Richmond. Ind. By Schweis: Studio, St. Louis, Mo. 
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lUAN C ABEL, Editor — CHAS. L. ABEL, Associate Editor 
PnUidMd Weekly at 552 Fiftb Street. Loreiii. Ohio, by The Abel Publkhfais Company 
Editorial Offices, 421 Caxton BuildiBs. derelaad, Ohio 

Entered as seoond-class matter February 28, 1921. at the Port Office at Lorain, Ohio, under the Act 
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Vol. XXVIIL No. 724 SATURDAY, NOVEMBER 5, 1921 ^"^'^yS?" 

Terms: Two dollars and fifty cents a year in advance. TO PREVENT loss or dday by mall, all eommuniea- 

Postase free to all subscribers in the United States, tions and photographs intended for publicatioD 

Mexico, Hawaii, Porto Rico and the Philippine should be addressed to Abel's Photographic Weekly, 

Islands. 421 Caxton Buildins. aevetand, Ohio. 

FOREIGN SUBSCRIPTIONS: Canada. 18.00; other EASTERN REPRESENTATIVE: A. A. Winkler. « 

countries. $8.60 per year in advance. Colon Street. Brighton Dist Boston, Mass. 

CONSIDER The Mounting. We were sitting in on an argument — 
or rather discussion — between a maker of mountings and a photo- 
grapher, the other day. The photographer was one of those who in 
days gone by laid every stress on the picture itself, who did not believe 
in intensive methods of business getting and who rather prided himself 
in the fact that while others might use knock-down and drag-out schemes, 
his business was one built up on fine posing and skillful finish. He has 
changed many of his ideas nowadays and can be counted among the half- 
a-hundred best money-makers in the business. He stated he had come to 
the conclusion that the mount had more than a little to do with the sale 
of the picture and between him and the mount maker there were instanced 
a number of cases where the customer seemed to have been far more im- 
pressed with the mounting than with the actual work in the picture. The 
mount maker, for his part, said that the mount or folder was, after all, 
nothing but a container and that the photographer really was selling pack- 
age goods, as it is called in some trades. Manufacturers of certain pro- 
ducts, like food products, candies, are all the time striving* to improve 
both the quality and the attractiveness of the container or the package. 
Instance the infinite variety of the candy boxes, the daintiness and art- 
istry produced by the concerns catering to the wealthier classes. No 
matter how high the quality of the goods enclosed, the package must 
correspond, and such concerns will tell you that the attractiveness of the 
package has a telling influence on the sales. 

We are not for a moment placing photographs on the level of candies 
or food products, but the moral is the same. People as a whole buy photo- 
graphs for gift purposes. They know that when they buy a bit of jewelry, 
the receiver is not only going to rejoice at the beauty of the article but will 
also express pleasure in the dainty box or case containing it. With any 
other gift it is the same. Otherwise why should big stores go to such 
pains in providing suitable boxes for Christmas gifts? 

Here is food for thought for the photographer. There are a few 
ultra-individuals, we know, who scorn the ready-made mount and are sat- 
isfied with a sheet of paper or card-board, but you will note that even 



Digitized by 



Google 



476 Abel's Photographic Weekly 

these choose a color or texture of paper or card that sets off the picture 
without dominating it. Mrs. Kasebier, we remember, used the plainest 
of brown papers for her mounts, but invariably she was at inrmiense pains 
to wrap her pictures for delivery in some peculiar and most interesting 
quality of paper which she used to get from Japan for her exclusive use. 
With all her individual ideas, she recognized the value of the container 
or package and the impression it carried to the recipient. We have heard 
many photographers say — "We are selling photographs, not mountings"— 
and maybe there are a few who can get away with any old kind of a 
mount. But the purchaser is not only buying a picture but is buying some- 
thing to be used as a gift and he or she wants that gift to look like a real 
gift, all the way through. So it behooves the photographer to cater to this 
natural desire of the purchaser and to respond to it by providing the 
best kind of a container that he can possibly afford. In a fairly priced 
picture, the actual cost of the mounting is a minor affair. The difference 
between a cheap one and a good one is only a few pennies at the most, 
so here lies the moral — ^to stock the best and handsomest mountings offered 
and to think less of price than of looks. And this goes for every kind 
of picture, from the cheapest to the highest priced. Gauge the quality 
of your trade and show them the kind of mountings their particular taste 
calls for. The highly elaborated, ginger-bready type for the family which 
loves to see chromos on its living room walls, awkward enlargements of 
father and mother in tremendous cut out gilt frames. The richly hand- 
some, quiet unadorned mountings or folder for the more refined people. 
But always the best of its kind that you can get from your mount man. 
They all have them just as they all have a line of mountings for the man 
who places price above all else. Take heed of the candy maker and the 
jeweler. and the florist. They have studied their trade and they know 
how much depends on the container. 



This Week's Supplement "^^^s. The flesh tones in the original are 

CrUi^e, ,y I. Bvxbaum. Brooklyn. N. Y. S^TSelre^f/"^ '''^''^ ^ 

THE little health contest winner by H 

W. Flint, of Waterloo, Iowa, is excellent « w > 
in flesh values, and the expression is quite 

pleasing. I rather think that printing this Pittsburgh Gets Middle Atlantic 

in an oval would greatly enhance the beauty c*^*-.^ n^^^^^az 

of the photograph. States Conventaon 

The group of children by Cain's Studio, npHE 1922 convention of the Middle At- 

Richmond, Ind., is without atmosphere in A lantic States Association will be held at 

the background and the lower portion of the Schenley Hotel, Pittsburgh, Penna., 

the photograph. If considerably trimmed from February twenty-seventh to March 

down, it might have been improved. Less second. 

retouching under the eyes and a little soft- The executive committee met at Pitts- 

ening of the lines running downward would burgh October twenty-fourth and made the 

be more in harmony. necessary arrangements. E. Goldensky of 

The portrait of a lady by J. A. Groen of Philadelphia will be the stellar attraction 

Louisville, Ky., is a little too contrasty of the program, as we understand, 

without catchlights in the face, also too Messrs. Kossuth and Higgason, president 

much retouched. A lighter background and vice president, have had large expe- 

might have been to better advantage. rience in convention work and we can fore- 

The Schweig Studio of St. Louis, Mo., see a most interesting meeting. Particulars 

shows a photograph of a charming little will be published shortly. 
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THIS week we are publishing number 95 of our series of pho- 
tographers' advertisements. Readers who have clipped these 
advertisements each week have by now a most valuable file of ideas from 
which to make up ads for their own use. This week's advertisement may 
not strike you today — six months from now it may be just what you want. 
If you don't file your copies, at least keep these ads. 



TO ALL FATHERS — 

An Open Letters 

My father died when I was nine years old — ^just at that impressionable age when I 
considered him the most wonderful man in the world. 

He left me a good name; a very small legacy: a deal of the Scotch- American fight- 
ing spirit — and a wonderful picture of himself. I'm not ashamed to tell you that the 
photograph of Dad helped me over lots of rough places in the Road to Success. 

Many a time in the old days when 1 was fighting to get a toe-hold in the Big Town, 
rd come to my little bedroom, tired, discouraged, beaten. And, somehow, just a 
glance at those big. trusting eyes of Dad's with the tiny, laughing wrinkles 'round- 
about, would fill me with strength and determination. Then, I'd pick up the handiest 
weapon, and start out again to take part in the battle. 

And now, about YOUR son: With all of your heart and soul, you want him to 
grow up a strong, decent, manly chap. He will be going away to school, or to busi- 
ness, before very long. You cannot accompany him as counselor, friend or pal. But 
you can send a wonderful support — your photograph. That boy of yours wants a 
real man-like picture of his dad — a photograph he can show to the fello^vs with a 
vrorld of pride, and maybe a wee bit of a catch in his voice, as he says, "That's Dad!" 

And he shall have it. For when you come to talk it over with Buckley, he'll forget 
all about conventions and stiff -and-starchy things if you say so, and just make a 
human, natural, real-life picture. He's mighty fond of taking every-day photographs, 
and I've noticed that the work a man loves is quite apt to be pretty well done. 

Perhaps it would be best to make an appointment this morning. 

— Jules Livingston 

What more opportune time could you have than the present — Come in now and 
order that Photo for Xmus. 



Twelve Buckley-Made Photographs will solve 12 Christmas 
problems of ''what shall I give. ** 



Press Building THE PHOTOGRAPHER Phone 3123 

"Be Photographed This Year On Your Birthday" 



Kerens a mighty good advertisement sent us by L, J. Buckley, of Binghamton, N, F. He 
used fullrpage newspaper space and the results from this and his extensive follow-ups 
speak for themselves; he writes that he is booked up weeks in advance. 
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What Is Your Studio System? 

(Profmsnonal Problmm Numhmr Twoo) 
AnMwrmd by A. R. HoUmfrmund, Proprimtor Of ThmMaitland Studio, Stratford, Ont., 



THE system and form described here 
have been used by us for a number 
of years and they have been found to 
be quite satisfactory as far as our business 
is concerned. 

The order blank is divided into four parts 
and perforated between each section. These 
are stapled together in pads. Each of the 
four parts has the same negative number 
stamped on. 

When taking down an order, start at the 
stapled end of the pad and put down all 
particulars. This end of the form is left 
with no spaces to fill in, excepting the date. 
Very often customers will diange their 
minds and it is necessary to strike out 
something you have already put down. For 
this reason the first end of the form is left 
like a scratch pad. The center section of 
the form is filled out for the customer to 
retain, and the third section is filled in 
mostly with check marks and also with the 
amount of order and amount paid so the 
operator will liave some idea of the num- 
ber of exposures to make. On the fourth 
the amount paid in is marked down and 
just above it the amount the customer 
hands in is noted and a circle drawn around 
it. For instance, if the customer was pay- 
ing a deposit of $15, aftd-Jianded in two 
ten dollar bills, you would mark $15 down 
and also put $20 down with a circle around 
the $20. If the customer handed in the 
exact $15, put it doWn twice with a circle 



around the one $15. In tearing the sections 
apart the one just mentioned is placed with 
the cash making it easy to locate any mis- 
take in change, the amount being identified 
by the negative number on the slip. 

In having these pads made up they 
should be printed on two different colors of 
paper. The pads made from one color have 
your negative numbers stamped on and are 
to be used for everything that requires a 
new number while the other color is for 
duplicate orders, etc., where the numbers 
are mixed. 

Next come the filing cards, which are 
filled in just before closing time each day. 
The information for filling in these cards 
is taken from the stubs in the order pad. 
Anything out of the ordinary is written 
in red ink so it will stand out from the 
rest of the writing on the card. It would be 
well to mention right here that the first 
letter of your customer's name is added to 
the negative number all the way through 
the system. The reason for this will be ex- 
plained a little farther on. A space on the 
filing card is marked "Special." This will 
only be used occasionally. For instance, 
supposing the order is for a baby's pic- 
ture, and you have brought the mother in 
through a letter, -mark this space "Circular 
Letter," or if you have held a special day 
or done anything special make a note of it 
in this space. The space directly under this 
marked "Description" is for a description 



Digitized by 



Google 



Abel's Photographic Weekly 



479 



Number... 



Blank 
Stub 



.136670 _-..Date 



....192..... 



Mi88 Marian Evans 

214 North St. 
15 No. 827 Sepia 
SS6.00 Draped bust 



20.00 Pd. 



of lady 
W. C. Thurs. 



$16,00 BaL 
Deckel 6 only. 

Number.... .136669-E..-.. Date..... June i««, 1921 
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GIVE THIS CHECK TO OPERATOR 

Neg. No 136670 

Name 

Style 

Cabt l^Cabt Ver Hor....... 

Oval Square Bust % Fig 

Full Fig Large Size 

Amt Paid 
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NO 



8 



59 ? SJ 



- 3 

A 3 






I 



B 



CO 
<Si 
<Si 

o> 

CD 

I 

M 



^ 



H 

H 
O 



s: o 



S't 



CiVE THIS CHECK TO OPERATOR 

Neg. No 136669 „ 

Name Miss M. Evans 

Style 15—872 

Price $36,00 

Cabt.Z... %Cabt..... Ver..Z... Hor... ..». 

Oval Square..X„.Bust.. JT... % Fig .... 

Full Fig Large Size. 

Am't Paid $20,00 



The order blank used in the Maitland Studio. The one at the left is in blank, and it will 
be noted that nothing is printed on the stub. This leaves plenty of room for special, nota- 
tions, changes, etc. These blanks are AWxll" and printed on a light blue bond paper. 
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NcR. No _ Date _. Proofs promised 

Name. Work Promised 

Address 



Mail Proofs 
'Mail Work 



\V. C. Proofs 
W. C. Work 



Special 

Remarks Description. 



No. Ordered 



No. of Style 



DESCRIPTION OF WORK 



Date 



Total Amount 



Paid 



Balance . 



REMARKS 



**Sifstem*' card used by the Maitland Studio, Size Ax6, 



of the subject. For instance, if a lady and 
babe were taken together it would be 
marked ''I.ady and Babe" or *'Bust of 
Gent" or "Group of 3 Ladies" or whatever 
the subject might be. 

The spaces marked "W. C. Prtjofs, etc.," 
are for check marks only. "\V. C." standing 
for "Will Call." 

These cards are filed in their proper 
places in an index filing box which stands 
on the desk, but before putting them away 
there are other cards to fill out and right 
hew we come to a very important part of 
the system. Although this part is not in 
connection with handling the order, it is 
something that most photographers are 
slack on, and this is so simple that any- 



one could handle it. 

Take a few colored cards the same size 
as the other system cards. Rule two of 
these with spaces suitable for date and 
cash. (A sample card is shown herewith.) 
Take one of these and put a heading on it 
like this, of course to suit the month and 
year, "Cash for August, 1921," mark the 
other "Business for August, 1921." Now 
count up your cash for the day and well 
suppose it is the first day of Aug^ist and 
the cash amounts to $78.50; mark your 
card August 1st, $78.50, and count up the 
business and put it down exactly the same 
way. There are other things you want to 
know about yxmr business and here is 
where the other cards come in. For in- 



CWSH 



NOVEMBER 1920 



nATK 



AMOINT 



DATE 



AMOUNT 



DATE 



AMOUNT 



Sp€cu\i (\t^\i — (.%K<* for Xoiy«^N<T — co/or pimk — mse ixS, 
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Ncg. ^o...A36669'E DsucJune Ist, 1921....?Tooh promised Thursday 

Name... Miss Mwrum Evans Work Promised.... Jum 15th. 

Address.. 2U North street 

— - City Special 



Mail Proofs 
"Mail Work 



I ^V^. Proofs X_ 
I W. C. Work X 



Remarks I., Description.. Draped bust of lody 



No. Ordered i No. of Style 



DESCRIPTION OF WORK 



T 



15 



872 



Sepia (Deckel 6 ordy) 



Date 


Total Amount Paid 


Balance REMARKS 


86 


00 20 00 


16 00 1 




1 1 


1 








1 



"System" card filled out for the order shown on page 479. 



stance, you can keep track of various things 
such as the amount from finishing extra 
positions, framing, coloring, enlarging, f old- 
ersy etc. The only other dates necessary on 
these cards are the month and year. We 
-will suppose that today's business was made 
up partly from extra positions and fram- 
ing. If the extra positions on the days busi- 
ness amounted to $12 mark that on the cor- 
rect card. The framing was $15 which is 
also marked on the correct card, and the 
numbers with the amounts are marked on 
the folder card. At the end of the month 
when these cards are added up you will 
know what any part of the work amounted 
to and you will know how many of each 



kind of folders were ordered during the 
month which will be a good guide for you 
in placing your own orders. There is cer- 
tainly no extra work in jotting down these 
amounts each day when figuring up the 
business. You will be surprised at what a 
lot you will find out about your business if 
you keep a bunch of cards for this pur- 
pose. Remember the items on these cards 
were counted with the business the day 
they came in, so that the totals have noth- 
ing to do with the business afterwards ex- 
cepting to give you information about any 
particular part of the work. There is no 
end of the things you can find out about 
your business in this way without giving 



BUSINESS 


NOVEMBER 1920 






DATE 


AMOUNT 


DATE 


AMOUNT 


DATE 


AMOUNT 





















Special card — Business for November — color yellow — size 4x6, 
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AheV8 Monthly Resume of Business Conditions 

Through thm Courtesy and Co-operation of a Number of the Beet Known 
Profeeeional Supply Houeee, We Fubliah the Following: 



Nebraska: 

The conditions in this territory for 
the past summer and early fall, in gen- 
eral and especially in the photographic 
line, have been really better than any of 
us expected to see earlier in the year. 
Business for the last month has been 
more backward than it was during the 
hot weather months of the summer, due, 
we presume, to the prevailing low price 
on farm products and the general feel- 
ing of uncertainty and apprehensio^][i 
with the advance of the winter season. 
This, of course, will be overcome with 
the approach of cold weather and the 
holidays, and, in fact, some improve- 
ment is noted already over the first few 
weeks of the month. We look for a live- 
ly business to set in during November 
and run through the holidays. 

Texas: 

Texas business has been decidedly ofP 
for the past ninety days. Up to about 
July, business held its own remarkably 
well, but with the depression in oil and 
live stock, and very short cotton crops, 
people generally began to retrench. This 
section, however, will pull through the 
winter in fairly good shape and the 
spring crops will tide us over until next 
fall. New oil agitation will help a great 
deal also. Most of the photographers 
are looking for a fair Christmas busi- 
ness. Collections are slow, running about 
fifty percent. 

Southern California: 

Every month of the year 1921 except- 
ing June alone, the high average of sales 
and collections for the year 1920 have 
been maintained. Among the aggressive 
portrait and commercial studios in South- 
ern California, conditions have been and 
are now very satisfactory, and sales and 
collections have been ^h% of the aver- 
age. There is a general feeling of optim- 
ism and all are looking forward to pro- 
fitable holiday business. 

Oklahoma: 

Conditions in the photographic line 
are at present very unfavorable. The 
trade is buying only for immediate needs. 
Collections are hard, many of the best 
credit risks asking for extensions. Con- 
ditions may improve as the holidays ap- 



proach, but a heavy Christmas business 
is not anticipated. 

New York City: 

Very quiet conditions have obtained in 
the photographic line for the past few 
months. This is explained in part by 
the large number of people out of work, 
nearly 500,000 at the present time. How- 
ever, the last week there seems to be a 
pick up in the business and from indi- 
cations we expect that with the holiday 
season soon approaching, things ought 
to be on the up grade. 

Minnesota: 

Opening up evenly and smoothly in 
all localities after a fairly heavy reduc- 
tion in summer business. 

North DakoU: 

Crops poor. Business light at present, 
but prospects rather hopeful for a good 
holiday business. 

South Dakota: 

Business fair. Prospects good for a 
medium volume during the holiday. 

Montana: 

Business fair with those studios which 
are making pronounced efforts to bring 
it in. 

Western Wisconsin, Michigan Peninsula and 
Northern Iowa: 
Business outlook very optimistic after 
a light summer and fall season. Con- 
fidence restored generally. 

Northern Ohio: 

The past month has been generally 
the worst of the year. Even those stu- 
dios which have managed to keep fairly 
busy admit a bad slump. Prospects for 
Christmas are decidely good, however, 
and both dealers and local manufactur- 
ers are optimistic. Local photographers 
as a whole not advertising and inten- 
sive methods only used by two or three 
studios. One manufacturer here states 
it is easy enough to get orders, but the 
difficult thing is to see where the naoney 
for those sales is to come from. 

Southern Territory: 

Trade conditions are gradually im- 
proving, due no doubt to the approching 
holiday season. We can honestly say 
that conditions are fair at the present 
throughout the territory. 



(It is our intention to publish a general recapitulation of business conditions each month. The alntve rrprt' 
8*nts information received in responsfe to our requests mailed the end of October. All aeetions have «rf 
been heard from, but we hope to extend this graduallj/ until the enti¥e\ country is properly covered <«<* 
month. It is not intended to boom conditions in one section, or treat them bearishly in another. What vt 
d(8ire is to publish a frank statement which may be of value to manufacturers, dealers and others m corn- 
ducting their operations. — Eds.) 
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When you order a 
developer, specify 



ELON 



For the quality of the results 
it produces — for the sake of 
economy. Every grain of Elon 
produces the maximum of de- 
veloping energy. 

We make it — we know ifs right. 



EASTMAN KODAK COMPANY 

ROCHESTER, N. Y. 

All Dealers* 
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THE SUNBEAM SPOTLIGHT 

WITH ROTARY DIAPHRAGM 
Used and Endorsed by the Best Studios 

Simple and easy to control, producing^ beauti- 
ful Spot Light Effects without loss of tonal 
values. 



Any quantity of light can be used and con- 
trolled by the Diaphragm, Lens and Ground 
Glass Cap System. 

The Sunbeam Spotlight with Rotary Diaphragm controls and places the light 

where it is wanted. 

For use in producing the new and beautiful Moving Picture effects in portraiture. 

Lamp Equipment: 

500 Watt Photo-Blue Mazda Bulb. 

High Power Reflector. 

Rotary Diaphragm with openings one to four inches, permitting the use of any 

quantity of light. 
Telescopic Tripod, with friction clutch top, makes easy the concentration of a 
light beam at any point, high or low. 

Piano, Convex Lens Cap for Sunbeam concentration of light. 
Ground Glass Cap for Diffusion and use as a Reflector in Home 
Portraiture or Studio. 



Price Complete $50.00 



Home Portrait Case $10.00 



KALAMAZOO PHOTO SUPPLY COMPANY 

136 E. WATER ST. KALAMAZOO, MICH. 




(Continued from page 575) 
The Bitsell CoUeget of Photography and 
Photo-Engraving, at Effingham, 111., were 
purchased on November eight from Mr. L. 
H. Bissell, who had owned and directed 
them for many years, by E. E. Flack and 
LeGrand A. Flack. LeGrand A. Rack, Mr. 
Bissell's former secretary, will manage the 
colleges and intends using every endeavor 
to keep them fully abreast of times and 
maintain their present high reputation. 

Sam Marks, of the Western Photo & 
Supply Co., handed this one to J. C. on 
the occasion of his recent visit to J. C. We 
don't know in what city it happened, but 
presumably some one near Chicago: 
Pushing into the police station yester- 
day a man whose name is mercifully 
shielded gasped out that the biggest 
still ever uncovered in Indiana might 
be found in the rear room of Bodie's 
Art Photography Shop at 69 State St. 
The flying squad was dispatched im- 
mediately. Some from the rear and 
some from the front, they closed in on 
poor Bodie without warning. He was 
rushed into a comer. The police were 



taking no chances. From the rear 
room a shout of triumph went up as 
the huge still was located. Bodie was 
confronted with the evidence. 

"Why that's my print drying drum," 
said Bodie. "That's what I use to dry 
my films and prints. That's no still." 

And so it wasn't. And so it was. 
That is it wasn't a still but it was 
what Bodie said it was. 
Police are looking for the "tipster." 

C. J. McGregor, formerly of Minneapolis, 
has purchased the studio of J. Hanselman, 
Manistee, Mich., and is already in possess- 
ion, 

0. P. Menzel, engaged in professional 
photography for twenty-five years in Wis- 
consin Rapids, Wis., has sold his studio to 
W. A. Drumb, recently operating a studio 
at Oconto, Wis. Mr. Drumb is already in 
possession. 

O. C. Conkling, of St. Louis, Mo., writct 
that his operator, Harry Windhorst, wii 
married to Miss Lona HoUe of Fort Wmyne, 
Ind., on October sixteenth. CongratuUtiom 
and best wishes. 



Digitized by 



Google 



Abel's Photographic Weekly 527 



For the Up-to-the-Minute Photographer 

The modern portrait photographer believes in delegating mechanical details to ma- 
chines and sees at once the advantages of the Pa-kO Professional Printer. 

The outstanding features of the Pa-kO Printer are the Adjustable Ground Glass 
and the Local Printing Lamp. 

The Ground Glass can be easily removed from its carrier and registered above the 
negative for doctoring: when replaced in the machine it can be raised or lowered 
any fraction of an inch and one half for obtaining proper diflFusion. 

The Local Printing Lamp is an unique arrangement which will prove advantageous 
in every day printing; the average print can be worked up in a few seconds where- 
as several minutes are required when "Cut Outs" are used. 

Six additional features are embodied in the Pa-kO Professional Printer and are 
worthy of your investigation. 

Arrange yvUh a Pa-kO Dealer for a demonstration. 

THE PAKO CORPORATION 

MINNEAPOLIS, MINNESOTA 
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A. A. Nicholas, of Kane, Penna., is send- 
ing out a very attractive folder to boost 
his Christmas business. On the front cover 
he has a photograph of the entrance of his 
studio, calling it "A Tiny Picture of a Big 
Idea.** Your printer did not use quite a 
heavy enough ink for the inside, Mr. Ni- 
colas. 

One of the most persistent advertisers in 
the history of success was Robinson Crusoe. 
He knew what he wanted — a ship — so he 
put up an ad for one. He flung a shirt on 
a pole, at the top of his island; that, in 
the langruage of the sea, was plain to every 
seafaring man. The circulation was small 
— there was no other medium — ^but Crusoe 
kept at it, despite the fact that he got no 
inquiries for a long time. He changed his 
copy — as one garment after another was 
frayed out — and in the end got what he 
wanted. Suppose Crusoe had taken down 
that signal after a time and declared, "Ad- 
vertising doesn't pay." Where would he 
and his story be now? 

— From Co-operation, Detroit. 

''The next generation will judge you by 
the portraits taken now," is a line suggested 
by C. A. Goddard, Akron, Ohio, for use in 
advertisements and for other purposes. 



Talking of photographers who have been 
in business a long time, Mr. Goddard says 
that the first fifty years are the hardest 
He has now been in the game for fifty-one 
years, operating his own studio during the 
last twenty-seven. 

Umberto Loffredo, of Buffalo, N. Y., left 
New York November seventeenth on the 
steamer Aquitania, bound for England, 
where he will stay a week and then pro- 
ceed to France. There he will visit the bat- 
tle-grounds, and finally will land in Italu, 
where he intends to remain for about a 
year. In his absence his brother, Mario 
Loffredo, will manage the studio. 

Mixing Tank Developer 

'T'HOSE photographers who practice tank 
-■• development and employ one of the single- 
solution concentrated developing agents 
used very dilute, should make quite sure 
that the solution is thoroughly mixed before 
pouring it into the tank, for if this point has 
not been attended to curious irregular 
patches of unequal density may appear upon 
the negatives. Recently, we were shown a 
negative suffering from this defect, which 
is very like that produced through failure 
to agitate the solution in one of the verti- 
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BEATTIE'S HOLLYWOOD FLOOD-UTE 
ia now aold Direct to You at $145.00. 

Send for full description of this wonder- 
ful light and learn of our 30 DAYS 
FREE TRIAL OFFER, and DEFERRED 
PAYMENT PLAN. 



Beattie's HoUjr 

1645 Hudson Avenue 
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EFEN] 




FOR BLACK TONES OR SEPIAS 
IN PORTRAITURE 

Sparkle, softness and pure tones 
in black or sepia — these features 
will show the first time you try 

D Professional 
EFENDER 

The first time quality has solved 
many print-making-problems. 

IT WILL DO AS MUCH FOR YOU 
ASK YOUR DEALER 

Defender Photo Supply Co., he. 

Rochester, N. Y. and Branches 



cal tanks. The worker had in this case 
moved the tank several times during the 
time development was in progress. What 
actually caused the marking in question was 
the fact that the developer had been mixed, 
some time before hand in a large jug and 
poured directly into the tank. Being im- 
perfectly mixed, the agent got to work 
at some parts of the plate more quickly 
than at others. The harm had in this 
case been done in the initial stages 
of development. Tank development is one 
of those operations that demands every 
care if the results are to be free from 



defects, and though an improperly-mixed 
developer may do its work satisfactorily 
nine times out of ten, the tenth time it may 
happen to spoil an irreplaceable negative. 



Can You Satisfactorily Answer 
These Questions 

AT the Minneapolis Convention Alva 
Townsend, of Lincoln, Nebr., asked the 
following questions of every photographer 
who came to him for advice after his talk 
on business efficiency in the studio. We 




The "Hi-Power" Twin Arc Lamp 

A COMPLETE UGHTING EQUIPMENT 

Not only is it a convenient outfit but it is unequalled for dependable 
performance, ease of manipulation, simplicity of control and maximum 
efficiency at minimum operation cost and there is no fire rUk. The re- 
flector catches all sparks and dirt making the outfit safe and clean. 

"Ten to fifty thouMond candlmpower tvith a twUt ef thm wrUt,** 
A pottal Witt bring you "MORE UGHT ON THE SUBJECT* 

ASK YOUR DEALER TO SHOW YOU THIS UGHT 



The Photogenic Machine Company 



S12 AndrmwB Avo. 
YOUNCSTOWN, OHiO 
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Use the light that 
is soft — that has vol- 
ume — that is safe. 



WRATTEN 
SAFELIGHT LAMPS 

Produce a soft, indirect light that does not cause eye strain. 
The Safelights are spectroscopically tested — they transmit 
a great volume of light but it is light which can be used 
with safety. Series 2 Safelight furnished with lamps unless 
otherwise specified, Safelights are interchangeable. 

Wratten Safelight Lamp No. i, as above ^lo.oo 

Do. No. 2 without slide for white light 7.50 

Series i Safelight for film or plates, not color 

sensitive, 8 x 10 1.25 

Series 2 Safelight for orthochromatic film or 

plates, 8 X 10 1.25 

Series 3 Safelight for panchromatic film or 

plates, 8 X 10 1.25 



EASTMAN KODAK COMPANY 

ROCHESTER, N.Y. 

All Dealers' 
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For roundness and brilliancy 
for the best possible repro- 
duction of the scale of 
the negative — use 




The paper without a 
disappointment 



EASTMAN KODAK COMPANY 

ROCHESTER, N.Y. 



All Healers' 



Digitized by 



Google 



586 



Abel's Photographic Weekly 



^^Agfa^^ Standard Developers 

ARE AGAIN ON THE MARKET 
Tour Stock Hoiis* can now supply yon 

Rodinal Ortol Amidol 
Glycin Eikonogen 



4fc 



INSIST ON THE AGFA" BRAND 

Sagamore Chemical Co., Inc. 

213-21S Water Stnot - - Now York 

Sote Aaaurlcut Aguits 

HIR8CH %L KATE 

239 Grant Ave. SAN FRANCISCO, CAUP. 

Pacific Coast Distributors 




HOW TO BECOME A 

PROFESSIONAL 
PHOTOGRAPHER 

CARNINO $35 TO tlCS A WEEK 

An interesting illustrated 
booklet (free) on choosinsr a 
vocation, the exceptional op- 
portunities PhotoKraphy offers you and how to 
avail yourself of these advantages. 
Motion Picture — Commercial — Portraiture 
Three to six months' course. Practical instruction. 
Modern equipment. Day and evening classes. Easy 
terms. Cameras and materials furnished free. 
Call or write for Catalog No, 40 

N. Y. INSTITUTE OF PHOTOGRAPHY 

m W. 36th St., N. Y., or 505 State St., Brooklyn 



HIGGINS' 




PHOTO 

NOUNTER 

PASTE 



The kind you are sure to use 
with continuous satisfaction. 



AT DEALERS GENERALLY 



ClIASJ.HIGGINS,&CO.IIfrs. 

271 Ninth Stratt BROOKLYN. N. T. 
Braachtt: CUcsf*. LmJoi 



14. Do you have any system of knowing 
exact costs? 

15. What kind of advertising do you em- 
ploy? 

16. Did you ever use any coupon system? 

RETOUCHING 

Retouching — Special attention and promptness to 
all mail orders. All work driven my personal atten- 
tion. R. Urban, 1721 W. 47tli St.. Chicago, HI. 

11-26-4-C.EOW 

STUDIOS FOR SALE 

For Sale — Harrison's Photo Studio in Far Rocka- 
way, N. Y., established twenty-five years. One of the 
best paying studios in New York. Wish to retire, will 
sacrifice. Act quickly. For information write or call. 

ll-S-4 

For Sale — Studio in city of forty thousand. Fully 
equipped. Doins $10,000.00 per year. Foltx & Ken- 
drick. Wilmington, No. Car. 11-12-5 

Studio for sale in town of 6000. Good small towns 
near. No opposition. Fine chance here for yoang 
man. Best of reasons for selling. Address photo- 
grapher, 322 Mifflin St., Huntingdon, Pa. 11-26-2-0 

Studio equipped to 8x10, large skylight, four rooms 
furnished apartment, population 5000. Old establish- 
ment. Fine opportunity for man and wife. G. Monte. 
Montgomery, W. Va, ll-'^6-l 

For Sale — The finest studio and business in a eitr 
of Chicago. Will sell or trade on a small town stu- 
dio. Urban Studio, 1721 W. 47th St., Chicago. ID- 

11-2W-E0W 
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Studio Managers: Attention! 



DO you know that in recent years photography has become one of 
the leading professions of the country — not only in dignity of 
employment but as a paying business? 

Do you know that perhaps the chief factor in this progress has 

been the improvement and increasing use of better lighting equipment? 

Are you keeping abreast of the times in this great "better-light" 

movement? Do you use spotlamps, auxiliary lamps, studio lamps, 

home portrait lamps? 

Send for full infomuUion, indicating 
lamp mott intmrmttmd in 

THE HALLDORSON COMPANY 




1770 Wilson Avenue 



CHICAGO 




Electric Spotlight, Style 00 
Electric Spotlight, Style A 
Electric Spotlight, Style B 



Concentrating 
Spot Lamp 



Halldorson Electric 
Studio Lamp 



Home Portrait Electric Lamp 




Arc Lamp Cabinet 



HALLDORSON ELECTRIC LAMPS 
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DEALERS WHO WANT YOUR TRADE 



AI.BANY, N. Y.— F. 

465 Broadway. 



E. Colwell 4k Co., 



ATI.ANTA, OA.— Glenn Photo Stock Co., 

Eastman Kodak Co., 183 Peachtree St, 

ATr.ANTA, OA.— Sonthcrn Photo Material 
Co., 83 Peachtree St. 

BAI.TIMORE, MD.— J. SuHsman Photo- 
Stock Co. , 223-225 Park Avenue. 

BIRMINGHAM, ALA.— Russell Photo Sup- 
ply Co., 2229-2231 Secon d Avenue. 

BOSTON, MASS. — Robey - French Co^ 

Eastman Kodak Co., 38 Bromfleld St. 

BOSTON, BIASS.— Ralph Harris 4k Co., 

22-26 Bro mfleld St. 

CEDAR RAPIDS, lA.— Camera Shop, 

306 Second Ave.. Bast. 

CHICAGO, ILL.— Ralph J. GoUen, 1128 
Argyie St. 

CHICAGO, ILL.— Norman-WlUets Photo 
Supply, Inc., Le Moyne Bldg., 150 North 
Wabash Avenue. 

CHICAGO, ILL.— Sweet, Wallach 4k Co., 
Eastman Kodak Co., 133 North Wabash 
Avenue. 

CHICAGO, ILL.- Western Photo & Supply 
Co., 328 W. Madison St. 

CLEVELAND OHIO— The Dodd Company, 
648-52 Huron Road. 

CLEVELAND, OHIO— The Fowler & Slater 

COm 806 Huron Road. 9. E. 

CINCINNATI, OHIO-The Huber Art Co., 

124 W. 7th Street 



JACKSONVILLE, FLA.— H. 4k W. B. Drew 
Company. 



KANSAS CITY, MO. 
graphic Supply Co., 



Kansas City Photo- 

1010 Grand Avenue. 



LOS ANGELES. CAL.— Howland 4k Dewey 
Co., Eastman Kodak Co.. 510 South 
Broadway. 

MILWAUKEE, WIS.— Milwaukee Photo 
Materials Co., Eastman Kodak Co.. 427 
Milwaukee Street. 



MILH'AUKEE, WIS.— Henry 

238-240 West Third Street. 



Relmers, 



DALLAS, TEXAS— Geo. H. Plttman 4k 
Bro., Paciflc and Ervay St. 

DENVER, COLO.— Denver Photo Materials 
Co., Eastman Kodak Co., 620 16th Street. 

GALESBURG, ILL. — Osgood Photo Supply 
Co. ^___ 

INDIANAPOLIS, IND.— The H. Lieber 
Company, 24 W. Washington Street. 



MINNEAPOLIS, MINN. - Northern Photo 
Supply Co.. 902 Nicollet Ave. 

MINNEAPOLIS, MINN.— O. H. Peck Co., 

Eastman Kodak Co.. 114 So. 5th St. 

NEW ORLEANS, LA.— Standard Photo 
Supply Co., Ltd., Eastman Kodak Co.. 
125 Baron ne Street. 

NEW YORK CITY— Georffe Murphy. Inc.. 

57 East 9th Street. 

NEW YORK CITY— New Y^ork Camera 
Exchange, 109 Fulton Street. 

^^ «r^9?^ ^CITY— Willouyhby, In". 

110 W. 32nd Street. 

OMAHA, NEB.— The Robert Dempster Co., 

Eastman Kodak Co. 

PHILADELPHIA. PA.— John Haworth Co., 

Eastman Kodak Co.. 1020 Chestnut Street. 

ST. LOUIS, MO.— Hyatt's Supply Co.. 

417 N. Broadway. 



ST. LOUIS, MO.— W. 

6 South Broadway. 



Schiller 4k Co., 



ST. PAUL, MINN.— Zimmerman Bros., 

Eastman Kodak Co., 380 MinneRota St. 

. SALT LAKE CITY, UTAH— Utah Photo 
Materials Co., 423 Main Street. 



TOLEDO, OHIO.— George 

602 Summit Street. 



Kohne, 



WINNIPEG, MAN., CAN-Duffin & Co., Lim- 
ited, 472 Main Street. 



MISCELLANEOUS 



Attractive Gummed Labels! Interestine samples 
Free! All kinds of advertisins stickers, business 
seals, and rubber stamps. Ekiward Harrison, "Gen- 
eral Printinff," 940 Homestead St., Baltimore. Mary- 
land. 11-12-4.C 

Wanted — One 5x7 Speed Graphic without lens; one 
6x7 reducing back for 61/^x8^ Empire State No. 2. 
State condition and price. College Photographer, Ag- 
ricultural College. No. Dak. 11-19-2 

FOR SALE— Pako Electric Dryer, $150.00; Pako 
Printer, without cabinet, $50.00 ; two Sterling Tanks, 
$10.00 : Beattie Spotlight* $55.00 ; Northern Light, 
$40.00. All in good condition. Closing business. Good- 
win Studio. Mandan, North Dakota. 11-26-1-C 

HYDROCHINONE 



Wanted— 8x10 King View Camera in good condi- 
tion. State best price. Reply. Trinity Court Studio. 
818 Sixth Ave., Pittsburgh. Penna. 11-19-2 

For Sale— 6'/^ inch Cirkut outfit. 12 inch Goerx 
Celor, and 6'% Tessar I-C. Make offer or will trade. 
N. A. Berthol, 1711 Minion Ave., Cincinnati, O. 11-26-1 

For Sale— Two Drum Duplex Print Dryer, in irood 
shape, $50.00. Latest model. 18 inch Verito Lens. 
Box 381. Indiana, Pa. 11-26-1 

For Sale -No. 6 Heliar lens, good condition, $165.00 : 
one 5-D, Dallmeyer, good condition, 17 inch. $126.00. 
Peterson Studio. Room 26 McKinnie Bldg.. MoUne, 
111. 11-26-1-C 

Wantcti to Buy— 14 or 16 inch F/6.S Voigtistnder 
Collinear. Douglass Studio, Indiana, Pa, 11-26-1 



Finest (Imported) German 
1 oz. Sample by mail 12c 

W. HEUERMANN new york city 



ne New Packard Ideal Enlarm Slidtor 

For enlarging and copying 

Fitted with ruby non-actinic wings 

Is Absolutely Safe 

ASK YOVR DEALER 

Manufactured by 

MicUcui Photo Shatter Co. ■^iS^ 
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>THE HOUSt THAT 5HIPS PRONJTIY 




The All-Purpose 
Photographic Light 



TOURING the Fall and holi- 
da5> season — ^Ken tKings 
are rusKed and slip-ups com- 
mon — tKe pKotograpKer wKo 
gets Kis mountings from Gross 
of Toledo enjoys tKe com- 
fortable feeling ^hicK comes 
from knowing 4iat Kis mount- 
ing worries, at least, are well 
taken care of. 

Prompt service at all times is 
tKe Gross motto, and tKis com- 
bined ^itK a reallj) KigK-grade 
product at a feiir price, makes a 
combination dijficuli to equal, 
and impossible to beat. 

SKift your mounting worries 
to our sKoulders. 




g 




»0 



WRITE NOW FOR DETAILS 

He BUTLER-SANKER Co. 

Man ufactuvf 
321 Frankfort At«. CleT«Uiid, Ohio 
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CLASSIFIED ADVERTISING 

Italic type at double the rates quoted. 
Count every word, number and initial, includ- 
tns: heading, name, and address. CASH MUST 
ACCOMPANY ORDER. Advertisements not 
accompanied by remittance will be returned. 
Help Wanted Advertisements, when desired, 
will be repeated until order is cancdled. 
Miscellaneous and Studio For Sale Advertise- 
ments will not be accepted on that basis. 



SITUATION WANTED: Under 80 woids, one 
insertion free. Additional words. 2c each. 
Extra insertions, 2c per word. No advertise- 
ment less than 60c 

HELP WANTED: 3c per word. No adver- 
tisement less than 75c 

MISCELLANEOUS and RETOUCHING: Sc 
per word. No advertisement less than 7Sc 
STUDIOS FOR SALE: 6c per word. No ad- 
vertisement less than $1.00. 
ANSWERS IN OUR CARE: 10c extra for 
Each Insertion. 



For Rent—Photoifrapher's studio, 100x22 ft. Best 
location in city of excellent opportunities. Now oc- 
cupied by leading photographer. Available January 
Ist, 1922. Write to Sol. Levitan, Madison. Wis. 
11-26-2-C 

For Sale— 19 inch Eastman Portrait Lens, jjood as 
new. First check for $65.00 takes It. G. L. Gullick- 
son, DeKalb. III. 11-26-1 

Wanted — After Januai-y first, ground floor studio 
only. Preferably with living rooms. Must be first 
class proposition and bear investiKation. Address •P-4, 
care of this journal. 11-26-2-C 



HELP WANTED 

The insertion of an advertisement under 
"Help Wanted" carries with it the obligation 
on the part of the employer to answer every 
response to his advertisement, if only with a 
postcard, and to return samples of work, etc., 
promptly. The editor of Abel's will appre- 
ciate being advised when employers fail to 
accord this courtesy to employes. 



Wanted — Photographer for studio in Ohio town of 
20,000. Must be proficient in retouching and printing. 
State salary wanted and give references in first let- 
ter. S-9, care of this journal. 10-1 5-TF 

Wanted — A-1 professional portrait printer. One 
who can operate preferred. Unless you can deliver 
the goods, do not apply. W. O. Breckon Studios, 
Forbes Bldg., PitUburgh, Pa. 11-19-2 

Salesman. Calling on southern photographers and 
art dealers to sell popular line of picture frames. 
Established trade. May be carried in connection with 
other line. Exclusive territory, liberal commission. 
Also one for New York City. State experience and 
give references. Address L. M. Johnson, 1635 Fulton 
St., Chicago, III. 11-26-2 

Wanted- First class all-around man. State expe- 
rience with Inferences and send samples of work. 
Steady position to the ripht man. Address, The 
Smoot Studios. South Milwaukee, Wise. 11-26-3 

Wanted An A-1 oj>erator, for high class studio. 
Permanent position. Working conditions good. State 
references and salary in first letter. Answer H-1, 
care of this journal. 11-26-4 

Wante<i At once, good printer and dark room 
man. One who can handle portrait and commercial 
work. Steady position to good clean workman ac- 
customed to high grade work. Send full particulars 
as to age, salary expected, experience, etc., in first 
letter. Mueller Studio, Newark. Ohio. 11-26-2 



SITUATIONS WANTED 

The insertion of an advertisement under 
"Situation Wanted" carries with it the obli- 
gation on the part of the emph>yee to answer 
every letter he receives in response to bis 
advertisement for a position, if only with s 
postcard. The editor of Abel's will appreciste 
being advised when employes fail to accord 
this courtesy to employers. 



6000 DOLLARS is what I want, and can make, u 
manager on salary and oommiasion if the studio is 
in a town of 200,000 or over. I am a first^dass pho- 
tographer, studio, home, and commercial, and am an 
efficient business man. If interested write P-S. care 
of this journal. ll-lft.2-G 

Wanted— Position as printer. Seventeen years ex- 
perience. Can assist in other branches. Address F4, 
care of this journal. Il-IM 

Position wanted as operator by a first<lass all- 
around man. Can manage studio. Eleven years ex- 
perience. Address N-6, care of this journal. 11-194 

Position wanted by printer and retoucher. First 
class all-around workman wants to make a change. 
B-2, care of this journal. 11-2S-1 

A young man desires position in first class studio. 
Experienced in all branches connected with the stu- 
dio. Can furnish good references. George T. Conrad. 
914 Franklin St., Reading, Penna. 11.2$-i 

Open for position December first young married 
man, nine years experience. Capable of fillin? any 
position with the exception of retouching. Want 
steady position. Address W-12, care of this louraal. 

An expert retoucher, etcher, and background work- 
er desires a permanent position with a really good 
class studio. Could assist other portrait branches oc- 
casionally if desired. Have had fourteen years ex- 
perience, age thirty, and a gentleman. Can be free 
in January. Reason for wishing a change given in 
first letter. Box R-1, care of this journal. 11-264 

Thoroughly capable commercial photographer and 
all-around man in studio wishes position. Eighteen 
years experience. W-3. care of this journal. 11-26-1 

Experienced operator, retoucher and miniature 
artist, connected with one of the finest studios, de- 
sires a change. $50.00 per week. Address B-4. eare 
of this journal. 11.2if-2 

Wanted position as aU-around man. Seventeen 
years experience, married, thirty-seven years dd. 
Best of references. Prefer the east, but will go any- 
where. Address H-2, care of this journal. 11-26-1 



Do YOU want a Rmal Shuttmr? 
One that will never need attention. 
One that it guaranteed for life. 
No repair bills — always on the job. 

Ask your dealer for the Golden Silent Shutter. If he has none in stock 
send us his name. 

STE:RLJNG MF'G. CO., Beaver F*all«, Pa. 
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Use the light that 
is soft — that has vol- 
ume — that is safe. 



WRATTEN 
SAFELIGHT LAMPS 

Produce a soft, indirect light that does not cause eye strain. 
The Safelights are spectroscopically tested — they transmit 
a great volume of light but it is light which can be used 
with safety. Series 2 Safelight furnished with lamps unless 
otherwise specified. Safelights are interchangeable. 

Wratten Safelight Lamp No. i, as above ^lo.oo 

Do. No. 2 without slide for white light 7.50 

Series i Safelight for film or plates, not color 

sensitive, 8 x 10 1.25 

Series 2 Safelight for orthochromatic film or 

plates, 8 X 10 1.25 

Series 3 Safelight for panchromatic film or 

plates, 8 X 10 1.25 



EASTMAN KODAK COMPANY 

ROCHESTER, N.Y. 

All Dealers' 
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The No. 9 
Century Studio Outfit 

Large heads in portraiture are becoming more popular. They necessitate a 
long focus lens and a long bellows extension. This combination produces better 
drawing and perspective. . 

The Century Studio Outfit No. 9 with its extra long bellows extension has a 
focal capacity of 30 inches, sufficient for practically any long focus portrait lens. 

The No. 9 outfit is also equipped with the Eastman Double Cut Film 
Holder in 5 x 7 and 8 x 10 sizes making for simplicity and smoothness in operating 
the camera and conserving the photographer's energy. 

See it at your Stock House 

Eastman Kodak Company 

Century Camera Department ROCHESTER, N. Y. 



Gross Circulation 3,161 GUARANTEED O 1 /^O 

Net Sales Through Dealers 121 NET PAID < I hfl 

Gross Mafl Grculation. 3,282 CIRCULATION jj^jfc^^ 

^ Prof fiKsional Circulatioii Onlv"^ 
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Negatives made on HAMMER PLATES are uniquallted 

for brilliancy, richness of detail and color vilues. 

HAMMER PLATES are speedy and reliable. 

Their record proves their claim. Special 

brands for special needs. 



Hammer's Special Extra Fast (red label) and Extra Fast (blue label) 
Plates for field and studio work and 

Hammer's Extra Fast Orthochromatic and D. C. Orthochromatic 
Plates for color values. 




Hammer Dry -Plate Company 

Ohio Ave. and Miami St. - St. Louis^ Mo. 

GET WHAT YOU WANT WHEN YOU WANflf 

Speed 
True Color Value 
Even Distribution 
Twenty-Four Hour Service 

ALL IN THE ILLUMINATION THAT YOU GET FROM 

COLUMBIA PHOTOGRAPHIC CARBONS 

Made to fit all Photographic Lamps 
Write for complete story 

National Carbon Company, Inc. 

Cleveland, Ohio San Francisco, CaL 

CANADIAN NATIONAL CARBON CO., Ltd. • Toronto, Ont. 



AD NO. 841121 
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SHRINKAGES. An analysis of present conditions by a leading bank- 
ing institute of this city shows an interesting comparison of the 

shrinkage in business in various parts of the country. It appears that 
the Cleveland Federal Reserve District has suffered the greatest shrink- 
age, approximating 31% during the past year as against only a 9% shrink- 
age in the Richmond (Va.) district. This is due mostly to the great de- 
pression in the steel and iron industries which are so largely located in 
the Cleveland district (which includes Pittsburgh). New York has only 
suffered a 13% shrinkage, Chicago, 19%; St. Louis, 21%; Boston 24%, 
and Kansas City 27%. 

This is in business taken as a whole. Some businesses have suffered 
more than these figures would show and others much less. Among these 
is photography, for while there is and has been a considerable slackness 
in studios all over the country, the percentage of loss over last year's busi- 
ness (mind you, we do not say over the business done in 1919) is probably 
very small indeed and the prospects for a good Christmas season are such 
that any loss incurred during the year will likely be made up. 

A year ago we said in these pages that the time when sitters would 
walk unsolicited through studio doors was past and that the studio that 
vrould keep itself normally busy would have to be up and doing. The past 
year has proved this. We know of many studios that have gone ahead, 
that have had the appointment book filled every day and that have no 
complaint to offer as to business conditions. Such studios have been man- 
aged by business getters who realize that the way to keep down destructive 
overhead expense is to keep the help busy and who therefore have ferreted 
out ways and means to get the public into reception rooms. That mailing 
list we talked about last week is one of the most potent ways. 

The next few weeks are going to be busy ones for portrait makers. 
More and more people are catching on to the idea that photographs, well 
made, and inexpensively framed, are welcome gifts and that half an hour 
given to a sitting eliminates a whole lot of worry about what to give 
and how much to spend for it. But when the new year comes around, there 
vdll be time for serious thought and then is the time to lay plans to avoid 
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ONE Thousand at K. C, Gus Hostetler, president of the P. A. of A. 
last week made definite announcement as to the date and place of 

the 1922 International Convention. 

For the first time in the history of the association, the convention 
will be held in the spring instead of during the summer months and of 
course, this change has produced a flock of inquiries as to why and 
wherefore. 

The week of May first, 1922, is the date chosen. Had an earlier date 
been available, the convention would have been held even sooner. And 
here's the chief reason for this change. The photographers of Kansas, 
Missouri, Nebraska and around there have been holding their conven- 
tions during the spring and have found that time of the year entirely 
satisfactory. They asked to have the International meeting also in the 
spring and as they are the ones to be mostly considered this coming 
year, for they will be very largely in the majority at Kansas City, it was 
natural that the Board should concur with their wishes. Further it was 
a case of either taking the May date or one at the end of August, and those 
who have visited Kansas City in August know that it is quite liable to be 
uncomfortably warm. The month of May should be a delightful one, the 
roads will be in good condition and a brief vacation at that time will do 
every one a world of good. 

Look further into this date and you will see that it fits in well. In the 
middle west, a very large percentage of studios do amateur finishing in 
the summer, but that does not really begin till toward the end of May. 
Again, the date will hardly interfere with school work, for the making of 
class and fraternity pictures for school and college annuals is all over by 
that time and the work of public school graduating classes has hardly be- 
gun. Then once more, Easter comes on April sixteenth and the little 
Easter rush is over and most of the money taken in, so every one can 
afford to take a few days off without too much depreciation of the bank 
balance. 

It seems more than likely that railroad fares will be lower next year, 
due to the removal of the transportation taxes and besides we shall prob- 
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ably have a reduced convention rate. So everything looks mighty brigrht 
for the 1922 convention. It will be ten years since a big convention was 
held in that part of the country and the Missouri Valley photographers 
have always been good convention people. 

Another radical change will be made in the method of conducting: 
the convention. The picture exhibits and the displays by the manufac- 
turers have grown so rapidly that the K. C. Convention Hall will be need- 
ed for these alone. Further, it has been shown pretty conclusively that it 
will not do to hold lectures in the same hall where the manufacturers 
have their displays. The confusion and noise cannot be avoided. So the 
lectures and demonstrations will all be held in a theatre situated about 
sixty yards from the Convention Hall and to avoid going to and fro from 
one building to the other, all the meetings, lectures, etc., will be held in 
the theater in the mornings, during which time the Convention Hall will 
probably be closed, and then in the afternoons there will be no meetings 
at all and the Convention Hall will be open for inspection of the picture 
exhibits, manufacturers' displays and other features which are being pre- 
pared. At this distance it looks like a mighty good arrangement. The meet- 
ings will be assured of maximum attendance as there will be no distract- 
ing features to keep the members away and in the afternoons the manu- 
facturers will not be called upon to close their displays or to quit doing 
business because of some intervening demonstration or lecture. 

President Hostetler has suggested as a slogan "One Thousand Pho- 
tographers at Kansas City." 

He i3 modest enough in his desires but even a thousand photographers 
will make it the biggest convention ever held by the P. A. of A. So let's 
make it a thousand at least. 

Start a savings account in your bank right now, marking it Conven- 
tion Fund. Five dollars a week deposited to that account and your trip 
will be paid for. And if you are apt to be forgetful, instruct your recep- 
tionist to mail you a bill for five dollars for convention fund each week 
and pay it as you would any other bill. 



This Week's Supplement studio, of Reno, Nev., is retouched too 

much. The spot light is too harsh. The 

Criticisms by I. Buxbaum, Brooklyn, N. Y. spacing is good and the pose of the head 

THE lady with hat, by the Camp Art ^^i*® pleasing. 

Company, Jamestown, N. Y., is well ' " ' 

spaced; the light on the head is well bal- j^ q^ y^^ f «^^^^ 

anced. There is a little too much space on a J • • >» 

the left side of the figure. Toning down Advertising 

the ornament on the hat and the white col- 'TPHE Heyn Studio, of Omaha, Nebr.,feel 

lar a trifle would greatly improve it. 1 that the motion picture theatre should 

The beauty contest winner, by I. W. not be overlooked as a medium for advertis- 

Dicken, of Fostoria, Ohio, is not well ing, but they have gone a step beyond the 

spaced, and the light on the cheek is too lantern-slide method of the average stu- 

chalky. dio. They have films made showing a baby 

The photograph by J. W. Maurer, of Gal- portrait almost full size of the screen. A 
veston, Texas, is placed too far in the man^s hand appears and sig^s the photo- 
center of the picture. The side light on graph with a brush and then underneath, 
the right is particularly objectionable, as the words "Have your baby photographed 
it makes the face appear swollen. on its birthday" are faded in. Excellent 

The portrait of a man by the Riverside publicity, and the cost is not great. 
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THIS week we are publishing number 97 of our series of pho- 
tographers' advertisements. Readers who have clipped these 
advertisements each week have by now a most valuable file of ideas from 
which to make up ads for their own use. This week's advertisement may 
not strike you today — six months from now it may be just what you want. 
If you don*t file your copies, at least keep these ads. 



I Why not 
Solve that 
Christmas 
Gift Problem 
Now? 



THIS IS PHOTOGRAPH WEEK 



PHOTOGRAPH 

is the concrete represen- 
g^l tation of your absent per- 
J sonality — it keeps your 
memory green though you may be 
thousands of miles away. If you 
were called away tomorrow would 
you have a photograph to leave 
behind ? 

Why not make arrangement 
TOMORROW for a sitting and 

Avoid The Holiday Rush? 

The following photographers are 
putting forth their best efforts to 
give personal service and entire 
satisfaction and an early call will be 
appreciated. 



Aune-Ball Studio 

Mortfan Buildins 

Chas. Butterworth Studio 

408 Waahinerton. Main 2815 

Berger Studio 

Pittock Block. Bdwy. 4544 

Bushnell Studio 

Columbia Bld£r. Main 16i35 

Cann Studio 

826^ Washinsrton. Main 1402 



Davies Studio 

Liberty Theater Bldg. 
Main 9394 

Fink Studio 

Fleidner Bid?. Bdwy. 1545 

Hofsteater Studio 

165Vj Third St. Main 2781 

Markham Studio 

Selling: Hirsch Bldg:. Main 4088 

Molf itt Studio 

8461^ Morrison Bldfir. 
Marshall 3330 



Multnomah Studio 

Dekum Blder. Main 9078 

Peasley Studio 

407 Morrison St. Bdwy. 2837 

Peterson Studio 

214 Pittock Block. Bdwy. 233 

Stelfens-Colmer Studio 

Piatt Bldg. Main 1279 



Suddarth Studio 

407 £. Morrison at Grand 



fmmmm 




One of the quarter-page advertisements used by the studios of Portland, Ore. Interest- 
ing copy and well displayed. Although they are endeavoring to put over a "Photograph 
Week'* we did not see any reading matter in the newspapers referring to it. The papers 
shoruld have co-operated. 
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Chicago Photographers Meet 

CHICAGO'S Associated Portrait Photo- 
graphers held their November meeting 
at the Gibson Sykes & Fowler Studio, 
the evening of the seventh. Andy Hurter 
president and Lewis, as secretary read 
the minutes. There were about eighty 
members in attendance. A discussion on 
whether the society should take up an ad- 
vertising campaign on a co-operative ba- 
sis w^as the first matter on hand. Mr. Dia- 
mond had advocated the purchase of space 
in the elevated trains but the cost of this, 
some two thousand dollars for a half run 
for one month seem to be rather a deter- 
ring feature and the whole matter was fi- 
nally given over to a special committee 
to decide. This committee, later decided 
that it was now too late to do any effec- 
tive publicity and rather than spoil the 
chances of a bigger campaign early in the 



new year, the whole thing was dropped 
for the time being. Mr. Grandy, repre- 
senting the Aukerman Silver Recovery 
Unit, next got the floor and told the mem- 
bers something about this money-saving 
device. 

The speaker of the evening was J. C. 
Abel who at considerable length went in- 
to the matter of overhead expenses, cost 
figuring, causes of loss in the studio, etc 
A number of the members took part in 
the discussions that came up from time 
to time. 

Chicago's Associated Portrait Photo- 
graphers, started about the time when the 
Chicago retouchers thought they could lay 
down the law as to prices, closed shop 
and other questions, is now going strong 
as an organization. Meetings are held 
each month in one or other of the big 
Loop studios and frequent entertainments 
tend to keep alive the friendly spirit 
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Passe-Partouts for Show-Caae 
Samples 

A NY method of displaying samples which 
*^ preserves their freshness, at small cost, 
is of interest to photographers, so that it is 
worth while recalling a suggestion made 
some time back by the late Mr. Essenhigh 
Corke. His idea was to make a passe-part- 
out in which prints could be changed as re- 
quired, and to do this he took the usual 
glass and back and bound them together 
at the top and sides with two mounts be- 
tween, the lower edge being left open with 
a strip of the binding upon the face of the 
glass only. A thumb-hole was cut at the 
bottom of the backing card so that the 
mounts could easily be withdrawn. This 
method has the advantage of cheapness 
from the fact that all the work can be done 
at home and the material found in waste 
negatives and mounts. Narrow wooden 
frames have, of course, a better appearance 
if the cost be not objected to. If these are 
used they should be fitted with three-ply 
backs buttoned in so that no time need be 
lost in changing the prints. 



We Are AU Alike 

IN every business there are two problems 
which confront the business man. The 
first, and in all probability the most im- 
portant is how to hold the old customers. 
The second is how to get new ones. 

Most every business man we know will 
go to any expense to get a new customer 
and never give it a thought. Most ad- 
vertising is for the purpose of getting new 
customers. How about keeping the old 
ones? 

We read a story a short time ago about 
a business concern who spent over $200.00 
for traveling expenses and salary in order 
to secure a new customer, and then they 
took chances on not getting him. An old 



customer comes in and claims a 50c over- 
charge and he will talk, argue and possibly 
refuse it. Even if he allows it, it is not 
done with the proper grace and the result 
is a lost customer for 50c while it costs 
|200 to get another to take his place. 

One of our old friends who has operat- 
ed a studio for many years told us that 
no one representing any organization, ask- 
ing for contributions ever goes out of his 
studio without his giving them something. 
It may be only 50c but everyone gets some 
thing, and they get it with a smile and a 
cheery word. He is doing good advertis- 
ing, and the growth of his business shows 
that he knows how to handle a customer 
properly. 

Now the man in business for himself has 
many bosses, for every customer is a boss. 
It's a great deal better to let a customer 
impose upon you occasionally than to lose 
a lot of customers when they think they 
are in the right. From their point of view 
the allowance should be made. Give it to 
them — it is good business, even if in your 
own mind you feel that they are wrong. 
Better keep your old customers at a little 
cost than spend large sums of money to 
secure new ones. — Ohio Photo News. 



To Prevent Steaming Up of Win- 
dows and Show-cases 

DISSOLVE 100 parts by weight of fin- 
est cocoanut oil soap in water, boil to 
a clear jelly, and add, with constant stir- 
ring, 10 parts of tripoli, 5 parts of alum, 
5 parts of cream of tartar, and 5 parts of 
white-lead, all previously pulverized finely 
and intimately mixed. Pour the mixture, 
whilst still hot, into shallow tin moulds, 
when it will quickly solidify on cooling. 
For cleansing, moisten the window with 
lukewarm water, apply the soap with a 
rag, and polish with a dry, soft cloth. 



1 >'S'^«^- ' Off«. 



Floor plan of the Fergu- 
son Studio, Denison^ Iowa. 
Views of the reception 
room and camera room 
appear on page 532. 







Ml /rxw' 



RoOlM. \Vx\t^ 
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''Met" Section Honors Richard 
T. Dooner 

ON the evening of Wednesday, October 
twenty-sixth, the Metropolitan Section 
of the Professional Photographers' Society 
of New York gave a dinner in honor of 
Richard T. Dooner of Philadelphia, to mark 
the occasion of his election to membership 
in the Philadelphia Art Alliance as a pho- 
tographer. Mr. Dooner was asked to join 
the Philadelphia Art Alliance as a painter 
but declined on the ground that he would 
only accept membership as a photograph- 
er. After a couple of years of considera- 
tion the Art Alliance finally permitted 
him to submit photographs to their jury, 
and he was admitted. 

The Metropolitan Section feels unquali- 
fied admiration for his ability to persuade 
the jury that photography is an instru- 
ment in art, for they well know the pre- 
judice that has been ironbound for so 
many years and they applauded his 
courage. A collection of his choicest prints 
were hung around the room and made an 
interesting feature of the evening. As 
"Dick" is an old sailor the dinner was 
given in the Yacht Room at the Hotel 
Astor — so that he might feel at home. 

The Section also invited Mr. J. K. Har- 
riman of the A. M. Collins Manufacturing 
Co., Philadelphia, to speak on "Community 
Advertising," Mr. Harriman made a very 
interesting talk, illustrating his remarks 
by specimens of advertising from many 



lines. Thirty-six were in attendance — Pirie 
Mac Donald in the chair. 

The Dark Room Floor 

RECENTLY, in the dark-room of a 
commercial photographer who prides 
himself on his labor-saving devices, we 
noticed an arrangement which does a 
great deal towards keeping the dark-room 
floor free from litter at the minimum ex- 
penditure of labor. An assistant was 
sweeping up the floor of the room, and we 
expected to see him stoop to gather to- 
gether the accumulation of plate wrap- 
pings, separators, and other paper refuse 
which in many dark-rooms is scattered on 
the floor. Instead, he opened the door of a 
small cupboard on the floor level in the 
comer of the room and there, inside was a 
hole in the floor about 8 or 9 inches in di- 
ameter, into which the collection of rubbish 
was quickly delivered with a stroke or two 
of the broom. A visit to the basement show- 
ed that a piece of wide stove piping was con- 
nected to the hole, and immediately below 
it a sack was placed for the collection of 
the paper refuse. There are, no doubt, 
many dark-rooms, such as those situated 
in basements or immediately above rooms 
required for more ornamental purposes, to 
which this arrangement cannot be ap- 
plied but in those in which it is possible 
the plan is plainly a most effective one 
for keeping the floor of the room in a 
neat and tidy condition. 



Richard T. Doanr 
er, of Philadel- 
phia, Pa.y as pcf- 
trayed by Ptru 
MacDonald, of 
New York City^ 
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y. E. Orr, of the Orr-Kiefer Studio, 
Columbus, Ohio, died on October twenty- 
third at his home. Death was due to ex- 
haustion following a nervcnis breakdown 
during the summer, Mr, Orr was a very 
well-known professional photographer and 
was also prominent in Masonic circles, 
Mrs, Minnie Orr will continue the studio 
under the old name, 

Mohawk Valley Section, P. P. S..of N. 
Y., met at the studio of F. E. Abbott, 
Little Falls, on October twenty-sixth. 

A suit for a hundred thousand dollars 
brought by the late Prof. Richard L. Gam- 
er against Underwood & Underwood for 
printing and distributing a picture which 
Gamer alleged created the impression he 
had been photographed kissing an ape, was 
dismissed on October twenty-sixth. Profes- 
sor Gamer died several months ago and no 
one appeared to represent his estate. 

Colegrove Bros,, the well known en- 
larging house, of Buffalo, N, Y,, recently 
suffered a loss of $5,000 through a fire in 
their studio, caused by an explosion of 
axdd. 

At last we appear to have a case of a 
lens thief being caught. The studio of 
Fred A. Schutz, 613 Fourteenth St., N. 
W., Washington, D. C, was "jimmied" 
and entered on the night of October thir- 
tieth and a considerable amount of lenses 
and supplies taken. The following day a 
young man giving his name as Charles 
Moore, Gary, Ind., was arrested when he 
called at the Union Station to get a 
package that had been checked and was 
found to contain the missing supplies. 
Moore also travels under the alias of 
Charles Mays, and while he denies the 
Schutz burglary, has been identified as a 
Charles McGuire, previously arrested for 
robbery in Ohio. Mr. Schutz will be glad 
to hear from any photographer who had 
lenses stolen in the last few years, espec- 
ially if any finger-prints were found. This 
is the second experience for Mr. Schutz, 
who lost five lenses by burglary in Feb- 
ruary 1920. 



Guy N. Reid, Fort Worth, Texas, sends 
us one of the announcements of a studio 
tea and exhibition held at his studio on 
November seventh and eighth. Hand-letter- 
ed in imitation of Japanese and printed on 
an unusual Japanese tissue, the invitation 
is decidedly novel. 

Va notice that the J, H, Wagenhorst 
Company, of Youngstown, Ohio, is now 
The Photogenic Ma/^hine Company? No 
difference in the well-known "Hi-Power" 
Twin Arc or anything like that; just a 
change of name. Same address as before, 
too, 

A. Carlson, for a long time located in 
Eveleth, Minn., has sold his studio and is 
now on his way to the Old Country. He 
intends to take a well earned rest. 

Apropos of Mr. L. C. Hodge's note on 
reception room salesmanship, which we 
published on page 458 of our October 
twenty-ninth issue, G. W. Jackson, of As- 
siniboia, Sask., Can., writes: "I back up 
the writer's argument fully as I have tried 
the plan he gives and have found it to 
work perfectly." 

According to a note in the Harrisburg, 
Pa, "News,** J, W, Roshon, photographer 
of that city, says that on the average 
thirty percent of convention delegates buy 
copies of group pictures. In every con^ 
vention, says Roshon, there are a goodly 
percentage of men who want a picture to 
take home as a souvenir, Roshon is at 
present suing another photographic con- 
cerrn in Harrisburg to prevent their filling 
orders secured by a member of their firm, 
formerly employed by himself, Roshon 
claims that this business was secured in 
the name of his otvn firm, and asks an 
injunction against the other studio. 

During the recent hearing of the United 
States Railroad Labor Board, in Chicago, 
which preceded the threatened strike, 
Warren Stone, president of the Brother- 
hood of Locomotive Engineers, created con- 
siderable excitement by chasing one in- 
sistent photographer down the street and 
across a vacant lot. 
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Gas Hostetler 
says: — 

A. H. Diekl, of Sewickley, Pa., first vice 
president of the Photographers Association 
of America* will have charge of the photo- 
graph exhibit at the convention at Kansas 
City during the week of May first and he 
is planning to make it the very largest and 
finest display that has ever been shown. He 
is already working out his plans for the 
decorations and hanging. They are to be 
very attractive. 

Let ^8 Go— to Kansas City. 

H. R. Pott, of Philadelphia, located for 
many years on Chestnut Street, has moved 
to 28 South Eighteenth Street, according 
to a notice just received. 

Hugo Stotz, of Fergus Falls, Minn., sends 
us a very neat and distinctive two-color 
circular he is sending out, entitled "The 
Christmas Gift Supreme." "In Business for 
Better Portraits," is Mr. Stotz* slogan. He 
believes in letting his customers know that 
he belongs to the P. A. of A., and uses 
the seal of the association on the back 
page of the circular. 



Getting the Utmost in Advertising 
Value From a Convention 

WHEN Miss Pearl Voss returned from 
the Minneapolis convention, the local 
paper in her town — Glenwood, Minn. — ran 
a front-page story about her success in 
having five portraits hung at the conven- 
tion. Not wishing to let a valuable oppor- 
tunity slip by, Miss Voss promptly plan- 
ned a little exhibit and studio tea. Besides 
extending a personal invitation to the 
various women's clubs in town, and in 
order to keep it from being too "exclu- 
sive," she published a general invitation 
in the local paper, in the reading columns, 
as follows: 

Miss Voss Invites To Studio Tea 
The Voss studio in Glenwood will be 
open to the public Monday and Tuesday 
afternoons of next week from 2:00 to 



Edwin Gore Dunning, formerly of Fiftb 
Avenue, New York City, has opened s new 
studio at 308 Atlantic St., Stamford, Conn., 
and sends us a most attractive announce- 
ment. He is also prepared to take home 
portraits by appointment. 

J. H. Brubaker, Grand Rapids, Mich., 
has sold his branch studio at Muskegon to 
L. R. Miller, of Lapeer. Mr. Miller took 
possession on October twentieth. 

Sixteen studios in Portland, Ore., have 
combined in a co-operative advertising cam- 
paign to boost the holiday business. They 
are using quarter-page space and very at- 
tractive copy, in the newspapers. 

The Heyn Studio, Omaha, Nebr., is do- 
ing some very good advertising in local 
theatre programs. Lester Heyn is using 
the inside front cover of the program, 
and his copy consists of nothing more 
than the sentence "Have your baby pho- 
tographed on its birthday." Underneath 
is the studio name and address. "What's 
remarkable about that?" say you. Only 
this — almost the entire space is taken up 
with a really good white backg^und pho- 
tograph of a baby, the kind of a picture 
that mothers are bound to talk about The 
halftones are 5" wide and 6" deep, leav- 
ing room for the copy below in large type 
and the script signature of the Heyn Stu- 
dio. Mighty good stuff, indeed. 



6:00 p. m. Miss Voss will have on dis- 
play at this time the portraits that 
were hung at the convention last week, 
together with a general exhibition of 
her latest work. Everyone who is in- 
terested in seeing this work is invited 
to call Monday or Tuesday afternoon 
and to spend a few social moments 
over a cup of tea. 

Of course, in a small town everyone 
reads the local newspaper thoroughly, and 
as a result. Miss Voss entertained some 
three hundred women and a few men, in- 
cluding all the "best people" in the to^v-n. 
Considered socially or from a business 
standpoint advertising of this sort is dis- 
tinctly worth while. Miss Voss writes: 
"People here are talking portraits now, 
and it's with considerable interest and 
some confidence that I'm launching out on 
my Christmas advertising campaign, for I 
know that it's going to count." 
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Focusing is automatic — there 
is no possibility of error be- 
cause the human factor is 
eliminated. An automatic 
cam is so perfectly coordi- 
nated with the movements of 
the camera that the slightest 
change in the size of image 
makes a corresponding change 
in its focus. 



The No. 2, 8x10 Eastman 
Projection Printer 

Produces enlargements from 8xio and all smaller sizes 
of negatives as simply, as accurately and with as great speed 
as a contact printer. Deliveries are now being made — 
order your printer today. 

The No. 2 Eastman Projection Printer complete, includ- 
ing stand, camera, Eastman 8xio Projection Anastigmat 
Lensy. 4. 5, set of two Diffusion Disks, Paper Holder and 
400 Watt Mazda Lamp, I675.00 



EASTMAN KODAK COMPANY 

ROCHESTER, N. Y. 
All Dealers' 
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The Ideal Studio 

By C. Brangwin Barnes 



I WAS wandering aimlessly in a strange 
part of the country; how or why I came 

there I had no idea, neither did I know, 
nor could I conjecture my whereabouts. 

It was while noting the names that my 
eye was caught by a window in which 
photographs were displayed, and my at- 
tention was at once riveted by such speci- 
mens of the photographic Art (with a 
capital A, Mr. Printer) as had never be- 
fore met my gaze. Having been connected 
with photog^raphy for over fifty years, I 
have seen many thousands of pictures 
produced, both in this country and abroad, 
but never before had I seen perfection. 
Yes, I speak advisedly, for after carefully 
inspecting the specimens in question for 
some minutes with the purpose of search- 
ing out any technical or artistic faults, I 
was compelled, nolens volena, to admit that 
they were, one and all, without fault or 
blemish. 

They were monochrome prints of a pleas- 
ing tint, perfect in posing, lighting, ex- 
posure, development, printing, even to the 
slightest detail of mounting, and I gazed 
upward to see the name of the genius 
who had so far superseded his fellows. 
It would seem he was not particularly 
egotistic, for the facia bore the simple in- 
scription, "The Ideal Studio." 

Anxious to know more, I passed through 
the open door, and found myself in what 
appeared to be a large drawing-room — one 
could hardly call it a studio, for it ap- 
parently contained none of what are gen- 
erally acknowledged studio appliances and 
accessories. The chairs, tables and furni- 
ture in general were such as might be 
found in any drawing-room. There was no 
camera stand or camera visible, and there 
was an entire absence of painted back- 
grounds, balustrades, etc., etc. There were 
no glass windows on either side, but in 
the very centre of the room was what 
seemed to be an enormous, many-sided 
lantern, and it was evidently from this, 
and this alone, that the lighting of the 
apartment was obtained. 

As I entered a suave, elderly gentleman 
advanced to meet me, and, giving me 
greeting, asked me if I desired to make 
an appointment. To this I replied that, 
although I had not come for that purpose, 
still I should be very pleased to have a 
sitting. Then I explained to him that I 



was a photogn^apher myself, and that, 
having been attracted by the beauty of his 
specimens, had entered in the hope of be- 
ing enlightened as to his methods of pro- 
duction. 

"I am pleased, indeed, to meet a brother 
photographer," he replied, "and certainly 
have no objection to giving you an insight 
into the methods in use in what I have 
called the Ideal Studio, but you will bear 
in mind that whatever standard of excel- 
lence I may have reached so far is as noth- 
ing to what I hope to be able to produce in 
the future. I have an appointment for a 
group of three children almost directly, 
so that you will be able to see at once 
how I work the lantern, which, yon see, 
is my sole source of lighting, and the 
rays can be thrown on any part of the 
studio by merely touching one of these 
switches," indicating, as he spoke, a series 
of small studs along the wall on the right- 
hand side of the apartment. Rapidly man- 
ipulating the same the light (and what a 
light!) was made to traverse the whole of 
the chamber, now tip, now down, now on 
the right, now on the left. 

"You will notice," he said, "that the 
light itself is of a pure white, and I may 
say that, although it is actinic as the 
brightest sunlight, it is still as soft as 
sunset." 

Then, taking from a side table what ap- 
peared to be a camera of the reflex type, 
he continued, 

"This is my camera with w^hich the 
main part of my work is done. You will 
observe that it has two lenses. They are, 
so to speak, twins, but instead of produc- 
ing two pictures they are so accurately 
manufactured and at the same time so ac- 
curately set that they produce only one, and 
as the lenses are practically reproductions 
of the human eye, the one picture produced 
is absolutely stereoscopic. The power of 
the wonderful light, in which radium plays 
a great part, and the rapidity of the 
special plates I use in addition, obviate 
any chance of movement showing, either 
caused by instability on the part of the 
sitter or by oscillation of the camera; in 
fact, I can allow the camera to swing, 
and the rapidity of the exposure is so 
great that the picture will still be per- 
fectly sharp and clear." 

Just then a lady and three children were 
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The MacAvoy Sisters 

NEW 

Background Carrier 

Advertisement of Nov. 5th. 



This Background Carrier 

Substantial 
Practical 
Artistic 

And PRICED within the Reach of EVERY Photographer 
is Designed and Manufactured by 

MacAVOY SISTERS 

BUCKHANNON, W. VA. 
Factory at Buffalo, N. Y. Write for Particulars 

AT. B. — The HMord ^^ Manufactured"^ should haue appeared instead of the ivord ^^ Patented"'' 
in the advertisement of No*v. 5th, 
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Successful 

Lantern-Slid 

Used In 

Movie 

Theatre 

Advertising 



No. 39: By Hostetter's Photo Shop, Freewater, Ore. 

(We toant to continue this series of lantern-sHd*' adirrtisements. Keep it going by sending 

of YOUR OWN) 



ushered into the studio, and the proprietor 
at once commenced to make himself agree- 
able to the youngsters, passing playful 
remarks, and asking if they had come to 
see his toys. Naturally, they looked around 
for the toys, which, so far, were not in 
evidence; but with a cheery "come on," he 
led them across the apartment, and, mo- 
tioning the eldest, a girl of about ten, in- 
to a low basket chair, he indicated to the 
two younger — ^boys — that they should take 
up position on the floor at her feet. I 
I could not but notice with what ease they 
at once seemed to take up natural and 
easy positions, and that without any at- 
tempt on his part to pose them or control 
them in any manner. Then, still smiling, 
he opened a small cupboard close at hand, 
from which he extracted two or three toys, 
which he handed to the children. But what 
toys they were: not the general type of 
thing, but something quite unusual; toys 
that, from their very novelty, at once 
drew the rapt attention of the kiddies. 
Then, on his touching a switch at the 
side, a panel behind the group drew up, 
revealing a recess containing all the ap- 
purtenances and appliances of a child's 
day nursery, and forming a throughly 
realistic background to the children. He 
then stepped away, still talking to them in 
a jovial manner, and, taking up the cam- 
era, there was a momentary click, after 
which he suggested that perhaps they 
would like to see some different toys. They 
at once followed him to another part of 
the studio, where a totally different pose 



was obtained without any attempt at con- 
trol on the part of the operator, and the 
panel at the back this time revealed a dif- 
ferent type of background. 

He did not hand them toys now, but» 
taking one in his own hands, which ap- 
peared to be a doll as large as an ordin- 
ary baby, he laid it on a table in front of 
him, the children meanwhile watching his 
every action with intense interest. 

"You see," he said, "this is a musical 
doll, a doll that goes to sleep w^hen it lies 
down, but when I stand it up it at once 
commences to sing," and, suiting the ac- 
tion to the word, he stood the doll on its 
feet. 

Whether it was a case of ventriloquism, 
or whether the doll contained something 
in the nature of a gramaphone, J could 
not tell, but the strains of a popular mel- 
ody at once became audible. At once there 
was another "click," and the picture was 
taken. 

The lady having expressed a desire to 
be taken also, a couple of exposures were 
made upon her; the first, with hat and 
coat, was posed in front of a recess which 
represented a conservatory, and the second 
in an up-to-date boudoir. Again I noticed 
that all the posing was obtained by sug- 
gestion only, and that in each case it was 
perfect. 

An intimation was then given that the 
sitting was over and that proofs would be 
sent during the evening, and the proprie- 
tor of the "Ideal Studio" and mjrself vrere 
once more left alone. 
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The Protecto Mailer 

(WITH PATENTED LOCKSEAL) 



The photo mailer business belongs to the studios — they have the 
first opportunity to sell them when they deliver the portraits. 
The mailer should not, however, be a commonplace affair, such 
as found in stationery and other stores, but one especially de- 
signed for studios. That is the reason for the Protecto Mailer 
— it's different — double scored and folded corrugated board — 
tough kraft paper — patented lockseal — and appropriately orna- 
mented with a design that imparts a photographic studio atmos- 
phere. 

Made in six sizes to hold from the smallest up to 12x14 mounters 
or folders. Prices range from $4.50 to $11.00 per hundred 

Sample of the C size (for 7x11 folders or mounts) free, and we 
will include, no charge, an attractively printed show card for the 
sales room or window. 

Get acquainted with this mailer today — it will bring you extra 
— profitable business — especially for the coming season. 



Xaprell, Loomis & Company 

(Eastman Kodak Company) Chicago^ Illinois 

THE LEADING CARD NOVELTY HOUSE OF JMERICJ 
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"Now," he said, "you will see the next 
part of the procedure." And, so saying, 
he opened a door close at hand, and we 
passed into a small lobby, and the door 
was closed again, while another door in 
front was opened, and we now passed in- 
to a second apartment; but what could it 
be? It certainly bore no resemblance to 
any kind of dark-room that I had ever 
seen. In the first place, it was filled with 
a radiant light, that appeared equal to 
ordinary daylight, but its color was inde- 
finable. It certainly was not ruby, neither 
was it green or white; then there were no 
sinks and no water, no developing dishes, 
and very few bottles on the shelves. In- 
stead of these, there were long benches 
on either side, and on these benches what 
appeared at first sight to be one or two 
gas ovens. 

Placing the camera on one of the bench- 
es, the operator opened the back and com- 
menced to take out the exposed plates. 

"But," I exclaimed, "how about all this 
light?" 

"Oh," replied he, "that is all right; this 
light is absolutely non-actinic, and will 
not fog the most sensitive plates yet pro- 
duced. Here, again, radium plays its part, 
but in a different combination from the 
light of the studio." 

He then proceeded to place the plates 
in an open rack, and, opening one of the 
ovens, placed the rack inside, closed the 
door, and touched a switch at the side. 

"There," he remarked, "in ten minutes 
from now those plates will be developed 
and fixed and ready for printing." 

"But," said I, "you have not put them 
in any developer yet." 

"Well," he replied, "my system of de- 
velopment is an adaptation — in fact^ an 
improvement — on the old Daguerreotype 
process. These plates are developed by 
fumes and without wetting. The gentle 
heat which generates the fumes in that 
oven is not sufficient to reticulate the 
softest gelatine film, and, as every expo- 
sure is always the same and every plate 
I use of the same rapidity, ten minutes is 



always the time occupied, and the fixation 
going conjointly with development, they 
will be quite ready in that space of time, 
especially as no washing is required, for 
no trace of anything deleterious remains 
in the film. 

"We shall just have time to partake of 
a glass of wine and a biscuit, and then our 
negatives will be ready for printing," he 
continued, "and by then my next appoint- 
ment will be due." 

"But," I queried, "how about retouch- 
ing?" 

"Therein lies one of the best points of 
my system," said he, "for the exquisite 
softness of the light obviates all necessity 
for retouching. Admitted that at times 
there may be a scar or some similar mark- 
ing which may require just a touch but 
even that is of so rare an occurrence as 
to be almost a negligible quantity." 

Having consumed our refreshment, we 
proceeded to examine the negatives, which 
were certainly the acme of perfection, 
both technically and artistically. My host 
then opened what appeared to be a second 
oven, but very much longer than that in 
which the plates were developed. 

"This," said he, "is my printing ap- 
paratus. The negative is placed in position 
at this point," suiting the action to the 
word, "and the paper superimposed. You 
will observe that the paper is already 
mounted, there being no moisture during 
development to cause trouble." 

So saying he produced from a box at 
his side a series of mounts, on each of 
which the paper was already affixed in 
position. One of these was placed on the 
first negative, once again the oven was 
closed and a switch touched: Almost im- 
mediately it re-opened to receive the sec- 
ond negative, and so on through the ser- 
ies. 

"Now," he said, "these negatives are 
printed automatically, each print receiv- 
ing exactly the same exposure, and they 
then pass on down the oven at a specially- 
regulated speed over the fumes of the 
developing and fixing compound, and in a 
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Association 


Place 


Date 


Secretary 




Middle AUantic States 


Pittsburgh, Pa. 


Feb. 27-Mar. 2 


Arthur S. Beacon, 
East Orange. N. J. 




PHOTOGRAPHERS' 
ASSOCIATION OF 
AMERICA 


Kansas City, Mo. 


May 1-6' 


J. C. Abel, 
421 Caxton Bldg., 
aeveland, Ohio 
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HALLDORSON 



ELECTRIC LAMPS 



^^^^P^ Which of these lamps do you want more 

^^^^y information about? Your request will 

H^^ bring full particulars by return mail. 

Angle Reflector JHE HALLDORSON COMPANY 

*< M»^_ 1770 Wilson Avenue 

^B^ CHICAGO 




Electric Spotlight, Style 00 
Electric Spotlight, Style A 
Electric Spotlight, Style B 




Concentrating Spot Lamp 



Halldorson Electric 
Studio Lamp 



Home Portrait Electric Lamp 




Arc Lamp Cabinet 
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few minutes will be deposited at the 
other end the finished production ready 
for delivery. Such is the process in daily 
use at the "Ideal Studio.'^ 

"In the next room I have installed 
what I call my publishing machine." And 
passing through another doorway we en- 
tered an apartment, down the centre of 
which ran a third of the oven-like contri- 
vances, but of a much more massive con- 
struction. 

"In this," he continued, "are printed, 
developed, and toned my series of post- 
card local views. In this end, you observe, 
is a framework, taking six negatives, each 



space being accurately bordered and spaced. 
In this box above I can place up to 500 
sheets of the sensitized card, each taking 
six postcards and making three thousand 
in all, though I scarcely ever have a run 
of so large a number of one subject These 
sheets drop automatically into place as 
the machine works, the back comes up and 
presses them into contact at the same 
moment that the radiolite is exposed upon 
them, and they then pass on as in the 
smaller machine, through the developing, 
fixing fumes into the fumes of a prepar- 
ation of sulphurous acid, which yields a 
fine brown tone, from there through more 



The Fountain Air Brush ^^^r*?!^' 
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Keep in Order 
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Over 30,000 

in eveiT}'- 

day use 



Send for Catalogue 95 W 
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JUST OFF THE PRESS 

and right in time for your Christmas advertising campaign : 

Oni Hunhrid Advertisihiiits 

for Phoiograpliors 

Tbird S«riM-(10S1) 

The Abel's latest book of ready prepared advertisements for photographic studios — one 
hundred new and original ads — a complete year's advertising campaigfn if you tear each 
one out and give it to the paper — a mine of ideas that will last you indefinitely if you 
prefer to adapt and rewrite them according to your own special requirements. 

IF YOU ADVERTISE AT ALL'-YOU CAN'T DO WITHOUT IT 
$3.00 per copy — postpaid 

ORDER THROUGH YOUR DEALER 
or dirmct from 

THE ABEL PUBLISHING COMPANY 

421 Caxton Building Cleveland, Ohio 



fumes which eliminate any acid that may 
be left on the film, which, as you see, is 
of a high enamel surface, and as that 
surface is in no way affected during the 
various processes, there is no glazing re- 
quired, which is another saving effected 
This machine I can start going at any 
time and leave in action any length of 
time, knowing that after the exact space 
of one hour 6,000 cards are being auto- 
matically deposited in a receptacle at the 
other end every hour that passes. And 
now having demonstrated the methods I 
will write you out the formulae," So say- 
ing, he took a seat at a desk, drew pens, 
ink and paper tow^ards him, when some 
wretched tootler outside started "Darda- 
nella" on a saxophone, and I woke to find 
myself in bed at home without my formula, 
and also without any knowledge of the 
whereabouts of "my dream studio." 

— B. J. of P. 



Live Society in British Columbia 

THE Vancouver and New Westminster 
Photographers' Association which was 
organized nearly a year ago primarily for 
the object of handling the Convention of 
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This Will Be 
Your T i'i^*^ 

Some 



Because it is the 
gives perfect gradat 

It is the flame arc 
to prevent chatterii 
stantly adjustable to 
of light you require, 
raising or lowering 

No trouble to install 
— no fire hazard — no 
sparks and a minimum 
cost of current con- 
sumed. 

The perfectly coun- 
terbalanced stand lamp 
is held at any height, 
from the floor up, and 
the wall mounted (fool 
proof) controller, as 
well as the lamp, bears 
the label of the General 
Electric Company. 

It is built to meet the 
of discriminating photoj 
have been waiting for 
justable flame arc wit' 
necessary refinements. 



115 Volt 60 
Cycle M C. 



■^ 



You can now get im\ 

through your deal 

formation, t 

Lorin E. 

Alliance, 
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Mr. Photographer:- 

When the traveling man from your favorite stock house 
drops in at your studio, and starts to talk mounts — 

Ask him to show you the Albany Photographic Card Line 

Albany Card & Paper Manufacturing Co. 

Mfrs. of Photographic Mounts Albany, N. Y. 



the P. A. of P. N. W. in Vancouver is find- 
ing the good fellowship so good that the 
Association is still going strong. On Sep- 
tember thirteenth over forty Vancouver 
members motored over to New Westmins- 
ter to be guests of Mr. RusselFs studio, 
and on October eighteenth assembled at 
the studio of Mr. Bridgman in Vancouver. 

Although the busy season had started, 
nearly every member was present. Sug- 
gestions were brought up for the good of 
the commercial men, and a debate arrang- 
ed on the "Advantages of Films and 
Plates" for the next meeting. 

The meeting was entertained by demon- 
strations of Draping by Mr. Aldrich of a 
local department store, who gave a lot of 
new angles on the use of drapery as ap- 
plied to window dressing, this was fol- 
lowed up by demonstrations of convention- 
al draping for photographic purposes. Ex- 
periments in lighting effects were shown 
by local men. The meeting finished up 
with an informal dance, which was very 
enjoyable, although President McKenrie 
sprinkled the floor with Alabastine in mis- 
take for dancing wax. 

It was also decided to postpone further 
meetings till after Christmas, third Tues- 
day in January. Mrs, K, McCrryny sec-treas. 




The "Hi-Power" Twin Arc Lamp 

A COMPLETE UGHTING EQUIPMENT 

Not only is it a convenient outfit but it is unequalled for dependable 
performance, ease of manipulation, simplicity of control and xnaximtun 
efficiency at minimum operation cost and there is no fire risk. The re- 
flector catches all sparks and dirt makinsr the outfit safe and clean. 

"Ten to fifty thousand canettmpowmr with a twist of thm wrist. " 
A postal will bring you ''MORE UGHT ON THE SUBJECT' 

ASK YOUR DEALER TO SHOW YOU THIS UGHT 

The Photogenic Machine Company si2 Andrews am. 

Succossors to J. H. WAGENHORST k CO. YOUNCSTOWN. OHIO 
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EASTMAN 
PORTRAIT BROMIDE 

A paper for better portrait prints 

Portrait Bromide has that special 
quality which reproduces the most 
delicate modeling of the portrait 
negative. Its pleasing tone and tex- 
ture — the richness of the carbon 
brown print secured by re-develop- 
ment enable one to duplicate the 
contact quality and effect. 

Supplied in two colors and two surfaces 

D White Rough Matte E BufF Rough Matte 
D White Rough Lustre E BufF Rough Lustre 

At prices the same as for D. W. Artura Iris 



EASTMAN KODAK COMPANY 

ROCHESTER, N. Y. 
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Edgar Lee Masters in his "Spoon River And I yelled 'overruUed' and his eye 

Anthology" describes the town photograph- turned up. 

^^«T^,^°P^^^' . . « T,. And I caught him just as he used to look 

"I lost my patronage m Spoon River „,, ,_ ^ , „ 

From trying to put my mind in the ^hen saying 'I except.'" 

camera 

To catch the soul of the person. Geo. Meyer, portrait painter and photo- 

The very best picture I ever took grapher of Chicago and now with the W. G. 

Was of Judge Somers, attorney at law. Thuss Studio, Nashville, Tenn., has announced 

He sat upright and had me pause his marriage to Mrs. Cherry Bell of that 

Till he got his crosseye straight. city. Mr. Meyer mat his bride while on a 

Then when he was ready he said 'all home portrait tour of the south with Fred 

right.' Tronce of Chicago, last winter. 



Mr. Photographer:- 

When the traveling man from your favorite stock house 
drops in at your studio, and starts to talk mounts — 

Ask him to show you the Albany Photographic Card Line 

Albany Card & Paper Manufacturing Co. 

Mfrs. of Photographic Mounts Albany, N. Y. 
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HALOID PORTRAY 




THERE has never been a pause in the de- 
velopment of HALOID PAPERS of 
QUALITY. Steadily, they have been 
refined, improved, perfected. Maoiine, method 
and men, all the elements entering into manufac- 
ture and production have been developed with 
the goal always before us to advance to the fore- 
most the photographic art. 

HALOID PORTRAYA has back of it fifteen 
years experience in the exclusive manufacture of 
photo papers of quality. It embodies all that we 
have learned by experience and have discovered by 
research to make up a portrait paper fidly meeting 
present day needs. 

It \s 'warm of tone in its normal black; brown, 
not yellow, in sepia. It \s deep, yet open in the 
shadows, and registers all the intervening half-tones 
up into the high points of light with unparalleled 
faith and accuracy. It is slow in speed as a paper 
must be to possess the requisite latitude in exposure 
and development. It is coated on stock of the 
best foreign fabrication, established through the 
years as superior to all others. 

Order from us at Rochester or at any of our 
branches, or from a nearby dealer. Send for our 
new discount card. 

The Haloid Company 

ROCHESTER, N. Y. 

NEW YORK OFFICE, 229 Fifth Ave. 

BOSTON OFFICE, toi Tremonc St., at Bromfield. 

CHICAGO OFFICE, 68 Washington St. 
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The A. A. Stone Co. 






KEMITE 

KEMITE precipitates in metal- 
lic form all the silver in exhaust- 
ed hypo solutions in less than 
twenty minutes, the action is 
without odor and the precipitate 
does not clog the filter paper. 

The residue is easily refined and 
smaller refining losses result in re- 
gaining 209^ more silver than if sul- 
phide were used. 

A five pound can costs $2.25 deliver- 
ed by Parcel Post and will save you 
over $10.00 as compared with 15 
pounds of sulphide, therefore you can- 
not afford to use the latter even 
though you get it for nothing. Money 
refunded if not satisfied. 

The American Chemical Works 

327^41 Bay Street 
San Francisco, Cal. 



small plates and a few hours of work, will 
go a long way towards enabling anyone of 
average intelligence to gain a fair idea of 
the capabilities of a plate and the treat- 
ment necessary to produce negatives of 
even quality, which will give first-rate 
prints by any chosen process. At the same 
time it may be taken that such negatives 
will give good prints by any process, leav- 
ing out papers specially made for abnorm- 
ally thin or harsh images. The idea that 
thin images are necessary for bromide 
printing, especially upon the new slower 
papers, is quite an erroneous one. 

In order to compensate for variations in 
the strength of light, it is useful to em- 
ploy some form of exposure meter, but it 
is not necessary to use the instrument in 
the way prescribed by the makers. The 
main object is to establish a definite ratio 
between the time taken for the test paper 
to tint and the exposure necessary with a 
certain plate and lens aperture. To obtain 
this, the time taken for the meter to reach 
its tint should be noted under normal con- 
ditions of light, and this time compared 
with the exposure which yields a good neg- 
ative. Thus, supposing the known exposure 
to be two seconds and the meter time four 
minutes, we have a ratio of half a second 
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MAKE THIS A HOME PORTRAIT YEAR 



A Tip From Mohammed 




WHEN Mohammed commanded the 
mountain to come before him and it 
failed to move, he said, **If the mountain 
will not come to Mohammed, Mohammed 
will go to the mountain/' 

Why not follow Mohammed's example and 
when business does not come to your studio 
as it should, go out after it into the homes 
of the people. 

Successful photographers are turning the so-called dull 
months following the holidays into paying months by 
going after HOiME PORTRAITURE atthis season. 



Yott can do likewise with a 

Halldorson Home 
Portrait Lamp 



Tour choice oj tivo Jamous models — 
one electric the other flash 

WRITE TODA YFOR PARTICULARS 

The Halldorson Company 



HALLDORSON HOME PORTRjUT 
ELECTRIC LAMP 



1770 Wflson Avenue 
Chicago 




HALLDORSON 

HOME PORTRAIT 

FLASH LAMP 



MAKE THIS A HOME PORTRAIT YEAR 



Beautiful Bridal Bouquets 

A — Roses and Lilies of the Valley..-^$15 

B— All Lilies of the Valley $18 

C — Orchids and Lilies of the Valley...$20 

Everything in artificial flowers 

shipped to all parts of the 

United States and Canada 

Also wicker-ware, velours and plushes, 

draperies and pillows 

LESLIE & COMPANY 



208 No. Wabash Ave. 



Chicago, 111. 



LOOKING FOR BARGAINS? 

THEM SEND AT ORCB FM A FUB COn OP 001 

BARGAIN BOOK and CATALOGUE 

in whiefa yoa will find listed hundreds of used 
and new Cameras, Kodaks, Lenses and Sap- 
plies of every description at remarkable savins 
prices. Every item sold is backed by oar 

lO-DAY FREE TRIAL GUARANTEE OR 
MONEY BACK IF UNSATISFACTORY 

If you have a Camera or Lens and yoa 
wish to trade same for some other, 
oonsalt as, as we may have Jast the 
outfit you want. 

CENTRAL CAMERA CO. 

124 S. Wabash Ave^ Dept. A-W-l, Chica«o. ID. 
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The Central Special XX will take care 
of the short days where speed and lati- 
tude is required. 

Users claim it to be the best plate on 
the market. Try them and see for 
yourself. 



#IFA» 



Central Dry Plate Company 



New York 



St. Louis, Mo. 



The Home of Standardixed Platen. 



San Francisco 



You'll Want To Know 
About These Lenses 

GRAF Lenses rank among the 
very finest in the world. Here is 
just one reason why. 
Like the best imported anastigmats, 
they have long focal lengths. For in- 
stance the 5x7 Graf Super-Anastigmat 
has a focal length of 8^ inches. This 
means that it must be — and is — 3^ of 
an inch greater in diameter than the 
average American Lens made for the 
same size plate. 

Better value — better perspective — 
better pictures. 

Write to at for fortfaer particular! of tbote festarei 
that tiwe Graf Lrnset their exceptional quality. Or 
get one for free trial and see for yourself how much 
better these lenses are. 

Graf Optical Co. 

1205 News-Times Building 
South Bend, Ind. 

BETTER PICTURES 



;%:i Tiiiiiillinirt:l K 



Home T. Harden, Wichita, Kans., commer- 
cial man, has purchased the V. O. Williams 
Commercial Co., of Kansas City, Mo., and 
will operate it as a branch of his other 
studio. 

Geo. Glaus, of Eau Glaire, Wis., is be- 
moaning the fact that after the North 
Central Convention at Minneapolis his en- 
tire exhibit of eight framed pictures was 
stolen from his machine, after being all 
packed ready for the trip back to Ean 
Claire. He says there is still a question in 
his mind as to whether the thief wanted 
the portraits or the frames. 

Licensing Itinerant Photo- 
graphers 

THERE seems to be a sudden acces- 
sion of interest in the question of 
licensing the itinerant photographer. 
The probabilities are that at present, with 
business conditions considerably tighter, 
the professionals are objecting to anything 
that cuts into their incomes, and conse- 
quently the itinerants are again under fire. 
We have received several requests recently 
for information about license ordinances, 
and are reprinting herewith one of the 
best, now in force in the city of Munising, 
Mich. Of course, our readers must under- 
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Kodak 

Projection 

Printer 



An instrument that 
simplifies the making 
of large prints from 
small negatives. 



The Kodak Projection Printer is not merely an improved piece of ap- 
paratus. It embodies an entirely new idea — revolutionizes enlarging 
and changes it into a simple printing process — projection printing. 

The idea is based on the scientific and mechanical accuracy of 
the instrument itself, and the process is simple and easy. Slip a 
negative in the negative holder and a sheet of paper in the paper 
holder, press a foot switch and print. 

The image is always in focus — move the camera up or down and 
the image expands or shrinks but always remains hair sharp, so 
accurate is the automatic focusing mechanism. 

The Printer will take negatives 3^4 x 5H, 4 x 5 or smaller and 
will make prints up to 24 x 32 inches. 

Kodak Projection Printer, complete with Kodak Projection 
Anastigmat Lens/.6.3 and 100 Watt Stereopticon Mazda Lamp, 
is priced at $200.00. 



EASTMAN KODAK COMPANY 

ROCHESTER, N.Y.; The Kodak City 
Send for booklet "Printing with the Kodak Projection Printer." 
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The Edna Florence Steffens Studio Of Cleveland 



-IS- 



The Steffens are going into the development of real estate. They are 
willing to sell immediately, to give purchaser a chance at some of the 
Christmas business and become more quickly acquainted with the pa- 
trons. If taken at once, Mrs. Steffens will remain over the Christmas 
rush and possibly longer, to assist the purchaser. 

Price S8,000.00 

At least $4,000.00 cash required. The location on Euclid Avenue is ex- 
cellent; the lease runs for 3^ years and can be renewed for 3 more. 
Furniture and equipment alone will run in the neighborhood of 
$4,500.00, all practically new. Up to 22,500 c.p. artificial light in big 
room. 

Well known and advertised as Cleveland's 
Leading Children 's Studio 

Purchaser can get more than his money back the first year, as the 
books will show. Business is capable of decided expansion in addition. 

WRITE OR WIRE EDNA FLORENCE STEFFENS 



3122 Euclid Avenue 



Cleveland, Ohio 



stand that practically all of these ordi- 
nances are unconstitutional and if the itin- 
erant chooses to take legal action they 
can usually be defeated. As a rule, how- 
ever, he prefers to pack and move to some 
more friendly city. 

An Ordinance 
An Ordinance to Regulate and License 
Transient Photographers Using Port- 
able and Picture Galleries and Appara- 
tus for the Taking of Photographs of 
the Interiors and Exteriors of Buildings, 
Street and Home Scenes, and Persons. 

The City Op Mxjnising Ordains: 
Section 1. That no person shall set up 
on the streets or in the public places of 
said city any apparatus, tent or tempor- 
ary room or place containing portable pho- 
tograph gallery for the taking of pictures 
of persons, or shall operate any portable 
photograph apparatus in said city for the 
purpose of taking and making for sale 
and hire views of the interiors or exteriors 
of buildings, without having first obtained 
a license therefore as provided in this or- 
dinance. 

Section 2. Applications for licenses un- 
der this ordinance shall be made to the 
Mayor or City Clerk of said city, and no 
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the A. M. Collins Mfg. Company will con- 
tinue to advertise nationally — to bring 
about a greater volume of Studio photog- 
raphy and to stimulate greater appreciation 
of Ultrafine Quality Mountings. 

The Oak Leaf Magazine will continue 
its regular visits to every photographer in 
America, with a wealth of advertising sug- 
gestions and business-getting plans. 

An adequate supply of Collins Ultrafine 
Mountings will be available from every 
Supply House and your orders will be given 
the best of attention. 

Use Collins Mountings on All Your Work 
^They Add Charm to Every Photograph'' 

A. M. COLLINS xMFG. CO. 

226-240 COLUMBIA AVENUE 
PHILADELPHIA, U. S. A. 
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High Speed Photography 

QQESXL 

"DOGMAR" 
Anastigmat 

F:4.S F.S.S 

This is the[ultimate high speed lens 
for the commercial photographer, 
either for/outdoor use or for home 
portraiture. In the larger sizes it 
is ideal for portraiture. 

Its freedom from coma gives its images a 
sparkle and brilliancy. There is no danger 
of making flat or fogged negatives when 
used at full speed. 

Ask your dealer to ailonv you to 
examine the ^^Dogmar"* 



COCPZ 



CP.GOERZ AMERICA OPTICAL CQ 

317L CAST 34 »i« STREET 

W6W vowrcitv 



Lumiere 

Autochrome 

Plates 

For Direct Color Photography 

Any amateur, with an ordinary camera 
and no extra equipment, except a 
special lens filter, can obtain pictures 
in colors true to nature. 

Griffin Plate 
Developing Tanks 

Plates arc put in in the darkroom, or 
in a changing bag, and all Other 
operations are carried out in 
the light. 

SEND FOR CIRCULAR 

R. J. HTZSIMONS 

75 Fifth Avenue New York, N. Y. 



license gn^anted hereunder shall continue in 
force longer than the period stated upon 
the face thereof, and no license shall be 
transferable, and all licenses shall be re- 
vocable by the Common Council of said 
city by resolution. The amount required 
to be paid for any license so issued shall 
be paid to and collected by the City Clerk 
and the receipt of said Clerk shall be tak- 
en and received by the Mayor and City 
Clerk as evidence of payment of same. 

Section 3. The rate of licenses under 
this ordinance is hereby established at the 
following sum, to wit: For each portable 
photograph gallery and camera outfit to 
be used upon the streets of said city for 
the taking of pictures of persons or scenes 
where the operator does not use a tent or 
gallery in a building or permanent loca- 
tion, but takes, completes and sells the 
photographs or pictures upon said streets, 
the sum of one dollar ($1.00) for the first 
day, and the further sum of fifty cents 
($0.50) for every day thereafter. 

For each portable photograph or picture 
gallery installed in a tent, building or 
other place where the owner takes, com- 
pletes or sells the photographs or pictures 
in said tent, building or other place and is 
not a resident of said city but a transient 
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For 



BLACK I ^^ ^ 

TONES I 1. HNISHED 



Or I ^1 PRODUCT 

SEPIAS Mt^ J 



The best of the many points of excellence of 

DProfeBsional 
EFENDER 

is its perfect adaptability to approved methods of 
print making. 



Its capacity for pure tones in black or sepia is 
''built in" and requires no out-of-the-ordin- 
ary treatment. 

D Professional 
EFENDER 

has just that quality you demand to maintain your 
standard of workmanship. 

//'j as easy to begin tiow as 
any other time 

Defender Photo Supply Co., Inc, 

ROCHESTER. N. Y. and BRANCHES 
ASK YOUR DEALER 
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TheHalldorsonCo. 

1770 WilMB Ave. CkiofO 



Home Portrait Re fie 



t 



photographer, the sum of Two Dollars 
($2.00) for the first day and One Dollar 
($1.00) for each day thereafter. 

For transient photogn^aphers who canvass 
the city taking flashlight or other views of 
the interiors of stores, offices and build- 
ings, and the exteriors of homes and build- 
ings for the purpose of selling the views 
and scenes so taken, who are not residents 
of the city or permanently in the business 
in said city, the sum of Five Dollars 
($5.00) for each day thereafter. 

Section 4. Any person who shall violate 
any provision of this ordinance shall be 
deemed guilty of a misdemeanor and upon 



conviction thereof, before any court of 
competent jurisdiction; shall be punished 
by a fine not exceeding one hundred dol- 
lars ($100.00), or by imprisonment in the 
county or city jail not exceeding sixty 
days, or by both such fine and imprison- 
ment in the discretion of the court 

T. G, Sullivan, Mayor, 
Albert Oas, City Clerk, 

Wholesale Kodak Finishing 

DURING the last few years quite a num- 
ber of new plants have been opened as 
wholesale Kodak finishing and many pho- 



The Fountain Air Brush your profits! 



Easy to handle 

and to 

Keep In Order 




Over 30,000 
in even- 
day use 



Send for Catalogue 95 W 

THAYER & CHANDLER 



913 West VanBuren Street 
CHICAGO - - ILLINOIS 
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LARES MASTER PROJECTION PRINTER 

PATENTED 

IMPROVED MODEL 



COPIES, 
REDUCES and 
ENLARGES 



PRINTS TINTED BORDERS AT 
THE SAME OPERATION WHEN 
THE PRINT IS MADE. 



TAKES NEGATIVES FROM 
THE SMALLEST TO 8x10 
SIZE INCLUSIVE. 



Should be part of the equip- 
ment of every studio finish- 
ing plant, copying house and 
photo engraver. 

Be sure to investigate the merits of this machine before 
ordering your enlarging outfit. 

Descriptive Matter giving full information mailed upon request 
Price -vvitHout ligHts $<407.80 



Atlantic Photo Supply Co. 

319 N. Howard St. SOLE DISTRIBUTORS Baltimore, Md. 
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The A. A. Stone Co. 

1492 W. 117 Street 
Cleveland 



pemiiineiiuy. 

Procure a box of these Peerless Photo-Ofl- 
Colors of your dealer and besrin at once. Or 
we will mail direct if he cannot supply you. 
Take No SubstituU 

Price p«r set of fifteen tubes .... $2.50 
Bottle vf GohWsx Solution fer reducins the colors .50 
"A pro^scl ol the Peerless Lsherateriss at Rechcster." 

A few of the special items that we are ex- 
ploiting at present: 

Peerless Self-Blending: Transparent Water-Col- 
ors, films and bound books. Colors in liquid 
form for Lantern-Slide coloring. Box Sets, 
single colors. 

Permanent Air-Brush Colors in paste-form. 
Opal glass- jars. Finest made. Guaranteed not 
to dog the brush. 

Chinese White.' paste-form in opal gla»- 
jars. Unequalled for pen or brush. 

Mixing- Palettes, Brushes. Mounting-Paste, ete. 

Addrett JAPANESE WATER-COLOR CO. 
ROCHESTER. NEW YORK. VSJi. 



tographers have also undertaken this new 
business. 

In a gn^eat many cases, I find that finns 
have been furnishing to Drug Stores their 
Kodak Finishing, delivering it to them on 
a very liberal discount. 

We are receiving letters from customers 
telling us that they are unable to make 
their collections from the Drug Stores. 

In the United States there are a large 
number of small Drug Stores who are not 
entitled to credit. If you are in the whole- 
sale Kodak Finishing business, you should 
investigate credits very carefully and sell 
on a strictly 30 days basis. 

As a matter of fact, I know a great, 
number of dealers who are demanding and 
are receiving w'eekly settlements. 

The main portion of the expense of Ko- 
dak Finishing is in labor, and one cannot 
afford to carry an account of this kind for 
any long period. 

If I were in the Wholesale Kodak Fin- 
ishing business today, I would demand 
weekly settlements, and in case settlement 
was not made, I would stop the account. 

— Z. T, Briggs. 
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...FORECAST 



**Continued Cloudy 
No Chi 



Meaning that there ar 
Dark Days just ahead. 

Will they spell gloom 
in delayed output a 
appointed customers? 

5 new downrown studio is ] 
ir lighting troubles are sol 

all time — and face the coming dark season with an assuranc 

before felt." 

quipment now ar 
;he Christmas ruj 
y business that c 
Toups of 60 to 8C 

Twin Arc Lamp 
es. 

rbons. 

lamp, reflector, c 
, rheostat, 3 wii 
60 cycle A. C- 

) tell you why t 
) is the most con 
you can buy. 

BJECT." 

\ twist of the wri 
a This Light 



ichine C 

Youngster 
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qA Few Specials 

Graflex Jr. 2Ux3>^, with Bausch 

& Lomb Tessar IC F4.5 Lens.... $55.00 

Goers Coat Pocket Tenax 2^x 

3^, with Goerz Dagor Lens 
F6.8, three double plate hold- 
ers, Film Pack Adapter 48.00 

Kodak No. 1 Special 1920 Model 
(new) with Bausch & Lomb 
Special Anastigrmat F6.3 and 
Optimo Shutter 20.97 

Kodak 3A Special with Rangre 
Finder, Kodak Anastigrmat 
Lens F6.3 40.00 

Cirkut No. 10 Ootflt with W* 
focus F6.3 Ross Homocentrlc 
Lens. Two new Cases 200.00 

P^emo No. 12, 2^4x3^ with F6.3 
Bausch & Lomb F6.3 Tessar 
Lens, Compound Shutter, one 
holder and Film Pack Adapter 39JS0 

Graflex lA, 2^x4 H (not Auto- 
grraphic) with F4.5 WoUensak 
Velostigrmat Lens 50.00 

BaoKch & Lomb Wide Anuria 

Series V No. 3, 6^x8^ 20.00 

Charles G» Willoughby, Inc* 

1 10 West 32nd Street, New York City 



MERCK'S 

Photographic Chemicals 



PHOTOL, Rapid Developer 

(Morwmtthyl-Paramulo • Phenol- Suiphatt ) 

PYROGALUC ACID 

HYDROQUINONB 

SODIUM HYPOSULPHITE 

SODIUM SULPHITE 

SODIUM SULPHIDE 

BICHROMATES 

SCHUPPE*S SALT 

SILVER SALTS 

GOLD SALTS 

URANIUM SALTS 

POTASSIUM BROMIDE 

POTASSIUM FERRICYANIDE 

FORMALDEHYDE 

IODINE BORAX 

ALUMS ACETIC AQD 

CITRIC AOD. ETC. 



MERCK & CO. 

ST. LOUIS NEW YORK MONTREAL 
Works at RAHWAY, N. J. 



LOOKING FOR BARGAINS? 

THEN SEND AT OMCI TOt A REE COTT OT 001 

BARGAIN BOOK and CATALOGUE 

in which you will find listed hundreds of ued 
and new Cameras, Kodaks, Lenses and Sop- 
plies of every description at remarkable laviag 
prices. Every item sold is backed by oar 

lO-DAY FREE TRIAL GUARANTEE OR 
MONEY BACK IF UNSATISFACTORY 

If you have a Camera or Lens and you 
wish to trade same for some other, 
consult us, as we may have Just the 
outfit you want. 

CENTRAL CAMERA CO. 

124 S. Wabash Ave.. Dept. A-W-l. CUcafo. II. 



fnoioi^apners w niie iLnaiiieiea i mys 
Write for tiz— and pricea 

The Barnes Manafactoriiis Co. 



STUDIOS FOR SALE 



For Sale — Studio in city of forty thousand. Fully 
equipped. Doing $10,000.00 per year. Foltz &. Keo- 
drick. Wilmington. No. Car. 11-12-5 

Studio for sale in town of 6000. Good small towns 
near. No opposition. Fine chanoe here for young 
man. Best of reasons for selling. Address photo- 
grapher. 322 Mifflin St.. Huntingdon. Pa. ll-2e-2-C 

For Sale — Photo and Art Shop, doing good busi- 
ness. Must sell on account of husband's death. Too 
much for me to take care of. Address 102 Gifton 
Ave.. Lakewood. N. J. 12-S-l 

Studio For Sale — Well equipped studio for pro- 
fessional and amateur finishing. Large territory to 
draw from, in the largest county in Iowa. Nearest 
studio twenty miles. Building and outfit 12.500.00. 
or easy terms. Good reason for selling. A. H. 
Sigler. Bancroft, Iowa. 12-3-1 

Studio at invoice. Quick sale. A bargain. Best 
city in the state. 12.000 population. Excellent lo- 
cation. Railroad center. Investigate. Peden's Studio, 
Greenwood. So. Car. 12-S-l 

MISCELLANEOUS 

Attractive Gummed Labels I Interesting samplei 
Free! All kinds of advertising stickers, buainea 
seals, and rubber stamps. Edward Harrison, "Gen- 
eral Printing," 940 Homestead St.. Baltimore. Mary- 
land. ll-i2-4-C 

Wanted — After January first, ground floor studio 
only. Preferably with living rooms. Must be first 
class proposition and bear investigation. Address P-4. 
care of this journal. li-26-2-C 

For Rent— Photographer's studio. 100x22 ft. Best 
location in city of excellent opportunities. Now oc- 
cupied by leading photographer. Available January 
1st. 1922. Write to Sol. Levitan, Madison. Wis. 

11-26-2.C 
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Let NeCO 



Pay Your Expense to the Kansas City 

Convention 



If you can be with the boys during that glorious week, get 
your eye full of real art, your head full of brand new ideas, and 
get back home without making a nick in your cash balance, WHY 
WOULD'NT YOU GO? 

YOU HAVE 

The "where with" right in your worn out hypo but what fixes 
your picture is HOW to turn it into the most money — enough 
money to prevent you walking back. 



HOW 



Let NECO PRECIPITANT work silently, odorlessly, inexpen- 
sively, and effectively on that worn out hypo of yours. Ship us the 
crop and you will be able to say "Kansas City" out loud to the 
ticket agent May 1st, and on the Pullman you will undoubtedly 
meet some of your competitors who are also traveling on 

NECO SILVER 

It will be a great week and we will be there to receive your 
appreciation, thanks, etc. 

Why not turn what sludge you now have on hand into Christ- 
mas Expenses? 

Stock Houses from coast to coast and Canada carry Neco 
Precipitant in stock. 

We will send you a sample if request is made upon your busi- 
ness stationery, and mentioning Abel's 

National Engineering & Refining Co. 

Rapid City, So. Dakota 
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Selling From Photographs 

PhotographM Save Capital By Doing The Work OfSamplea: They Cut Freight BUis 
And They Enable The Saleaman To Show His Full Line 

By E. W. Davidson, In "Business" 

(We have suggested a number of times that photographers should talk before 
their local business clubs on photography and its many ramifications in practi- 
cally all modem activities. The P, A. of A. has published a sheet containing 
several articles on photography, and containing vinterial which can readily he 
developed into such a talk. Very little of that nuitter, hawever, is of value to 
the commercial man who wishes to show why commercial photography can be 
of value to the manufacturer and the jobbing house. Here we have an article 
tvhich contains any number of forceful points and interesting arguments for 
the use of photographs instead of actual samples. Up-to-the-minute commercial 
photographers should be able to create considerable interest in their work and 
develop many future prospects by getting up a talk based in large part on the 
incidents related in this article. In case parts of it are used verbatim, credit 
should be given to the magazine '^Business" from which we have repnnted it 
—C, L. A,) ^ 



TO those concerns that are looking for 
"one more way" to reduce expenses 
without impairing efficiency, let this 
be a friendly hint; Try photographs. 

If they adopt this suggestion they will 
be establishing no precedents — sailing in 
no strange, uncharted seas. For the photo- 
graph, as a salesman, has already come in- 
to its own. 

All over the land manufacturers, whole- 
salers, and even retailers, are better ap- 
preciating the photograph in these days 
of narrow price margins, high costs of 
traveling and imperative demands for 
quick, effective action from the top of an 
organization to the bottom. 

Especially has this product of lens and 
sensitive plate proved its value to the 
house that has relied on samples. When 
the photograph comes in, those samples 
are discarded in great numbers; only the 
chosen few are retained. 

A salesman of women's ready-to-wear 
garments walks into a store with a case 
in his hand. He approaches his buyer. In 
fifteen minutes he has shown that buyer 
his entire line — right out of the case. He 
may have a single trunk of special sam- 
ples to be used only in case of necessity, 
but the tool of the trade is that case. 

That case contains a set of card fold- 
ers. Each folder is about nine by fourteen 
inches and bears inside a photograph of a 
dress on a model posed before a mirror to 
include the back view where the style re- 
quires it. A nested gn^oup of swatches, at- 
tached to the card, contains a sample of 
every cloth in which that dress is made 
up. 

The models in the pictures help show off 



the line. The dresses look exactly as they 
might look on customers — ^that is, without 
deceptive posing or artists* retouching. 
There is no pawing over a lot of samples; 
no littering up of stores with samples 
trunks. 

There is no excess baggage bill mount- 
ing higher and higher from week to wedi. 
There is little capital tied up in samples. 
And every salesman usually can carry a 
representative display of every number in 
the house's whole line instead of three or 
four bulky trunks full of half the line. 
I Imagine the exaltation the traveler feels 
as he sloughs off the burden of trunks! 
Imagine the satisfaction the house feels as 
it cuts not hundreds, but thousands, of 
dollars from its selling costs! 

M. E. Smith & Co., Inc., of Omaha, a 
pioneer in the use of photographs, has re- 
duced trunkage on house dresses and 
aprons 65 per cent — ^with an increase in 
sales. Its expense of sampling imported 
lingerie has been cut more than 50 per 
cent and the trunkage on outing flannel is 
57 per cent below its old-time level, all 
without crippling sales in the least 

The Louis Stix Company, of Cincinnati, 
has been just as successful with photo- 
graphs. Thomas L. Stix, a member of that 
firm, now recognized as an authority on 
the subject, has calculated the economies 
that can be effected by the photographic 
method. 

His analysis on the cost of sampUng by 
photograph and swatch bound into folders 
is interesting. Taking a single product, he 
figures the cost of preparing that sample, 
first for thirty salesmen and then for six- 
ty, thus: 
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^ paper for better portrait prints 

All of the delicate gradation — all of the 
richness of tone— all of the roundness 
and depth of the ideal portrait enlarge- 
ment are secured in the print on 

EASTMAN 
PORTRAIT BROMIDE 



Rich black tones by straight develop- 
ment — beautiful carbon-brown, sepia 
tones by re-development. Supplied in 
two colors of stock and two surfaces. 



D White Rough Matte E BufF Rough Matte 
D White Rough Lustre E BufF Rough Lustre 

At prices the same as for D. W. Artura Iris 



EASTMAN KODAK COMPANY 

ROCHESTER, N. Y, 



All Dealers' 
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CENTURY HEAD SCREENS 



/f 



Practical 

Studio 

Equipment 



Century Head Screens 
won't wobble or topple. 
The solid, wide base 
prevents that; and the 
ease and dispatch with 
which they may be adjusted to the desired height or 
position — and locked there — constitute a practical convenience. 

Thrives: Century Head Screens Models A or B $ii.oo 
Century Universal Head and Side Screen 15.50 

CENTURY BABY HOLDER 

This holder is adjusted easily, quickly and 
quietly to firmly hold the child in the posi- 
tion desired. The seat is broad and there is 
no possible chance of slipping. Handsomely 
finished in weathered oak, with metal parts 
oxidized. 

Price: Century Baby Holder $6.^5 
See them at your Stock House or send for descriptive catalogue. 

Eastman Kodak Company 

Folmer & Schwing Department ROCHESTER, N. Y. 



Gross Circulation 3. 1 59 GUARANTEED 

Net Sales Through Dealers 121 NET PAID 

Gross Mafl Circulation. 3.280 CIRCULATION 
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